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THE  FOURTH  ESTATE  the  only  independent  weekly  journal  of  newspapering 


The  Gannett  family  of  newspapers  in  New 
Jersey  just  expanded  -  and  we  are  exeited. 

With  newspapers  in  Bridgewater  (  The 
C]ourier-News),  Cherry  Hill  (the  C^ourier- 
Post)  and  Vineland  (The  Vineland  Daily 
journal),  Gannett  long  has  been  associated 
with  the  Garden  State.  These  newspapers 
provide  strong,  prize-winning  community 
journalism  for  their  readers. 


Now  they  are  joined  by  two  other  excel¬ 
lent  publications:  The  Asbury  Park  Press 
and  Tbe  Home  News  &  Tribune  in  East 
Brunswick. 

This  means  reaching  230,000  more  New 
jersey  readers  daily  and  300,000  on  Sunday. 

It  is  a  relationship  we  welcome  and  look 
forward  to  -  as  we  do  in  serving  all  our 
6.7  million  readers  daily  across  the  USA. 
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your  information 


on  the 

Internet. 


After  all,  this  was  one  of  our  test  sites 


No  one  has  more  experience  in  Internet  security  than  be  rigorously  monitored  to  be  truly  bullet-proof.  GTE 

GTE  Internetworking,  a  newly  formed  company  which  joins  Internetworking  Site  Patror  managed  security  service  gives 

the  forces  of  GTE  and  BBN.  We’ve  developed  highly  your  business  24-hour  expert  protection,  365  days  a  year, 
secure  networks  for  the  Department  of  Defense  and  the  U.S.  Considering  the  climate  of  business  today,  treating 

Treasury.  And  now  our  security  experience  is  open  to  you.  your  information  as  anything  less  than  a  matter  of  national 
For  example,  through  our  partnerships  with  the  security  just  isn’t  enough, 
government  we’ve  learned  it’s  not  enough  to  simply  To  find  out  more,  call  us  at  800.472.4565,  or  visit 

connect  a  firewall  to  your  existing  network.  It  has  to  us  at  www.internetworking.gte.com. 


INTERNETWORKING 

POWEAEO  BY  BBir 


“Most  resourceful.  In  newspaper-rich  Florida,  this 
old  reliable  continues  to  stand  out,  with  enterprising 
reporting,  crafted  writing  and  a  knack  for  breeding 
future  stars.  It  broke  the  story  of  Baptist  leader  Henry 
Lyons’  alleged  financial  improprieties.  ’ 


When 

TIME 

maga^e 

selected 

America’s 

best 

newsp^ers, 
only  one 
in  Florida 
made  the 
grade 

^-Petersburg  ©imes 

Florida’s  Best  Newspaper 
www.sptimes.com 


CALENDAR 


NOVEMBER 

12-15  Audit  Bureau  of  Circulations  Board  Meeting  & 

Annual  Conference,  Waldorf-Astoria,  New  York  City 
14-15  Medical  News  Reporting  Symposium,  University  of 
North  Carolina,  Chapel  Hill,  N.C. 

20  Foundation  for  American  Communications/Media 

Studies  Center/Overseas  Press  Club,  Global  Climate 
Change  Seminar,  New  York 

JANUARY 

11- 16  Newspaper  Association  of  America  SuperConference, 

Fountainebleau  Hotel,  Miami,  Fla. 

30- 31  Association  of  Alternate  Postal  Systems,Trade  Wmds 

Resort,  St.  Petersburg,  Fla. 

FEBRUARY 

4-7  9th  Annual  Interactive  Newspapers  Conference, 

Sheraton  Hotel  &  Towers,  Seattle,  Wash. 

8-10  Southern  Newspaper  Publishers  Association  Key 

Executives  Conference,Tampa,  Fla. 

12- 15  Association  of  Free  Community  Papers  Mid-Winter 

Meeting,  the  Buttes  Resort,Tempe,  Ariz. 

22-24  Southern  Newspaper  Publishers  Association 

Newspaper  in  Education/Literacy  Workshop,  Atlanta 
22-25  Inland  Press  Association  Conference,  the  Registry, 
Naples,  Fla. 

27-1  Great  Lakes/Midstate  Newspaper  Production 

Conference,  Holiday  Inn,  Champaign-Urbana,  111. 

MARCH 

7-10  Southern  Newspaper  Publishers  Association  News¬ 

paper  Operations  Conference  and  Trade  Show,  Dallas 
11-13  New  England  Newspaper  Association  Annual  Spring 
Convention,  Copley  Marriott,  Boston 
16-19  America  East  Newspaper  Operations  &  Technology 
Conference,  Hershey  Lodge  &  Convention  Center, 
Hershey,  Pa. 

18-21  College  Media  Advisers/Columbia  Scholastic  Press 
Association,  Marriott  Marquis,  New  York 

18- 21  National  Newspaper  Association  Government  Affairs 

Conference,  Hyatt  Regency  at  Capitol  Hill, 
Washington,  D.C. 

19- 21  Independent  Free  Papers  of  America  Spring 

Conference,  Hotel  Koni  Kai,  San  Diego 
22-24  Central  States  Circulation  Managers  Association  Annual 
Convention,  Indian  Lakes  Resort,  Bloomington,  111. 

31- 3  American  Society  of  Newspaper  Editors  Annual 

Convention,  J.W  Marriott  Hotel,  Washington,  D.C. 

APRIL 

19-22  Newspaper  Association  of  America  Annual  Publishers 
Convention,  Wyndham  Hotel,  Dallas 
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IN  BRIEF 


Lacy  legacy 

SAM  LACY,  FOR  55  years  the  sports 
editor  of  the  Baltimore  Afro- 
American,  will  be  inducted  into  the 
Baseball  Hall  of  Fame  next  year. 

Lacy,  94  and  still  writing  his  weekly 
column  “Fn)m  A  to  Z,”  won  the  J.G.  Taylor 
Spink  Award  for  writers  —  and  a  place  in 
C(X}perstown,  N.Y 

A  native  of  Washington,  D.C.,  Lacy 
began  his  career  in  sports  radio  and 
seved  as  managing  editor  of  the 
Washington  Tribune  fn)m  1934  to  1939. 
The  first  African-Americ'an  member  in 
the  Baseball  Writer's  Association  of 
America,  he  was  the  Chicago  Defender's 
assistant  national  editor  before  joining 
xhe  AftryAmerican  in  1944. 

Principal 
suspended  for 
reporter  assault 

DISTRICT  OF  Columbia  principal 
was  suspended  by  her  school’s  board 
of  trustees  because  of  her  conviction  on 
charges  of  assaulting  a  Washington  Times 
reporter  and  two  D.C.  police  officers. 

Mar)'  A.T.  Anigbo  and  three  staffers  at 
the  Marcus  Garvey  Public  (Charter  School 
were  convicted  on  misdemeanor  charges 


for  their  roles  in  a  Dec.  3, 1996,  attack  on 
education  reporter  Susan  Ferrechio,  who 
went  to  the  school  without  an  appoint¬ 
ment  to  interview  Anigbo  for  a  story'  on 
charter  schtxrls.  After  speaking  briefly 
with  a  student  while  waiting  for  Anigbo, 
Ferrechio  was  surrounded  by  Anigbo  and 
other  schotrl  employees,  pummeled  and 
kicked  by  the  group,  and  tossed  outside. 
During  the  fracas,  Anigbo  snatched 
Ferrechio’s  note  pad. 

Ferrechio  called  her  editors,  who  sent 
photographer  C^lifford  Owen,  reporter 
Barruigton  Salmon,  and  police.  Two 
police  officers  went  in  the  school  with 
Owen  about  an  hour  later,  and  a  second 
scuffle  ensued  as  staffers  tried  to  stop 
Owen  from  taking  pictures. 

Anigbo  was  conviaed  in  D.C.  Superior 
Court  on  Aug.  8  on  three  charges  of  sim¬ 
ple  assault,  against  Ferrechio  and  the 
cops,  and  one  count  of  taking  her  note¬ 
book.  .\lso  convicted  were  office  manag¬ 
er  Brenda  Gatlin,  of  assaults  and  taking 
pniperty  without  right,  teacher  Serena 
Smith,  of  a.ssault,  and  her  husband, 
Barrington  H.  Smith,  alst)  a  teacher,  was 
convicted  of  simple  assault. 

Anigbo  was  sentenced  to  two  years’ 
probation  and  240  hours  of  community' 
service,  despite  a  strong  recommendation 
from  the  U.S.  Attorney’s  office  that  she 
be  sent  to  jail.  Barrington  Smith,  Serena 


Smith  and  Gatlin  were  each  sentenced  to 
a  year  of  probation  and  120  hours  of 
community’  service. 

The  .sch<x)l  board  removed  Anigbo 
from  the  board  of  trustees  and  suspend¬ 
ed  her  as  principal  for  30  days  without 
pay.  She  and  the  others  will  be  on  proba¬ 
tion  for  60  days.  Because  of  the  punish¬ 
ments.  the  D.C.  Board  of  Education  voted 
not  to  revoke  the  schtxM’s  charter. 

—  Kelvin  Childs 

Media  heroes  sung 

AN fOSE  MERCURY  Neus  reporter 
Gary’  Webb,  who  wnrte  a  contnwer- 
sial  series  suggesting  the  (^lA  helped 
spread  crack  cixaine  in  America’s  inner 
cities,  liberal  Netv  York  Times  columnist 
Bob  Herbert,  and  the  weekly  created  by 
striking  Detn)it  newspaper  workers  were 
among  the  “media  henxrs”  named  at  the 
recent  Media  &  DemtKracy  C,ongress  in 
New  York  City. 

The  Detroit  Sunday  foumal,  the  strike 
paper,  was  honored  by  the  leftist  gn)Up 
as  a  ‘weekly  newspaper  that  challenges 
the  Gannett  and  Knight-Ridder  corporate 
newspaper  chains. 

Herbert,  the  only  African-American 
columnist  on  the  Times  oped  page,  was 
c'alled  “a  powerful  and  brave  voice  for 
the  poweriess.” 


Hate  The  News?  Buy  The  Paper 


For  YEARS,THE  Virgin  Islands  Daily 
News  has  been  maldng  life  harder 
for  businessman  Jefircy  L.  Prosser. 

The  Pulitzer  Prize-winning  newspa¬ 
per  questioned  his  business  deals  and 
accused  the  ItK'al  telephone  company, 
which  he  owns,  of  gouging  customers. 
It  also  criticized  a  near-lfX)%  tax  break 
approved  by  his  friend.  Gov.  Roy  L. 
Schneider. 

Now,  Pn)sser  is  buying  the  paper. 

His  critics,  and  those  of  the 
Schneider  administration,  are  upset  by 
the  deal,  which  is  raising  eyebrows 
among  press  freedom  advtxrates  out¬ 
side  the  Virgin  Islands. 

“I  don’t  think  the  general  public 
could  even  begin  to  imagine  that  col¬ 
lusion  of  this  kind  could  begin  to 
exist,”  said  a  local  senator,  Adlah 
“Fonce”  Donastorg.  Like  most  mem¬ 


bers  of  the  territory  ’s  legislature,  he 
is  a  foe  of  Schneider’s  and  worries 
about  having  the  paper  in  the  hands 
of  a  close  ally'  of  the  governor. 

Schneider,  who  is  preparing  for  a 
re-election  bid,  has  had  a  long  and 
combative  relationship  with  the 
Daily  News.  He  has  accused  it  of  “a 
malicious  campaign”  against  him,  and 
last  year  he  canceled  all  government 
subscriptions  and  stopped  government 
advertising  in  the  paper. 

The  opposition  also  is  worried 
about  an  extension  of  Prosser’s 
control  over  mass  communication 
on  the  islands.  He  owns  some  95% 
of  the  phone  company,  under  an 
arrangement  now  pending  approval 
of  the  federal  Securities  and  Exchange 
Commission.  In  another  deal  still 
being  processed,  he  is  attempting  to 


buy  both  liKal  cable  television 
.stations.  He  is  principal  shareholder 
in  the  company  buying  the  Daily 
News,  circulation  16,5(K). 

The  newspaper  wxs  not  believed 
to  be  up  for  sale  until  Prosser  made 
an  enticing  offer  of  $17  million, 
according  to  kx:al  politicians. 

Prosser  couldn’t  comment  on  the 
purchase  because  of  an  agreement 
with  the  seller,  Gannett  Co.  Inc.,  not 
to  discuss  the  sale  until  completed 
later  this  year,  said  business  ass<x:iate 
Edwin  C^rouch,  a  former  Daily  News 
reporter. 

When  the  sale  was  announced  in 
September,  Pn)sser  issued  a  statement 
saying  he  would  keep  all  employees, 
including  executives,  and  would  not 
interfere  with  coverage  of  the  gover¬ 
nor.  —  AP 
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ABOUT AWARDS 


PMUMAXY  CARE  JOURNALISM  AWARBS.  The  newspa¬ 
per  winners  of  the  1997  Primary  Care  Journalism  Awards, 
given  in  reeognition  of  outstanding  journalism  and  carry  ing 
cash  prizes  of  $2,500,  are: 

Sean  Jamieson  and  Nancy'  Stancil  of  the  Charlotte  Observer 
in  North  C,an)lina;  Sandy  Trozzo  of  the  Ofosm<er-/?e/x>rfer,  Wash¬ 
ington.  Pa.;  imd  Rebecc'a  K.  Lentz  of  the  Bisnuirk  (N.D.)  Tribune. 

The  awards  were  sponsored  by  the  Pew  Health  , 

Professionals  Commission,  a  Philadelphia-based  group  that  I 
helps  develop  health  care  professionals.  ; 

NNA’S  BEST  OF  THE  BEST  CONTEST.  At  the  National 
Newsaper  Ass(x:iation’s  1 1 2th  Annual  Convention  and  Trade 
Show  recently,  the  Best  of  the  Best  contest  recognized  news¬ 
papers  for  general  excellence  in  their  respective  states. 

Seventy-three  newspapers  competed  in  three  weekly  and 
three  daily  categories.  Weekly  winners  are:  the  Northwest 
Iowa  Review,  Sheldon,  Iowa;  Gaylord  (Mich.)  Herald  Times, 
and  the  Southgate,  Mich.,  News-Herald. 

Daily  winners  are:  the  Ruston  (La.)  Daily  Leader. 

Loveland  (Colo.)  Daily  Reporter-Herald,  and  POst-Bulletin, 
R(x:hester,  Minn. 

Established  in  1885,  the  National  Newspaper  Association  is 
the  national  voice  of  America’s  community'  newspapers. 

AASFE  AWARDS.  The  American  Association  of  Sunday  and 
Feature  Editors  has  announced  the  winners  of  its  9th  annual 
“Excellence  in  Writing”  contest,  which  drew  1,450  entries. 

First-place  winners  from  over-300,(K)0-circulation  newspa¬ 
pers  included  Henry  Allen,  Washington  Post,  general  feature 
writing;  Leonard  Pitts  Jr.,  Af/am/  //er«W,  commentary;  John 
Carman,  ,San  Francisco  Chronicle,  arts  criticism;  and  David 
Lamb,  Los  Angeles  Times,  short  feature. 

In  the  175,0{K)-3(X),(KX)-circulation  category;  winners  includ¬ 
ed  Janet  Wilson,  Austin  American-Statesman,  general  feature 
writing;  Kathleen  Parker,  Orlando  Sentinel,  commentary; 
Elizabeth  Maupin,  Orlando  Sentinel,  arts  criticism;  and  Jim 
Shea,  Hartford  Courant,  short  feature. 

Winners  from  75,(X)0-175,000-circulation  papers  included 
Paul  Grondahl,  Albany,  N.Y.,  Times  general  feature  writ¬ 

ing;  D’Arcy'  Fallon,  Colorado  Springs  Gazette,  commentary;  Pat 
Craig, Walnut  Creek,  Calif.,Co«fra  Costa  Times,  arts  criticism; 
and  Darragh  Johnson,  Sarasota  (Fla.)  Herald-Tribune,  short 
feature. 

And  winners  from  under-75,000-circulation  papers  includ¬ 
ed  Jacki  Leroux,  Ottawa  5//«,  general  feature  writing; Tim 
Ghunni,  Nashville  commentary  ; Wallace  Baine, 

Cruz  (Calif.)  County  Sentinel,  arts  criticism;  and  Leon 
SMigw'xS, Nashville  Banner,s\ion  feature. 

UNCA  AWARDS.  The  United  Nations  Correspondents 
AsstK'iation  presented  Ghada  Abdel  Hamid  Al-Jamal  of  Al- 
Mukhbir,  in  Sudan,  with  the  Silver  Award,  for  her  coverage  of 
the  work  the  United  Nations  does  for  women,  children, 
poverty,  and  development. 

The  Bronze  Award  was  shared  by  Sri  Lankan  Thalif  Deen,  a 
U.N.  correspondent  of  Inter  Press  Service,  for  his  inside  re¬ 
porting  on  the  U.N.,  ranging  from  diplomacy  to  development; 
and  the  Washington  Post's  John  Goshko  for  his  perceptive 
coverage  of  the  relationship  between  the  U.S.  and  the  U.N. 
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WjlBW  How  to  Contact  Editor  &  Publisher 

■  Mail:  llWest  19th  Street. 

New  York,  NY  10011-4234 

■  E-mail:  edpub@mediainfo.com 

■  Phone:  (212)  675-4380 

■  Fax:  Editorial/Permissions  (212)  691-7287 

Advertising/Mail  Lists/Reprints  (212)  929-1259 
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Subscriber  Services/Back  Issues 

■  New  subscriptions,  renewals,  subscription  payments, 
change  of  address,  back  copies,  annual  directories, 

billing  questions _ Write  to:  E&P  Subscription  Dept., 

P.O.  Box  3000,  Denville,  NJ  07834-3000. 

Phone:  (800)  783-4903  -  Mon.-Fri.,  9  a.m.-9  p.m.; 

Sat.,  9  a.m.-4  p.m.  EST.  Fax:  (973)  627-5872. 


HNews,  Story  Ideas,  Press  Releases, 

Job  Changes,  Obits 

■  Please  address  all  news  items  to:  George  Garneau, 
Acting  Managing  Editor.  Fax:  (212)  691-7287. 


Letters  to  the  Editor/Shop  Talk  at  Thirty 

■  Please  include  your  name,  company  affiliation 
and/or  residence,  and  phone  number  (for  verification) 
on  Letters  to  the  Editor. 

■  Essays  (nonreturnable)  on  industry  issues  are 
accepted  on  speculation  for  Shop  Talk  at  Thirty. 

Submit  to  “Letters  to  the  Editor”  or  “Shop  Talk  at  Thirty,” 
c/o  George  Garneau. 


SE&P  Archives 

■  Online  access  to  E&P  magazine  archives  and  our 
entire  Web  site  archives  -  Editor  &  Publisher  Interactive 
-  is  available  at  http://www.mediainfo.com/Library.htm. 
Charges  are  outlined  on  our  Web  site  or  call  our  New 
Media  division  at  ext.  510. 

■  Editor  &  Publisher  is  available  in  Microform  and  elec¬ 
tronic  products  form  from  UMI,  300  N.  Zeeb  Rd., 

P.O.  Box  1346,  Ann  Arbor,  Ml  48106-1346. 

Phone:  (800)  521-0600. 


Editorial  Reprints/Permissions 

tmlllM  "  order  reprints  of  articles  contact  Production 
|9U|j||l  Manager  Carol  Blum  at  ext.  166. 

■  To  obtain  permission  to  use  any  part  of  E&P, 
contact  Information  Services  Manager  Shqipe  Malushi 
at  ext.  351. 


B  Mailing  Lists 

■  Editor  &  Publisher  does  not  release  its  subscriber  list. 
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November  15,  1997 


Conundrum  Of 
Postal  Reform 


Beauty  may  be  in  the  eye 

of  the  beholder  of  postal 
reform,  but  customers  and 
competitors  of  the  U.S. 

Postal  Service  recognize  a 
blemish  when  they  see  it. 

When  Sen.  Thad  OKhran  (R-Miss.), 
chairman  of  the  Senate’s  postal  over¬ 
sight  subcommittee,  hit  upon  the  pur¬ 
portedly  noncontnwersial  idea  of  “free¬ 
ing”  the  Postal  Service  from  the  finan¬ 
cial  apn)n  strings  of  the  U.S.  Treasury, 

applause  was  anticipated.  _ 

CtKhran,  as  the  next 
potential  building  bltK'k 
in  postal  reform  efforts, 
has  been  the  subject  of 
heav)'  lobbying  since  last 
.spring.  He  was  seeking  a 
way  to  move  forward 
with  some  basis  for  con-  ^ 

sensus.  k 

C(K'hran,  who  was  new 
to  the  field  when 
appointed  to  the  subcom¬ 
mittee,  has  moved  with  % 

due  deliberation.  His  first 
approach  was  “if  it  ain’t  Tonda  Rush 
broke,  don’t  fix  it,”  and 
that  temperate  stance  has  only  gradual¬ 
ly  given  way  to  a  search  for  some  mild 
way  to  provide  Postmaster  Cieneral 
Marvin  Runyon  and  his  lieutenants  new 
latitude  in  delivery  markets. 

USPS  has  long  sought  the  ability  to 
borrow  in  private  markets  and  to  be 
freed  from  the  obligation  to  have  its 
money  managed  by  the  Treasury.  Little 
opposition  to  that  notion  surfaced.  It 
was  a  short  leap  from  there  to  the  idea 
of  investing  a  little  extra  cash  in  the  pri¬ 
vate  marketplace. 

But  a  sharp-eyed  lobbyist  realized  the 
implications:  USPS  would  be  able  to 
solve  its  competitive  problems  with 

Kush,  of  Washington,  D.C.,  is  affiliated 
with  King  &  Ballow  of  Nashville, 

Term.  She  reptvsents  the  National 
Newspaper  Association  in  the 
ongoing  postal  rate  case.  The  views  in 
her  column  are  her  own. 
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Tonda  Rush 


Federal  Express:  It  could  simply  buy  the 
company.  A  botherst)me  pnfolem  with 
an  editorializing  newspaper?  Purcha.se  a 
seat  on  the  board  of  direcU)rs.  A  new 
market  in  pt)stage  meters  developing  xs 
USPS  demands  electn^nic  downloads 
tor  all  machines?  Buy  Pitney  Bowes. 

An  alarm  sounded  within  the  army  of 
postal  lobbyists.  The  ever-effective 
Advertising  iMail  Marketing  Ass(x:iation 
hustled  to  the  Hill  to  express  concern 
and,  finding  no  immediate  response, 
launched  a  grasvrtKJts 
campaign  to  kill  the  bill. 
Cin)ups  that  usualh  glare 
at  each  other  across  the 
policy  table  joined  arms 
and  marched  in  concert 
to  demand  that  (axrhran 

promptly  did, 

1  protesting  that  turning 
the  Postal  Service  into  an 
institutional  Warren 
£.  -w  Buffett  wxs  never  his 

a  intent.  Some  said  USPS 

jB  had  pulled  the  w(X)l  over 
Cax-hran’s  eyes.  USPS  spokesman  Larry 
Speakes  told  the  Washington  P(>st  that 
the  item  was  simply  part  of  the  Po.stal 
Service’s  wish  list  and  no  one  in  his 
shop  figured  it  would  be  controversial. 

Is  the  Postal  Service  so  naive  t)r  was 
it  counting  on  flat-ftxned  industry  lob¬ 
byists  to  ignore  the  small  print?  Who 
knows?  The  fire  drill  was  a  terrific 
demonstration  to  would-be  reformers, 
however,  that  while  it’s  difficult  to  find 
anything  the  Beltway  favors,  it’s  no  tn)u- 
ble  at  all  to  find  something  the  Beltway 
opposes.  The  latter  category  consists  of 
anything  that  lets  the  massive  postal 
institution  run  with  its  monopoly  into 
private  markets,  especially  if  they’re 
presently  iKCupied  by  postal  cu,v 
tomers. 

If  that  principle  is  true,  why,  then,  is 
the  Postal  .Service  so  welcomed  into 
the  advertising  mail  camp,  where  it 
clearly  competes  with  its  newspaper 
customers?  The  answer  rests  in  a  curi¬ 
ous  mix  of  lethargy,  politics,  economics 

http://www.mediainfo.com 


and  the  newspaper  world’s  own 
obscure  cleavage.  Understanding  the 
mix  is  essential  to  crafting  a  solution  to 
a  future  in  which  the  Po.stal  Service 
serves  newspapers  —  all  newspapers 
—  and  sery  es  them  well. 

Lethargy?  In  1978,  when  the  Postal 
Service  first  signaled  its  intent  to  gn)w 
the  advertising  mail  marketplace,  the 
newspaper  business  yawned.  It  under¬ 
reacted  at  first,  and  then  over-reacted. 
The  effect  was  to  create  an  impression 
of  the  sleeping  giant,  irrelevant  at  sleep 
and  t(X)  alarming  awake  to  overcome 
perceptions  of  arrogance. 

Politics?  Advertising  mail  provides 
more  than  4iY’/i>  of  the  pieces  of  mail 
that  support  an  85(),(KK)-person  work 
force.  Those  people  live  in  all  4.55  con¬ 
gressional  districts.  Now  that  the  pillars 
of  their  support  are  in  place,  attempting 
to  remt)ve  the  pillars  would  set  off  an 
organized  labor  response  that  would 
eclipse  any  further  thought  about 
what’s  gtxxl  for  the  nation.  The  debate 
would  be  about  jobs  —  jobs  that  offer 
one  of  the  last  remaining  lucrative 
employment  opportunities  for  skilled 
laborers. 

Economics?  The  dominant  philo.so- 
phy  about  pt)stal  economics  is  that  first- 
cla.ss  mail  provides  the  infrastructure 
tor  the  universal  service  system,  and  the 
other  clajises  benefit  from  marginal 
pricing.  If  that  philosophy  isn’t  readily 
understandable,  l(X)k  at  the  downtime 
in  a  newspaper  printing  plant  and  cal¬ 
culate  how  much  cheaper  it  would  be 
to  print  a  shopper  there  than  to  create 
a  new  plant  for  that  shopper  alone. 
You'll  have  a  .sense  of  how  direct-mail  is 
costed  and  priced. 

Cleavage?  The  word  captures  the  per¬ 
fect  nuance  because  it  is  the  only 
English  word  whose  synonyms  are 
antonyms.  To  cleave:  to  separate,  or  to 
cling  together.  It’s  a  great  description  «jf 
how  the  newspaper  industry  approach¬ 
es  postal  policy.  In  postal  pricing,  what 
helps  one  newspaper  d(x;sn’t  necessari¬ 
ly  help  all,  and  what  hurts  direct-mail 

(See  Postal  on  page  4~^) 
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Latins  Say  No  To  A  Lie 

The  movement  for  a  free  press  worldwide  took  a  big  step  for¬ 
ward  last  week  when  leaders  from  22  nations  at  the  Ibero- 
American  Summit  in  Venezuela  forcefully  reaffirmed  their  belief 
in  the  “fundamental  right  of  persons  to  receive  free  and  true  informa¬ 
tion,  without  censorship  or  restrictions.” 

Latin  America  rejected  the  so-called  “right  to  truthful  information”  (see 
news  story  on  page  23)  that  Venezuelan  President  Rafael  Caldera  has 
been  flogging  in  recent  months.  This  “right”  is  really  nothing  more  than 
the  old  discredited  New  World  Information  and  Communications  Order 
with  a  new  coat  of  paint.  Behind  its  rhetoric  about  encouraging  news 
media  to  strengthen  democracy’  lies  its  real  intention,  custom-built  for 
authoritarians;  To  hamstring  a  free  press  by  letting  governments  decide 
just  what  is  “truthful  information”  and,  even  more  important,  what  is  not. 

"Truthful  information”  supporters  tipped  their  hands  last  month  when 
a  meeting  of  IberoAmerican  education  ministers  not  only  supported  the 
notion  —  but  also  spelled  out  just  what  they  think  it  means.  As  Danilo 
Arbilla,  editor  of  Busqueda  in  Montevideo,  Uruguay,  reported  to  the 
Inter  American  Press  Assrxriation,  the  education  ministers  suggested  one 
way  to  “improve”  the  press  is  by  requiring  it  to  tone  down  or  even  elimi¬ 
nate  reporting  on  government  corruption. 

The  lAPA  deserves  applause  from  free  press  supporters  worldwide  for 
sounding  the  alarm  about  this  snake  oil.  And  lAPA  lobbying  in  the 
weeks  before  the  lben>American  Summit  effectively  dampened  any 
potential  support  for  this  spurious  “right.”  President  Caldera  was  not  a 
gcKxl  loser  at  the  summit  but  hinted  darkly  that  an  unnamed  “power” 
had  killed  his  idea.  “No  power  can  shut  our  mouth  over  those  issues 
that  are  precisely  the  best  agents  of  liberty,”  he  said. 

That’s  not  the  case.  Dr.  Caldera.  Nobody’  wants  to  shut  your  mouth.  A 
free  Latin  American  people  simply  don’t  want  you  shutting  their  mouths, 
either. 
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LETTERS  TO  THE  EDITOR 


Misrepresentation 
on  news  council 
composition 

M.L.  STEIN’S  REPORT  (“News 
Councils,  Threat  Or  Salve?”  Oct. 
18,  pp.  15-16)  of  my  California  debate 
with  Clay  Haswell  on  the  value  of  news 
councils  captures  the  spirit  of  the  argu¬ 
ment,  but  it  allows  Haswell  totally  to  mis¬ 
represent  the  makeup  and  impact  of  the 
Minnesota  News  ('ouncil. 

Haswell  said  we  have,  among  our 
media  members,  not  one  newspaper 
reporter  or  any  journalist  from  radio  or 
television. 

Our  membership  at  the  time  of  the 

Newspaperdom* 


50  YEARS  AGO . . .  The  news  “gag 
nile”  —  believed  to  have  been 
wiped  out  when  the  Veterans 
Administtation  discarded  it  last  week 
—  is  still  in  effect  in  the  War 
Department.  The  rule  would  f>ermit 
federal  officials  to  withhold  informa¬ 
tion  that  “would  cause  administrative 
embarrassment  or  difficulty.” 

It  cites  specifically  “information 
the  unauthorized  disclosure  of 
which,  although  not  endangering  the 
national  security,  would  be  prejudi¬ 
cial  to  the  interests  or  prestige  of  the 
nation,  any  governmental  activity,  or 
any  individual  or  would  cause 
administrative  embarrassment  or  dif¬ 
ficulty.” 

The  Mundt  Bill,  which  would 
establish  an  official  government 
global  information  service,  is  under¬ 
going  vigorous  debate  in  many  jour¬ 
nalistic  circles. 

From  Editor  &  Publisher 
Nofember  15,  1947 


For  additional  stories,  analysis 
and  industry  resources, 
visit  us  on  the  Web  . 
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debate,  in  fact,  included:  the  current 
reader  advcKate  of  the  St.  Paul  Pioneer 
Press,  who  had  been  a  reporter  and 
assigning  editor  there  for  nine  years;  an 
editorial  writer  and  former  reporter  for 
the  Minneapolis  Star  Tribune',  the  pub¬ 
lisher  of  the  Minnesota  Women’s  Press;  a 
former  reporter  and  editorial  writer  for 
the  Star  Tribune  who  also  worked  as 
editor  of  a  business  weekly  here;  the 
editor  of  the  Red  Wing  Republican 
Eagle,  a  daily;  a  reporter  for  a  Twin 
Cities  TV  .station;  a  former  reporter  for 
another  station;  the  editor  of  one  of  the 
best  weeklies  in  the  state;  and  a  former 
radio  newsman  who  rec-ently  retired  as 
head  of  the  state  bitradcasters  associa¬ 
tion. 

To  that  number  we  have  since  added 
a  news  producer  for  another  Twin  Cities 
TV  station  and  the  managing  editor  of 
the  Catholic  Digest  magazine. 

Clay  Haswell  was  a  delightful  oppo 
nent,  and  he  was  loaded  for  bear,  but  he 
was  sh(K)ting  blanks.  He  was  wmng 
when  he  said  courts  would  admit  news 
council  determinations  as  evidence  in  a 
defamation  trial. 

Our  news  council  has  (and  wants)  no 
authority  or  sanctions.  We  are  here  “to 
promote  a  fair,  vigorous  and  trusted 
news  media”  by  generating  conversa¬ 
tions  about  news  standards.  If  we  have 
no  authority,  why  would  a  court  ascribe 
any  to  us? 

He  al,so  was  wmng  when  he  called  a 
news  council  “quasi-govemmental.” 
Twelve  journalists  and  12  members  of 
the  public  who  are  dedicated  to  our 
mission  do  not  constitute  any  form  of 
government.  We  accept  no  government 
support. 

Our  process  helps  news  outlets  build 
public  trust;  a  public  that  trusts  the 
press  will  not  tolerate  government  regu¬ 
lation  t)f  it. 

Are  news  councils  needed?  No,  not  if 
news  outlets  devise  their  own  way  to 
be  ojK-n  to  the  public.  News  councils 
can  be  a  valuable  tool  for  newspeople 
who  are  eager  to  listen  to  the  public 
and,  possibly,  learn.  And  as  a  way  of 
engaging  the  public  in  conversations 
about  how  news  decisions  are,  and 
should  be,  made. 

Gary  Gilson, 
executive  director, 
Minnesota  News  Council. 

Minneapolis 


Sound 

advice 

As  A  TRADE  publication.  Editor  & 
Publisher  has  a  mandate  to  keep 
newspapers  fully  informed  and  educated 
about  the  quirks,  industry'  variations  and 
issues  involved  in  serving  the  public. 

For  decades  newspaper  people  have 
relied  on  and  read  and  seen  in  E&P 
controversial  and  perplexing  topics, 
illustrations  and  photos,  which  involved 
often  difficult  dicisions  by  general  circu¬ 
lation  publications. 

If  E&P  is  to  continue  to  fulfill  its  rt)le 
of  informing  all  newspapers  of  such 
matters,  it  cannot  tolerate  its  editorial 
judgment  to  be  handed  over  to  a  print¬ 
er.  The  only  answer  is  to  find  another 
printer. 

Mel  HodeU, 
Mel  Hmlell  Media  Broker  Inc., 
Montclair,  Calif 
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EVERY  SATURDAY  SINCE  1884 


Conflict  Over 
Segmented  Rates 


As  THE  ANNUAL 
meeting  of  the 
Audit  Bureau  of 
Circulations 
came  to  order 
last  week  in 
New  York,  a  dispute  over  a 
proposed  rule  change  had 
created  a  rift  between  subur¬ 
ban  and  urban  newspapers. 

The  new  rules  would  allow  the  nation’s  daily 
newspapers  to  offer  deep  discounts  designed  to 
attract  subscribers  based  on  targeted  demographic 
characteristics.  For  instance,  newspapers  would  be 
able  to  offer  up  to  75%  off  the  regular  subscription 
rate  to  boost  the  number  of  subscribers  among 
gntups  such  as  senior  citizens,  members  of  the  mili¬ 
tary,  parents,  students,  homeowners  or  apartment 
dwellers.  Newspapers  would  be  allowed  to  offer  up 
to  10  such  discount  packages  designed  to  attract  dif¬ 
ferent  categories  of  readers. 

The  threat  of  such  deep  discounting  makes 
smaller  suburban  papers  fear  predatory  pricing — 
under  which  larger  papers  could  use  their  advertis- 
ing  edge  and  financial  might 
to  drive  prices  down  and 
essentially  force  smaller  com- 
petitors  to  match  their  dis- 
counts  or  lose  readers. 

^  “A  metropolitan  newspa- 

per  target  suburban 
paper’s  circulation  very  ea.s- 
ilyr  said  Dave  Threshie,  pub- 
Usher  of  the  Orange  County 
Register,  the  Santa  Ana,  Calif.- 
based  daUy  that  is  locked  in  a 
tussle  with  the 
larger  Los  Angeles  Times. 
think  this  would  give  any  met- 
L  ropolitan  paper  a  leg  up.  They 

K  pockets 

■  tbDft  and  force  the  suburbans  to 

respond.” 

Threshie’s  paper  is  part  of  a 
consortium  of  smaller  news¬ 
papers  that  planned  to  make 
a  presentation  against  the  rule 
change  at  the  ABC  meeting 
last  week.  Other  firms  that 
have  lined  up  against  the 
proposal  include  Thomson 
Newspapers,  MediaNews 


Group,  Community  Newspa¬ 
per  Co.,  and  the  Journal  Reg¬ 
ister  Co. 

Under  current  ABC  rules, 
newspapers  already  have  the 
right  to  drop  their  subscrip¬ 
tion  prices  to  50%  off  the  Ust 
price  and  still  have  those 
copies  count  as  paid  circula¬ 
tion.  To  earn  the  new  steeper 
discount,  papers  would  have  to  apply  to  the  ABC  for 
approval  90  days  before  the  plan  would  go  into 
effect.  After  getting  the  go-ahead  from  ABC’s  manag¬ 
ing  director,  those  new  discounted  papers  would  be 
included  in  the  newspaper’s  audited  circulation  fig¬ 
ures. 

Opponents  contend  that  such  a  move  cheapens 
the  concept  of  measuring  a  newspaper’s  market 
penetration  and  value  based  on  the  number  of 
copies  it  sells. 

“The  more  discounting  we  do,  the  more  we 
destroy  the  concept  of  paid  circulation,”  Threshie 
said. 

Indeed,  the  proposal  has  become  so  controversial 
that  even  its  supporters 
acknowledge  that  it  is 
unlikely  to  pass.  “1  don’t  think 
that  what  we’ve  proposed 
will  pass  as  proposed,  nor  will 
I  vote  for  it,”  said  Carleton 
Rosenburgh,  senior  vice  presi¬ 
dent  of  the  newspaper  divi¬ 
sion  of  Gannett  Co. 

Nonetheless,  Rosenburgh 
supports  the  idea  of  market 
segmented  pricing  as  a  neces¬ 
sary  tool  for  newspapers  to 
boost  circulation  and,  possi¬ 
bly,  advertising  dollars. 

“Market  segmented  pricing 
is  being  viewed  by  some  as 
purely  a  discount  price,”  he 
said.  “I  think  it’s  far  more  than 
that.  It  allows  newspapers  to 
create  their  own  promotion 
and  pricing  policies  and  will 
generate  potential  advertising 
revenue.  From  where  I  sit,  I 
think  it’s  a  pretty  good  idea.  I  would  ask  small 
papers  to  consider  how  they  could  use  this  as  a 
competitive  tool.” 

Anthony  Gasparro,  chairman  of  the  ABC  and  vice 


ABC  plan  for  discounts 
for  targeted  subscribers 
riles  smaller  papers 


BY  ROBERT  NEUWIRTH 


"It  allows  newspapers  to 
create  their  own  promotion  and 
pricing  policies  and  will 
generate  potential  advertising 

revenue _ I'm  hopeful  we'll 

find  some  sort  of  compromise — 
but  I  don't  think  it's  going  to  be 
easy." 

—  Carlton  Rosenburgh,  senior 
v.p.,  Gannett  Co. 


"A  metropolitan  newspaper 
can  target  a  suburban  paper's 
circulation  very  easily." 

—  Dave  Threshie,  publisher. 
Orange  County  Register 
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president  of  advertising  and  marketing  for  A&P 
Supermarkets,  suggests  that  Rosenburgh  might  have 
a  point.  If  the  rules  are  written  well,  he  said,  adver¬ 
tisers  might  respond  to  the  possibility  of  target  mar¬ 
keting  in  newspapers.  “I  would  love  to  be  able  to 
reach  food  shoppers,”  he  said,  suggesting  that  a 
newspaper  that  could  target  shoppers  for  increased 
subscriptions  thn)ugh  deep  discounts  might  win 
more  advertising.  Department  stores,  he  adds,  might 
like  to  advertise  in  a  newspaper  that  was  using  dis¬ 
counts  to  bring  in  more  female  subscribers. 

Stuart  Gamer  disagrees.  He’s  the  chairman  and 
CEO  of  Thomson  Newpapers,  which  runs  a  net¬ 
work  of  68  U.S.  and  Canadian  papers,  led  by  the 
flagship  Globe  and  Mail,  in  Toronto,  which  is  not  an 
ABC  member  and  uses  readership,  not  paid  circula¬ 
tion,  to  determine  advertising  rates. 

He  believes  that  discounting  simply  fuels  chum 
—  that  is,  the  number  of  readers  who  subscribe  to  a 
paper  when  there’s  a  discount  and  then  cancel 
when  the  discount  expires  —  and  thus  doesn’t 
increase  advertising.  “Discounting  fuels  churn 
because  it  makes  people  look  around  for  the  best  bar¬ 
gain  rather  than  look  at  the  quality  of  the  newspaper 
itself,”  Gamer  said,  adding  that  many  U.S.  papers 
already  experience  chum  rates  of  40%  to  70%). 

Gamer  points  to  the  experience  in  Great  Britain 
in  1995,  when  media  baron  Rupert  Murdoch  led  the 
newspaper  industry  into  a  frenzy  of  discounting.  “All 
that  happened  was  that  people  switched  newspa- 
f)ers,”  he  contended.  “There  wasn’t  really  any  net 
growth  in  readership.” 

Gamer  has  sent  a  letter  to  every  U.S.  and  Cana¬ 
dian  paper  under  50,000  circulation  urging  them  to 
oppose  ABC’s  proposal. 

Tlie  plan  came  to  light  in  March,  when  1 1  papers 
petitioned  ABC’s  board  to  consider  some  form  of 
variable  pricing.  Several  wanted  flexibility  to  offer 
discounts  along  geographical  lines.  Others  wanted 
to  offer  premium  items  to  subscribers,  much  the 
way  newsmagazines  and  public  TV  stations  give  tote 
bags,  videos,  and  coffee  mugs  to  subscribers.  A  third 
group  wanted  price  breaks  based  on  demographic 
characteristics. 

The  ABC  board  set  up  a  task  force  to  consider  the 
issue.  That  group  met  in  May  and  decided  that  the 
demographic  approach  was  the  most  likely  to  suc¬ 
ceed.  It  formally  proposed  the  mle  change  at  ABC’s 
July  meeting,  where  it  was  approved  by  newspaper 
board  members  and  scheduled  for  a  final  board  vote 
in  New  York  at  the  amiual  meeting. 

Any  changes  to  the  proposal  would  require  a 
unanimous  vote  of  the  board  to  become  effective 
immediately.  Otherwise,  they  will  be  considered  at 
the  next  ABC  meeting,  set  for  March  1998. 

Gannett’s  Rosenburgh  was  looking  for  a  negoti¬ 
ated  solution.  “We’ve  been  working  on  these  kinds 
of  issues  for  eight  years,”  he  said.  “It’s  time  to  bring 
it  to  closure.  We’re  sensitive  to  what  people  are  say¬ 
ing.  'Phis  is  not  going  to  be  an  in-your-lace  decision. 
I’m  hopeful  we  ll  find  some  sort  of  compromise — 
but  I  don’t  think  it’s  going  to  be  easy." 


James  T.  Robison 


E&F  Names 
Top  Editor 

JAMES  T.  ROBISON,  former  executive  editor  of 
the  New  York  Times  News  Service,  has  been 
named  senior  vice  president  for  news  and  edi¬ 
tor  of  Editor  &  Publisher  Co. 

"We  arc  proud  to  have  someone  of  Jim  Robison’s 
stature  and  experience  leading  our  editorial  team,” 
said  Christopher  Phillips,  one  of 
Former  New  E&P’s  two  publishers.  He  called  the 

York  77mP9  A/pi/i/<? 

I II I  ICO  iMcvvo  mitment  to  provide  the  news  indus- 

Service  editor  to  In-depth  and  mean¬ 

ingful  coverage  possible  during  a  time 
oversee  ell  E&P  when  publishers  face  so  many  new 
.•  challenges  in  their  newsrcxims  and 

news  operations  t„„„iZomsr 

Robison ,  a  longtime  newspaper  and 
syndicate  editor,  who  since  1992 
served  as  asstK'iate  and  then  execu¬ 
tive  editor  at  the  New  Yoik  Times  Co. 
unit,  will  oversee  all  print  and  online 
news  operations  at  the  113-year-old 
company,  publisher  of  E&P,  Pree 
Paper  Publisher,  MediaINPO.com 
magazines,  the  MedialNFO.com  news 
Web  site,  and  directories  and  CD- 
ROMs  for  newspapers  and  marketers. 

The  company,  previously  has  oper¬ 
ated  its  three  editorial  departments  — 
the  weekly'  E&P,  monthly  PPP,  and 
ibison  daily  Web  site  —  autonomously,  with 

limited  sharing  of  editorial  content. 
Robison,  who  takes  a  newly  created  position, 
plans  to  reorganize  the  three  editorial  units  into  one 
centralized  operation  able  to  distribute  news  and 
information  in  whatever  format  is  most  appropriate. 

“There’s  a  very  personal  as  well  as  a  very  profes¬ 
sional  side  to  what  I’m  feeling  about  this  move,” 
Robison  said.  “I’ve  been  a  subscriber  to  E&P  since  I 
started  as  a  rept)rter  in  1970  and  I’ve  watched  the 
magazine  and  the  industry  it  covers  go  through  var¬ 
ious  transitions  over  the  years.  E&P  is  not  just  a 
magazine,  but  a  national  institution  and  it  makes  me 
feel  as  proud  as  1  am  excited  to  be  part  of  it. 

“EdfP’s  focus  should  be  on  all  aspects  of  news 
media  -  whether  it’s  editorial,  advertising,  circula¬ 
tion,  pnxluction  or  the  emerging  technology  of 
the  Internet,”  said  Robison.  “There  have  been  many 
changes  in  the  news  business  and  many  more  are 
waiting  out  there  over  the  horizon.  We  must  be  con¬ 
cerned  about  newspapers  as  well  as  newspapers’ 
competitors.” 

At  the  New  York  Times  Co.,  Robison  oversaw  an 
international  news  service  that  pmvided  a  daily 
stream  of  news,  photos,  and  graphics  to  600  news- 
(See  Editor  on  page  47) 
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Price  Ruling 
Struck  Down 


Tl  HE  U.S.  SUPREME  Court  ruled  unani- 
mously  Nov.  4  that  a  manufacturer’s 
vertical  setting  of  prices  is  not  a  per  se, 
or  automatic,  violation  of  the  Sherman 
Antitrust  Act. 

In  so  doing,  the  court  swept  aside  a 
1968  ruling  against  a  newspaper  company  that  had 
sued  an  independent  distributor  who  was  charging 
his  home  delivery  customers  more  than  the  paper 
wished. 

The  ruling  gave  newspapers  more  freedom  to  set 
the  prices  that  distributors  chaise  readers. 

In  State  Oil  vs.  Khan  the 
court  held  that  the  reasoning 
behind  the  earlier  Albrecht  vs. 
Herald  Co.  decision,  which 
was  meant  to  protect  inter¬ 
brand  competition,  has  been 
eroded  by  subsequent  deci¬ 
sions. 

Justice  Sandra  Day  O’Con¬ 
nor  wrote  for  the  court,  “Ver¬ 
tical  maximum  price  fixing, 
like  the  majority  of  commer¬ 
cial  arrangements  subject  to  the  antitrust  laws, 
should  be  evaluated  under  the  rule  of  reason.”  The 
rule  of  reason  calls  for  case-by-case  evaluation  of 
anticompetitive  effect,  rather  than  the  per  se 
assumption  that  price  fixing 
is  always  illegal. 

Several  media  companies 
—  Advance  Publications  Inc., 
A.H.  Belt)  Corp.,  Cox  Enter¬ 
prises  Inc.,  Dow  Jones  &  Co., 
Gannett  Co.,  Knight-Ridder 
Inc.,  New  York  Times  Co.  and 
Washington  Post  Co.  —  and 
the  Newspaper  Association  of 
America  had  filed  a  joint 
friend-of-the-court  brief  in 
suppon  t)f  State  Oil.  Tlie  Jus¬ 
tice  Department  also  argued 
in  favor  of  overturning 
Albrecht. 

State  Oil  exclusively  sup¬ 
plied  gasoline  to  a  service  sta¬ 
tion  and  convenience  store- 
owned  by  Barkat  U.  Khan 
under  terms  that  set  a  sug¬ 
gested  retail  price  for  the 
gasoline  and  provided  a  3.25<t 
per  gallon  profit  margin.  The 
agreement  stipulated  that 


Khan  could  set  any  price  he  wished,  but  if  prices 
were  raised  above  the  margin,  the  excess  pn)fit  had 
to  go  to  State  Oil. 

Lowering  the  price  would  cut  into  the  margin 
accordingl)’. 

Khan  fell  behind  on  lease  payments  and  was 
evicted,  and  the  gas  station  was  then  run  for  several 
months  by  a  court-appointed  receiver  who  was  not 
obligated  to  honor  State  Oil’s  pricing  terms.  The 
receiver  lowered  prices  on  regular  gasoline  and 
raised  them  on  premium  gasoline,  obtaining  an  over¬ 
all  pn)fit  margin  that  was  more  than  3.25t  per  gal¬ 
lon. 

Khan  sued  State  Oil  in  U.S. 

District  Court  for  the  north¬ 
ern  district  of  Illinois.  He 
argued  that  the  price  agree¬ 
ment  with  State  Oil  violated 
the  Sherman  Act  and  denied 
him  the  flexibility  the 
receiver  had  enjoyed  to  adjust 
prices. 

With  such  flexibility,  he 
argued,  he  could  have  saved 
his  business. 

On  summary'  judgment,  the  district  court  rejected 
Khan’s  claims.  However,  the  U.S,  7th  Circuit  Court 
of  Appeals,  following  Albtvcht,  grudginly  overruled 
the  district  court,  even  as  it  criticized  Albrecht  as 
being  “unsound  when  decided"  and  “inconsistent” 
with  later  Supreme  Ckturt  rulings. 

In  Albrecht,  the  Supreme  Court  ruled  against 
the  St.  Louis  Globe-Democrat,  which  fought  with 
one  of  its  independent  carriers  because  he  was 
charging  customers  more  for  home  delivery  than 
the  paper’s  advertised  maximum  retail  price. 

The  NAA,  in  its  brief  supporting  State  Oil, 
argued  that  newspapers  may  chtxtse  to  build  up 
circulation  by  setting  prices  low,  but  their  efforts 
could  be  undercut  by  distributors  charging  as 
much  as  the  traffic  may  bear  without  regard  for  the 
paper’s  goals. 

Applauding  the  State  Oil  ruling,  NAA  president 
John  Sturm  said  in  a  statement, “Publishers  attempt¬ 
ing  to  protect  the  public  from  price-gouging 
by  dealers  having  monopoly  power  in  their  own 
territories  may  establish  price  ceilings  for  the  resale 
of  newspapers  by  independent  carriers  without 
threat  of  automatic  sanction  under  the  Sherman 
Act,” 

Tlie  decision,  he  said,  “does  for  newspaper  distri¬ 
bution  what  New  York  Times  vs.  Sullivan  did  for  the 
law  of  defamation.” 


Newspapers  gain 
latitude  in 
controling  prices 
charged  by 
distributors 


John  Sturm,  president-CEO, 
Newspaper  Association  of 
America 


The  decision  “does 
for  newspaper 
distribution 
what  Neiv  York 
Times  vs.  Sullivan 
did  for  the  law  of 
defamation” 
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Subscribe  now  and  receive  the  new  E&P  quarterly  supple¬ 
ment:  mediaiif/b.com — the  Journal  of  the  Online  News 
Industry.  Get  all  the  week’s  newspaper  news  PLUS  regular 
coverage  of  the  latest  developments  in  the  entire  online 
news  business!!  Yours  FREE  with  your  subscription  to  E&P! 
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BY  ALLAN  WOLPER 


Ties 

That  Grind 


STEVE  GEIMANN,  CHAIRMAN  of  the  ikKri- 
ety  of  Pmfessional  Journalists’  Ethics  Com¬ 
mittee,  says  he  will  recommend  that  the 
organization  terminate  its  MBNA  affinity 
credit  card. 

“1  just  l<K)ked  at  a  copy  of  our  contract 
with  MBNA  and  1  don’t  like  it,’’Geimann  said.  “It  says 
that  I  can’t  share  it’s  pnwisions  with  SPJ  members, 
which  is  wrong,  and  it  is  an  exclusive,  and  I  don’t 
like  that.” 

Geimann,  who  became  SPJ’s  ethics  chairman  last 
month  after  finishing  a  one-year  term  as  SPJ  presi¬ 
dent,  said  he  kK)ked  at  the 
contract  for  the  first  time  on 
Nov.  7. 

He  said  he  will  ask  the  SPJ 
board  to  vote  to  terminate  the 
society’s  relationship  with 
MBNA  America  Bank  when 
the  current  contract  ends  in 
I^ecember  1998.  The  contract 
for  the  Visa  card  with  the  SPJ 
logo  was  signed  in  1990  and 
renewed  in  1993  by  SPJ’s 

board. 

"This  is  not  about  ethics,”  Geimann  insisted.  “Our 
relationship  with  MBNA,  or  any  other  company,  does 
not  influence  what  we  do  and  say  about  those  cor¬ 
porations. 

“Any  argument  that  we  are  pulling  our  punches 
because  of  these  relationships  is  completely 
unfounded.  I  am  asking  that  we  end  our  relationship 
with  MBNA  because  we  have  a  fiduciary  responsi¬ 
bility  to  our  members.  We  are  not  a  news  organiza¬ 
tion.” 

Geimann  noted  that  there  had  been  some  discus¬ 
sion  a  month  ago  on  SPJ’s  listserve  about  the  pn> 
priety  of  the  s(x:iety’s  relationship  with  MBNA  and  a 
lengthening  list  of  corporations. 

Walter  Brasch,  a  professor  of  journalism  at 
Bl(K)msburg  State  University,  started  the  Internet 
commotion. 

“1  was  questioning  whether  SPJ  should  be 
involved  with  all  those  corporations,”  Brasch  said  in 
a  telephone  interview  from  his  office  in  Bkx)ms- 
burg.  Pa,  “If  the  stK'iety  is  going  to  be  in  bed  with 
business,  it  violates  what  journalism  is  all  about," 
Brasch  criticized  SPJ’s  association  with  MBNA, 
which  issues  the  affinity  credit  card  to  SPJ  mem- 


Amid  friction  over 
business  ties,  SPJ 
ethics  chairman 
wants  out  of 
affinity  card 


Wolper,  professor  of  Journalism  at  the  Newark 
campus  of  Rutgers  University,  contributes  to 
these  pages  often. 


bers.  The  card  carries  an  intnxluctory  rate  of  5.9%, 
which  jumps  to  at  least  16.S>%  after  six  months. 

“1  just  didn’t  think  that  we  should  be  involved 
with  banks,"  Brasch  said,  “1  didn’t  like  the  idea  that  it 
went  up  so  high  after  the  initial  period  and  1  didn’t 
like  the  fact  that  they  were  marketing  their  pnxluct 
so  heavily'  to  students,” 

Brasch,  who  recently  ended  a  six-year  run  as  pres¬ 
ident  of  the  Keystone  SPJ  chapter  in  Pennsylvania, 

.said  he  was  concerned  about  the  pro-business 
stance  permeating  the  journalism  organization. 

Pointing  out  that  SPJ  voted  to  investigate  the 
working  conditions  of  jour¬ 
nalists  around  the  country  but 
has  failed  to  do  so,  he  said,  “If 
the  society  is  taking  deals 
with  businesses,  it  might  be 
less  willing  to  investigate  it’s 
own  business  practices.” 

Brasch  questioned  whether 
SPJ’s  corporate  ties  might  vk> 
late  its  1996  Qxle  of  Ethics, 
which  calls  on  journalists  to 
act  independently  and  to 
“refuse  gifts,  favors,  free  travel 
and  special  treatment.” 

Geimann  had  denied  at 
first  that  there  were  any  pmb- 
lems  with  SPJ’s  dealings  with 
MBNA  or  other  firms. 

“We  are  simply  providing 
services  to  our  members,” 

Geimann  said  after  presiding 
over  a  College  Media  Advisers 
discussion  in  Chicago.  “None 
of  these  deals  are  exclusive 
and  none  of  them  are  an  endorsement  of  their  pnxl- 
ucts.  We  are  not  pitching  anything.” 

He  noted,  however,  that  SPJ  headquarters  receives 
a  myalty  every'  time  a  member  uses  the  card  —  aver¬ 
aging  $5,(XX)  a  year  in  each  of  the  last  four  years. 

“The  program  is  intended  to  support  SPJ  and 
allow  its  members  to  support  the  organization  .... 

It  contains  normal  contract  provisions,”  said  Peter 
Frank,  director  of  media  relations  for  MBNA.  He 
declined  to  discuss  contract  terms  but  said  he  was 
willing  to  discuss  any  issues  with  SPJ. 

SPJ  members  also  get  discounts  from  Kinkos 
Office  Copy  Supplies,  Geico  auto  insurance,  car 
rentals  fntm  Hertz,  Alamo,  Avis  and  Dollar,  a  paging 
service,  a  long  distance  phone  company,  a  travel 
club,  a  clothing  manufacturer,  plus  life,  libel  and 
(See  SPf  on  page  47) 
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Steve  Geimann,  SPJ  ethics 


committee  chairman  and  past 
president,  wants  to  scrap  the 
society's  affinity  credit  card, 
but  not  for  ethical  reasons. 
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BY  MARK  FITZGERALD 

News  Shaped 
Inland  Chief 


INLAND  PRESS  ASSOCIATION’S  new  presi¬ 
dent,  J(x;  Richter,  works  by  two  codes  often 
regarded  as  adversarial:  the  values  of  the  exec¬ 
utive  suite  and  the  values  of  the  newsroom. 

On  the  one  hand,  Richter’s  recent  career 
almo,st  defines  the  flexibility  of  the  ’S>Os.  He 
works  at  a  chain  that  is  involved  in  market  cluster¬ 
ing,  that  has  restructured  its  corporate  leadership  by 
installing  the  kind  of  executive  committee  still  rare 
in  newspapers,  and  that  is  imposing  a  more  uniform 
corporate  policy  on  its  far-flung  properties. 

On  the  other  hand,  the  chain  is  Ottaway  Newspa¬ 
pers,  the  Dow  Jones-owned 
group  well-known  for  its 
belief  that  news  is  the  key  to 
a  paper’s  long-term  success. 

And  the  career  path  that 
brought  Richter  to  his  present 
position  as  one  of  three 
senior  vice  presidents  who, 
along  with  chairman,  presi¬ 
dent  and  CEO  James  H.  Ott¬ 
away  comprise  the 
group’s  executive 
committee,  began 
on  the  obituary 
desk  of  Connecti¬ 
cut’s  old  Bridge¬ 
port  Telegram  in  1966. 

Even  with  the  restructuring,  the  clus¬ 
tering  —  including  a  recent  newspaper 
swap  with  the  king  of  clustering,  Thom¬ 
son  Newspapers  —  and  growing  corpo¬ 
rate  ranks  in  Campbell  Hall,  N.Y.,  it  is 
clear  that  news  and  general  newspaper 
quality  dominate  Ottaway’s  culture. 

During  the  1980s,  chairman  Ottaway 
ruffled  feathers  at  industry  meetings  by 
condemning  the  mediocrity  of  bottom- 
line  obsessed  chain  publishers  —  and 
naming  names  in  the  prtKess. 

Now  that  Jim  Ottaway  is  back  as  pres¬ 
ident  of  the  chain,  Richter  says,  the  com¬ 
mitment  to  journalism  is  only  reinforced. 

“Jim  Ottaway’s  attitude  is  critical  in 
this,”  Richter  said  in  a  recent  interview. 

“When  we  had  the  newsprint  crunch, 
we  did  not  cut  one  news  hole,  we  did 
not  cut  one  reporter  because  of  that. 

There  were  no  across-the-board  layoffs 
or  cutbacks.” 

That’s  not  to  say  that  aU  went  well  for 
the  19  mostly  medium-sized  Ottaway 


papers,  and  Richter  quickly  added  that  there  were 
newsroom  layoffs  because  of  poor  financial  perfor¬ 
mance  at  individual  papers. 

“Were  as  concerned  about  margins  as  anybody 
else  is,”  he  said.  “But  what  we  do  is  look  for  the  long¬ 
term  benefit  rather  than  the  short-term  gain.” 

In  19S>6,  Ottaway  Newspapers  reported  revenues 
of  $287.5  million  and  operating  income  of  $43  8 
million. 

And  Ottaway  has  made  a  series  of  corporate 
moves  recently  with  an  eye  to  the  long-term.  In  July 
of  \996,  Richter  and  two  other  operating  vice  pres¬ 
idents,  Beverly  Jackson  and  Frank  O.  King,  were 
named  senior  vice  executives  and  members  of  the 
new  executive  committee. 

The  idea,  Richter  says,  is  to  impose  some  —  but 
not  too  much  —  corporate  uniformity  on  the  chain. 

“For  a  long  time  the  papers  were  treated  as  a  kind 
of  loose  confederation  of  independent  businesses.  It 
was  a  form  of  management  and  it  worked.  We  made 
good  money,”  he  said. 

Richter  was  one  of  those  autonomous  executives 
during  the  1970s  and  1980s. 
Joining  Ottaway  in  1974,  his 
tenure  includes  stints  as  edi¬ 
tor  of  the  Port  Jervis,  N.Y., 
Union  Gazette,  general  man¬ 
ager  and  later  publisher  of  the 
Mankato,  Minn.,  Free  Press 
and  general  manager  of  the 
New  Bedford,  Mass.,  Stan¬ 
dard-Times.  He  moved  to  the 
corporate  offices  in  1992  as 
operating  vice  president. 

“In  the  mid-1990s,  we  real¬ 
ized  we  had  to  take  advantage 
of  the  possibilities  involved  in 
being  a  corporation,”  Richter 
said.  “We  had  to  centralize 
certain  things  and  decentral¬ 
ize  other  things.”  One  thing 
that  desperately  needed  to  be 
centralized  was  communicat¬ 
ing  best  practices. 

“We  were  not  particularly 
good  at  sharing  ideas  from 
one  publisher  to  another,” 
Richter  said.  For  the  first 
time,  Ottaway  has  installed  a 
corporate  vice  president  for 
marketing,  Grady  Singletary, 
and  a  corporate  circulation 
director. 


Joe  Richter, 
'newspaper 
purist'  and  new 
IPA  president, 
steeped  in 
Ottaway's  editorial 
commitment 


“We  don’t  want  to  take  three 
people  out  of  our  newsroom  to 
run  the  Web  site.  We're  going 
to  serve  our  readers  with 
community  newspapers,  and  I 
believe  we'll  do  that  well  into 
the  future." 

—  Joe  Richter,  sr.  v.p., 
Ottaway  Newspapers 
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That  reflects  a  corporate  priority'  of  building  up 
the  circulation  of  individual  daily  newspapers  and 
creating  weeklies  and  niche  products  to  pit)tect 
markets,  Richter  said. 

“Circulation  growth,  net  paid  gn)wth,  has  been 
flat  to  slightly  declining  over  the  last  few  years”  at 
Ottaway,  Richter  said,  and  the  goal  now  is  to  turn 
that  an)und  by  the  end  of  next  year. 

“We  want  to  avoid  the  perception  that  the  local 
paper  is  dy'ing,”  Richter  said. 

One  lower  corporate  priority  is  the  World  Wide 
Web.  Although  17  of  the  chain’s  19  papers  have 
Web  sites,  and  its  four  New  England  papers  recently' 
aggregated  their  classified  online,  Richter  says  the 
focus  remains  on  print. 

“I’m  a  newspaper  purist,”  he  said.  “I  really  believe 
we’re  in  the  newspaper  business.  Our  main  goal  is 
getting  meaningful  and  interesting  news  in  our  local 
papers” 

Web  sites,  which  can  be  added  at  the  option  of 
local  publishers,  should  not  “distract  from  what  our 
real  mission  is,”  Richter  says. 

“We  don’t  want  to  take  three  people  out  of  our 
newsnxtm  to  run  the  Web  site,”  he  said.  “We’re  going 
to  serve  our  readers  with  community'  newspapers, 
and  I  believe  we  ll  do  that  well  into  the  future.” 


Richter’s  Inland 
Priority:  Circulation 

For  his  ONE-YEAR  Inland  Press  AssrK'iation  presi¬ 
dency,  Joe  Richter  has  set  the  same  goal  he  is  pursu¬ 
ing  as  Ottaway  Newspapers  Inc.  senior  vice  president. 

“Circulation  gntwth  —  net  paid  circulation  gn)wth,” 
Richter  said.  “During  1998,  I’d  like  to  see  Inland  beef  up 
its  workshops  on  circulation  growth.  It’s  very  important 
to  all  of  us  ... .  We  want  to  avoid  the  perception  that 
the  local  paper  is  dying.” 

“Of  course,  adding  workshops  is  something  of  an 
Inland  tradition  in  recent  years.  This  year  Inland  offered 
33,  nearly'  one  every'  10  days.  Richter  m)ted  that  atten¬ 
dance  at  Inland  workshops  shot  up  from  234  partici¬ 
pants  in  1986  to  more  than  1,500  st)  far  this  year. 

Inland's  own  numbers  l(X)ked  good  again  in  1S)97. 
Departing  president  Malcolm  Applegate,  the  president 
of  Indianapolis  Newspapers,  said  new  memberships 
grew  by  more  than  10%  for  the  third  year  in  a  row. 
Inland's  682  member  newspapers  include  464  dailies 
and  214  weeklies  in  49  states,  C^ada,  Bermuda  and 
Barbados.  —  .Mark  Fitzgerald 


BY  M.L.  STEIN 
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Singleton’s 

ETTING  THE  STAGE  for  a  possible  union 
standoff.  Knight-Ridder  Inc.  is  selling  the  Long 
Beach  Press-Telegram  in  California  to  Garden 
State  Newspapers,  a  MediaNews  Group  affili- 


Assetbuy  of 
Press-Telegram 
from  K-R  raises 
union  hackles 


The  sale,  whose  price  was  not  announced,  is 
exi>ected  to  close  in  late  December,  according  to 
William  Dean  Singleton,  president  and  CEO  of 
MediaNews  Group. 

With  a  circulation  of  109,515  daily 
and  124,920  on  Sunday,  the  P-T  has 
lost  subscribers  in  most  of  the  past  10 
years,  but  Singleton  said  in  an  inter¬ 
view  that  circulation  was  up  in  the 
September  and  March  rep<jrting  peri- 
(xls. 

I— Long  Beach  is  a  city  of  nearly 
450,000  people  30  miles  south  of  Los 
Angeles  and  bordering  on  Orange  County  where 
the  Los  Angeles  Times  and  Orange  County  Register 
circulate  widely. 

The  acquisition  will  give  MediaNews  11  daily 
newspapers  in  California  —  including  the  Oakland 
Tribune,  San  Mateo  Times,  Hayward  Daily  Revieiv, 
Fremont  Argus,  Tri-Valley  Herald,  and  Alameda 
Times  Star  in  the  San  Francisco  East  Bay  area,  and 
Eureka  Times-Standard  in  Humboldt  County'  —  and 
its  fourth  in  Los  Angeles  County  after  the  Pasadena 
Star-Neu’s,  San  Gabriel  Valley  Tribune  and  Whittier 


L.A.  Score 

Tkiily  News.  Total  California  circulation  would  be 
484,(XK)  daUy,  245,057  Sunday. 

Shortly'  after  the  sale  was  announced,  the  Los 
Angeles  Newspaper  Guild  issued  a  relea.se  saying  it 
will  "vigorously  enforce  its  contract”  at  the  P-T. 
Union  president  Gary  North  said  the  Guild’s  con¬ 
tract  with  Knight-Ridder  contains  a  clause  that  pro¬ 
tects  union  jobs  in  the  event  of  a  sale.  The 
Communications  Workers  of  America  and  the 
Graphic  Communications  Interna¬ 
tional  Unions  also  have  contracts 
with  the  P-T. 

Singleton  said  the  transaction 
with  Knight-Ridder  is  an  asset  sale, 
meaning  Ciarden  State  dtxrs  not  have 
to  honor  existing  union  contracts  or 
retain  employees.  However,  under 
the  National  Labor  Relations  Act,  the 
buyer  is  obligated  to  bargain  with 
unions  if  50%  or  more  of  retained 
workers  are  members. 

“We  intend  to  follow  the  law,”  said 
Singleton,  who  toured  the  newspa¬ 
per  last  week  and  met  employees. 

Asked  about  the  meetings,  reporter 
Natalie  Shore,  the  paper's  Ciuild  unit  chairman, 
replied,  “People  are  anxious.  There  were  a  lot  of 
questions.” 

(See  Long  Beach  on  page  47) 


William  Dean  Singleton 
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Woodlief 
Sets  Full  Agenda 


New  SNPA  chief 
concerned  with 
newsprint,  diversity, 
new  media,  web 
widths,  rescue  squad 


•  ^GRAHAM  WOODLIEF,  vice  presi- 
/  dent  of  the  publishing  division  of 
'  Media  General  Inc.,  was  elected 
■  president  of  the  Southern  Newspa- 
®  per  Publishers  Association  at  its 
S  •  94tb  annual  convention  last 
month  at  the  Greenbrier  in  White  Sulphur  Springs, 
WVa.,  where  he  spoke  with  Kelvin  Childs,  E&P's 
Washington  editor. 

Q  —  Childs;  I  notice  you’ve  had  quite  a  lot  of  roles 
in  a  lot  of  different  areas.  So  you  don’t  see  yourself 
as  being  close  to  retirement,  do  you? 

A  —  Woodlief:  Not  at  all. 
No.  I’ve  got  a  long  time, 
now.  I’m  52,  so  I’ve  got  a 
while  before  I  hang  it 
up. 

Q  —  What  do  you  con¬ 
sider  the  most  important 
thing  you’d  like  to 
accomplish? 

A  —  Well,  I  think  there 
are  a  number  of  issues 
facing  this  industry.  The 
first  thing  I’d  like  to 
accomplish,  and  most 
important,  is  to  set  an 
agenda  for  this  year  that 
provides  meetings  and 
an  opportunity'  for  net- 
woricing  that  addresses 
most  of  the  important 
issues  in  our  industry. 

Q  —  You  noted  one  of 
them  is  the  cost  of 
newsprint.  Do  you  antic¬ 
ipate  another  spike  in 
that? 

A  —  I  don’t  know  that 
there’s  going  to  be  a 
spike.  We  did  some  stud¬ 
ies  over  the  last  couple 
of  years  and  there  cer¬ 
tainly  have  been  spikes 
over  the  last  few  years. 
We  see  a  lot  of  consoli¬ 
dations,  sales  of  news¬ 
print  companies  taking 
place  now.  I  think  we’ll 
see  increases  in  news¬ 
print,  and  it’ll  probably 
be  on  a  more  even  keel 
than  we’ve  seen  in  the 


"I  think  we'll  see  increases  in 
newsprint,  and  it'll  probably  be  on  a 
more  even  keel  than  we've  seen  in 
the  past,  the  last  couple  of  years, 
anyway." 

—  H.  Graham  Woodlief, 
vice  president, 
publishing  division. 
Media  General  Inc. 


past,  the  last  couple  of  years,  anyway.  We  just  need 
to  learn  to  do  business  with  that  as  being  a  cost  of 
business  on  a  graduated  increase  basis.  The  problem 
with  the  last  couple  of  years  has  been  such  dramatic 
spikes  in  the  prices  of  newsprint.  It’s  hard  to  set  any 
business  plans  because  you’re  not  sure  what’s  going 
to  happen  on  the  price  of  newsprint. 

Q  —  During  the  last  spike  in  the  cost  of  newsprint, 
a  lot  of  companies  dealt  with  it  by  sttK'kpiling 
paper,  by  shrinking  the  news  hole,  by  eliminating 
sections.  Have  newspapers  done  as  much  as  they 
can  on  that  front,  or  is  that  a  wise  strategy'  to  follow? 
A  —  I  think  there  are  lots  of  opportunities  that  still 
exist,  although  I  do  believe  that  newspapers  have 
done  a  great  deal  to  become  leaner  and  meaner  — 
not  meaner,  but  leaner  in  their  pnxluct  and  more 
efficient  in  their  use  of  newsprint.  Everybody  has 
looked  at  their  pntduct.  They’ve  reduced  some  of 
the  excess  white  space  in  their  product.  They’ve 
probably  cut  out  some  copies  in  some  areas  that  are 
not  profitable,  they’ve  cut  the  web  width  down  in 
many  cases  to  54  inches.  1  think  you  still  may  see 
some  reductions  in  web  width.  If  a  50-inch  web 
width  takes  hold  in  the  industry'  —  1  don’t  know 
that  that’s.  I’m  not  certain  that’s  going  to  happen 
right  now'  —  there  certainly  are  a  number  of  large 
companies  going  in  that  direction.  So  there’ll  be 
some  other  opportunities,  I  think,  to  further  reduce 
the  amount  of  newsprint  each  newspaper  uses,  but 
hopefully  without  detracting  from  the  pnxluct.  I 
think  it’s  really  important  we  maintain  a  quality' 
product  and  don’t  take  away  from  the  editorial  or 
advertising  aspects  of  the  product  for  the  sake  of 
reducing  costs.  Our  future  is  in  a  strong  product  and 
we  need  to  maintain  that. 

Q —  Another  challenge  you  noted  was  diversity. 
What  particular  things  are  you  interested  in  accom¬ 
plishing  along  that  line? 

A  —  Well,  I  think  there,  again,  are  opportunities  in 
this  industry  to  diversify,  more  especially  in  our 
management  ranks,  and  I  just  think  we  need  to  have 
programs  in  place,  and  all  be  a  part  of  the  minority 
recruiting  efforts,  recruiting  of  females  and  so  forth, 
to  try  to  diversify  more  in  our  industry.  I  don’t  have 
any  set  plan  other  than,  1  think,  the  exposure,  the 
awareness,  more  involvement  in  these  kinds  of 
things.  Our  company,  for  example,  for  the  last  few 
years  has  done  a  great  deal  to  attend  some  of  these 
job  fairs  around  the  country  and  have  a  strong  pres¬ 
ence  there. 

Q  —  What  struck  you,  out  of  the  discussions  earlier 
today,  as  being  the  most  promising  developments  in 
(See  Woodlief  on  page  47) 
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Kay  Graham’s 
Side  Of  The  Story 


The  venerable  Katharine  Graham, 

chairman  of  the  Washington  Post  Co. 
and  former  publisher  of  the  Washington 
Post,  says  she  was  “condescended  to”  by 
other  executives  both  because  she  was 
unproven  and  because  she  was  female. 
Graham  told  a  rapt,  capacity  audience  of  300  fel¬ 
low  publishers  of  her  years  at  the  helm  during  the 
Southern  Newspaper  Publishers  Asstxriation  con¬ 
vention  la.st  month  at  White  Sulphur  Springs,  WVa. 
She  detailed  her  histor>'  with  the  Post  from  its  pur¬ 
chase  by  her  father,  Eugene  Meyer,  at  a  bankruptcy’ 
sale  thn)ugh  her  husband’s 
stewardship  and  her  own 
ascendancy’  after  his  death. 
She  touched  on  the  Post'^ 
purchase  of  the  Washing¬ 
ton  Times-Herald  and  its 
publication  of  the  Penta¬ 
gon  Papers  and  the  Water¬ 
gate  story. 

Taking  questions  from 
the  fl(X)r,  Graham  addressed: 

♦  Washington  s(Kiety:“l  guess  what  you’re  talking 
about  is  seeing  people  we’ve  covered  at  night  and 
dealing  with  people  who  disagree  with  you,  but,  you 
know,  it’s  really  not  that  different  than  any  town,  any¬ 
where.  You  all  see  the  same  people  who  are  the 
powers  in  the  town,  or  the  counterpowers,  who  are 
businesspeople.  Some  of  them  become  friends.  You 
associate  with  them  because  you  have  to,  I  think,  as 
the  publisher  in  their  Uxal  town  —  I  do  —  and 
eventually  some  of  them  become  really’  good  friends 
and  sometimes ...  in  fact,  I  sometimes  think  the 
reporters  and  editors  make  a  specialty  out  of  attack¬ 
ing  your  friends.  And  your  friends  .sometimes  stay 
your  friends  and  .sometimes  not.  But  your  good 
friends  do.” 

♦  Princess  Diana’s  death:  “1  think  that  the  first 
reaction  to  it  was  really  overblown,  because  people 
got  so  mad  about  the  paparazzi .  . .  and  this  awful 
thing  happened  in  France,  where  the  privacy  laws 
are  the  strictest  in  the  world.  So,  the  idea  is  that 
you’re  going  to  get  the  result  you  want  by  having 
these  ethics  codes,  which  we  know  has  never 
worked  or,  worse,  passing 
laws  about  privacy  ....  Now 
we  know  that  it  was  much 
more  complicated  than  it 
.seemed,  that  the  driver  had 
been  drinking  and  was  on 
tranquilizers  and  drugs,  and 
it’s  obviously  some  complicat¬ 


ing  factor  there, 
whether  it  was  his 
fault  or  there  was 
another  car  in¬ 
volved.  1  mean,  the 
fact  is,  nobody 
knows  quite  what 
happened,  or  why 
they  were  racing 
through  this  tun¬ 
nel  at  this  enor¬ 
mous  speed.  I 
mean,  it  would 
seem  like  you’d 
rather  have  your 
picture  taken  than 
kill  yourself  in  a 
car  going  too  fast. 

“So  I  hope  that 
we  all  worry  about 
those  principles  of 
privacy,  but  I  hope 
that  it  doesn’t 
affect  us  in  any 
way  that  it  .shouldn’t  and  I  hope  it  doesn’t  affect  our 
legislators  in  any  way  that  it  shouldn’t.” 

♦  The  Post's  1975  strike  by  press  operators:  “It 
really  was  a  story  that  I  did  want  to  tell  in  [her  auto¬ 
biography,  Personal  History]  because  it’s  never 
been  told,  because  it’s  awkward  about  labor  rela¬ 
tions,  to  discuss  them,  in  particular,  this  kind  of  vio 
lent  one.  And  in  the  book,  I  really  tried  to  explain 
that  we  were  not  out  to  bu.st  unions  ....  This  union 
had  fallen  in  the  hands  of  some  very  bad  people 
who’d  been  let  go  from  other  places  like  Newaik 
and  Kansas  City  that  had  confronted  their  unions. 
And  it  had  been  a  place  that  had  worked  with 
unions  for  years,  and  then  the.se  people  came  in  and 
took  it  over,  and  they  had  been  slowing  down  the 
paper  so  much  that  we  could  not  distribute  the 
paper.  And,  so,  we  realty  had  to  try  to  take  on  the 
negotiations  and  try  to  get  out  the  clauses  that 
enabled  them  to  do  this.  They  said  they  were  going 
to  keep  what  they  had  and  they  were  going  to  get 
more. 

“And  as  the  deadline  came 
along,  we  thought  they  were 
going  to  go  on  and  they  told 
us  they  were  going  to  go  on 
negotiating,  and  then  they  did 
this  surprise  thing,  sort  of  like 
a  Pearl  Harbor  —  they 
destroyed  the  pres.ses  and 


Former 
Washington  Post 
publisher  recounts 
career  highlights 


“I  sometimes  think 
the  reporters  and  editors 
make  a  specialty  out  of 
attacking  your  friends” 


NOVE.MBER  15,  1997 


http://www.mediainfo.com 


Editor  &  Pi  BI.ISHER  17 


pulled  the  whole  building  out. 

“We  thought  midnight  was  the  deadline,  told 
eventKxly  to  prepare  for  something,  nothing  hap¬ 
pened,  and  at  three  or  four  in  the  morning,  this  ter¬ 
rible  strike  happened  and  the  destruction  of  the 
presses.  And  we  had  planned  for  a  two  or  three-day 
strike,  and  we  had  no  idea  that  this  serious  one  had 
happened. . . . 

“Through  the  first  10  days,  one  of  the  presses  was 
so  badly  damaged  that  1  didn’t  know  whether  we’d 
be  kind  of  out  of  business  and  unable  to  produce  as 
many  papers  as  we  had  l)een,  and  for  those  10  days 
at  the  beginning  of  the  strike  1  didn’t  know  whether 
we  were  going  to  be  able  to  go  on  publishing  ....  1 
was  just  so  anxious  and  so  distraught  and  so  wor¬ 
ried.  And  we  had  to  Ux)k  awful  cheerful  and  up  so 
that  every  body  was  optimistic  and  smiling. 

“And  so,  little  by  little  by  little,  we  distributed.  We 
printed  in  small  plants  first,  and  then  we  had  the 
presses  fixed,  and  gradually  we  just  printed  more 
and  more  and  more  .... 

“We  didn’t  want  that  strike  because  no  paper 
had  ever  won  a  strike  with  the  other  paper  publish¬ 
ing  .  ...  [The  Star]  was  going  to  go  on  publishing 
because  they  couldn’t  afford  to  do  anything  else. 
(They)  had  to  make  a  deal  with  the  unions  and 
made  a  deal  that  we  would  not .... 

“We  were  strong  enough  so  that  gradually  we  got 
our  advertising  back,  little  by  little  by  little.  And  then 
we  had  to  make  the  fateful  decision  to  replace  the 
union  and  make  sure  it  was  legal.  And  it  was  very 
traumatic,  and  of  course  it  shook  the  other  unions, 
of  which  there  were  10  in  the  building  ....  It  was  a 
really  awful  thing  to  have  2(K)  families  out  of  jobs. 
And  we  offered  them  to  come  back  if  they  would 
resign  from  the  union,  and  only  20  did  .... 

“The  outcome  was,  we  hired  right  off  the 
street.  We  had  an  all-white,  all-male  union  and  we 
hired  a  real  diversity  in  the  new  union.  All  sorts 
of  people,  Vietnamese,  Hispanic,  black,  women  — 
a  lot  of  women  are  the  main  people  in  the  press¬ 
room  now.  So  the  upside  of  this  story'  was  that,  from 
the  time  of  having  the  worst  production  depart¬ 
ment  in  the  country,  really,  1  really  feel  that  we  are 
among  the  best  if  not  the  best  riglit  now  and  I’m 
very’  proud  of  it,  so  the  outcome  was  a  satisfactory 
one.” 

♦  Her  autobiographical  candor:  “You  write 
and  you  write  and  you  write,  you’re  all  alone  for 
about  six  and  a  half  years,  and  maybe  you  get  kind 
of  talking  to  yourself.  But  I  didn’t  even  realize  how 
much  1  had  revealed  until  I  reread  it  and  even 
published  it .  .  .  and  every'b<xly  said,  ‘How  could 
you?’.  .  . 

“Actually,  1  sort  of  believe  in,  1  am  rather  up  front, 
I  do  say  things,  1  mean,  1  am  frank,  and  1  really  feel 
it’s  the  only  way  to  approach  writing  a  memoir. 
1  don’t  think  there’s  any  use  in  trying  to  conceal 
things  and  distort  things  or  ju.st  write  the  good 
news  .... 

“Obviously,  a  big  part  of  my  worry'  was  about 
how  much  1  should  tell  about  my  husband’s  iUness, 
but  1  thought  that ...  he  suffered  from  manic 


depression  and  1  thought,  mental  illness  is  some¬ 
thing  that  people  can  feel . . .  and  1  think  it’s  better 
to  talk  about  it,  and  that’s  why  1  did  it.” 

♦  Her  hardest  decisions;  “1  think  people  problems 
are  the  most  difficult  for  all  of  us,  Ixtth  hiring  from 
outside  and  promotions  from  within.  1  think  hiring 
from  outside  is  very'  difficult  and  1  prefer  not  to  do 
it  if  1  could.  But  even  promoting  from  within  sttme- 
times  takes  its  risks  .... 

“The  obvious,  spectacular  decisions  were  Penta¬ 
gon  and  Watergate,  and  those  were  really  not  ones 
that  you  could  think  about  much.  Pentagon  was 
about  deciding  what  side  and  you  had  a  50-50 
chance  of  being  right.  And  Watergate  was  just  — 
that  was  a  case  of  backing  the  editors.” 

♦  How  the  news  media  covered  her:“l  don’t  have 
rocks  in  my  head,”  she  declined  jokingly. 


Bomb  Judge  Scolds 
Media  For  Disclosing 
Jury  Information 

The  judge  in  the  Oklahoma  City  bombing 
trial  scolded  the  media  for  reporting  intimate 
details  that  several  prospective  jurors  revealed 
about  them.selves  in  more  than  two  weeks  of 
questioning. 

U.S.  District  Judge  Richard  Matsch  did  not 
say  what  spurred  his  criticism.  But  among  the 
experiences  potential  jurors  have  related:  One 
had  a  son  killed  by  police;  a  woman  told  of  being 
beaten  by  her  husband;  a  security  officer’s  hand 
was  blown  off  by  a  homemade  bomb;  and  a 
businessman  discussed  a  conspiracy  conviction 
he  had  kept  hidden  from  his  children. 

Although  juror  identities  have  been  kept  secret, 
some  of  the  details  prospective  jurors  reveal 
“can  have  .serious  consequences  for  them,” 

Matsch  said  from  the  bench  in  Denver,  Oct.  21. 

“If  it  doesn’t  have  anything  to  do  with  the 
public’s  interest  in  the  process,  1  would  think 
there  would  be  some  discretion  exercised,”  Matsch 
told  reporters.  “1  ask  for  your  consideration  for 
that  and  a  little  compassion  for  these  people.” 

Ninety-one  people  have  been  questioned 
since  jury  selection  began  in  the  trial  of  Terry 
Nichols,  who  could  get  the  death  penalty  if 
convicted  of  murder,  conspiracy  and  weapons- 
related  counts  in  the  April  1995  Oklahoma  City 
bombing. 

Matsch ’s  .steps  to  restrict  media  coverage 
include  a  gag  order  to  prevent  attorneys  from 
talking  to  reporters  and  con.struction  of  a  partial 
wall  to  shield  jurors  from  most  courtroom  specta¬ 
tors. 

The  blast  killed  168  people  and  injured  hun¬ 
dreds  more.  Timothy  McVeigh  was  convicted  of 
the  same  charges  in  June  and  sentenced  to  die. 

—  AP 
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Ex-exec,  Cowles 
in  race  suits 

COWLES  MEDIA  CO.  is  countersu¬ 
ing  a  former  executive  who  recent¬ 
ly  filed  a  racial  discrimination  suit 
against  it. 

Georgia  Stephens,  who  is  black, 
claims  she  was  unfairly  moved  out  of 
her  treasurer  job  at  Cowles  Media  last 
December  into  a  newly  created  “sham 
position”  of  chief  financial  relations  offi¬ 
cer,  which  she  said  had  little  responsi¬ 
bility. 

Then,  Stephens  said  in  the  complaint, 
her  work  environment  became  intolera¬ 
ble  and  hostile  in  a  company  whose 
“policies  and  practices  adversely  affect 
African-American  employees  . . . 
because  of  their  race.” 

By  July,  when  she  told  Cowles  Media 
that  she  was  a  victim  of  racial  discrimi¬ 
nation,  the  situation  deteriorated  and 
she  was  locked  out  of  her  office, 
ordered  to  leave  and  threatened  with 
removal  from  the  premises,  the  suit 
said. 

Stephens  filed  suit  in  September  and 
has  requested  a  jury  trial  for  damages 
and  lost  income. 

Cowles  Media,  parent  of  the 
Minneapolis-based  Star  Tribune, 
responded  Oct.  15  with  a  countersuit  in 
federal  court,  charging  Stephens  with 
engaging  in  fraud  and  misrepresentation 
and  breaching  her  fiduciary  duty. 

“Stephens  made  misrepresentations 
to  the  company  and  to  an  investigator 
hired  to  investigate  her  complaints  in 
order  to  fraudulently  obtain  a  large  sepa¬ 
ration  package  from  the  company- 
before  leaving  to  accept  a  position  with 
another  employer,”  Cowles  Media  said  in 
its  claim.  — ^AP 

Legal  ad  fight 
to  Ga,  high  court 
over  cable  deal 

A  FIGHT  FOR  the  lucrative  contract 
to  publish  Gwinnett  County’s  legal 
ads  went  to  the  Georgia  Supreme 
Court,  with  Atlanta  Journal  and 
Constitution  lawyers  contending  that 
the  Gwinnett  Daily  Post  no  longer  qual¬ 
ifies  to  publish  them. 

The  contract  for  legal  ads  in 


Gwinnett  County,  a  b(X)ming  suburban 
area  northeast  of  Atlanta,  has  an  estimat¬ 
ed  value  of  $80<),(K)0  a  year. 

The  Journal  and  Constitution  con¬ 
tends  that  a  five-year  deal  between  the 
Post  and  Northeast  Gwinnett 
CableVision,  which  gives  free  Post  sub¬ 
scriptions  to  cable  viewers,  has  pushed 


the  newspaper's  paid  subscriptions 
below  the  85%  benchmark  required  by- 
state  law  for  publishing  legal  ads. 

A  Gwinnett  Ca)unty  judge  ruled 
against  the  Atlanta  newspapers  in  July, 
saying  that  when  county  officials  named 
the  Post  as  Gwinnett’s  legal  organ  in 
December,  the  newspaper  was  in  com- 
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pliance  with  state  requirements. 

The  Atlanta  newspafjers’  appeal  of 
that  ruling  resulted  in  a  hearing  Oct.  14. 

“If  a  publication  deliberately  chooses 
to  fall  out  of  compliance  with  these  var¬ 
ious  statutory'  requirements  . . .  then  the 
newspaper  can  no  longer  continue  to 
serve  as  the  official  legal  organ,” Journal 
and  Constitution  lawyer  Sean  Smith 
said  when  asked  by  Chief  Justice  Robert 
Benham  what  rule  he’d  like  to  see  the 
court  impose  in  the  case. 

He  also  argued  that  the  law  requires 
an  85%  paid  subscription  base  “as  a  con¬ 
tinuing  requirement”  of  any  publication 
chosen  to  print  the  county’s  legal  ads. 

Richard  Carothers,  an  attorney  for  the 
county,  disagreed.  He  said  the  law 
requires  85%  paid  subscriptions  “at  the 
time  of  designation”  and  argued  that  the 
Post  met  that  threshold  at  the  time. 

The  Post  is  owned  by  Gray 
Communications  of  Albany.  It  began 
daily  publication  in  September  1995. 


—  AP 

University  wants 
records  locked 

The  UNIVERSITY  OF  Maryland  wants 
the  state’s  highest  court  to  reverse  a 
lower  court  decision  ordering  it  to 
release  the  parking  records  of  student 
athletes  to  the  school  newspaper. 

The  university  told  the  Court  of 
Appeals  that  federal  law  prohibits  it  from 
releasing  records  on  parking  tickets  and 
rules  violations. 

The  school  newspaper,  the 
Diamondback,  was  looking  into  reports 
that  members  of  the  men’s  basketball 
team  were  routinely  parking  in  spaces 
reserved  for  the  handicapped  and  receiv¬ 
ing  preferential  treatment  from  university 
officials. 

The  newspaper  also  sought  records  of 
corre.spondence  with  the  National 


Collegiate  Athletic  Association  relating  to 
parking  tickets  and  asked  for  the  parking 
records  of  basketball  ctrach  Gary 
Williams. 

I>awna  Cobb,  an  assistant  attorney  gen¬ 
eral  representing  the  College  Park  cam¬ 
pus,  said  the  university  could,  if  it  releases 
the  records,  lose  money  under  a  federal 
law  that  allows  funds  to  be  withheld  if 
colleges  and  universities  have  a  policy  of 
releasing  educational  records. 

“There  is  no  basis  under  [the  federal 
law]  to  release  these  records,”  she  said. 
"Students  have  an  expectation  that  their 
records  will  be  private  and  confidential.” 

Lee  Levine,  lawyer  for  the  newspaper, 
said  the  university  is  trying  to  hide 
behind  a  federal  law  that  does  not  apply 
in  this  case. 

The  Diamondback  made  its  request 
under  the  state  public  information  law  in 
February'  1996,  when  Duane  Simpkins 
was  sidelined  for  three  basketball  games. 
The  university'  informed  the  NCAA  that 


A  good  idea  can  become  more  than  just  a  good  idea. 


Many  of  us  in  journalism  talk  about  the  book 
we  intend  to  write  or  the  project  we’ve  been 
brainstorming  in  rare  quiet  moments.  Good 
ideas  held  captive  by  the  daily  demands  of  our 
working  lives  in  journalism.  Good  ideas  that 
remain  just  good  ideas. 

The  Media  Studies  Center  fellows  program 
was  designed  to  bring  good  ideas  to  life; 
to  provide  the  time,  the  environment  and 
the  resources  for  the  productive 
development  of  ideas. 

Since  1985,  residential  fellowships  at  the 
Media  Studies  Center  have  enabled  news 
media  professionals  and  scholars  to  transform 
research  and  ideas  into  books  and  projects  that 
enrich  the  knowledge  of  practitioners  and  the 
understanding  of  the  public.  Media  Studies 
Center  fellows  have  produced  more  than  80 
books,  launched  broadcasting  ventures  and 
created  innovative  computer  software. 


Fellowships  can  be  awarded  for  an  academic 
year  or  for  shorter  periods.  Fellows  receive  a 
generous  stipend  and  staff  support,  including 
research  assistants,  and  work  in  a  collegial, 
challenging  environment. 

We’re  inviting  proposals  for  our  1998-99 
fellowships.  The  deadline  is  Feb.  1,  1998. 
For  an  application  and  more  information, 
contact: 

Residential  Fellows  Program 

Media  Studies  Center 

580  Madison  Avenue,  42nd  Floor 

New  York,  NY  10022 

212-317-6500 

Imcgill  @  mediastudies.org 

www.mediastudies.org 
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The  Diamondback  was  supported  by 
five  national  press  or^tanizations,  includ¬ 
ing  the  Reporters  Committee  for 
Freedom  of  the  Press  and  the  Maryland- 
Delaware-D.C.  Press  ,\ssoc'ia-tion. 

—  AP 

No  unemployment 
for  carrier: 

Neh.  high  court 

The  NEBRASKA  SUPREME  Court  has 
denied  an  attempt  by  an  Otnaha 
WorUl-Heniki  carrier  to  receive  unem¬ 
ployment  benefits. 

In  a  6-1  ruling  in  late  October,  the 
court  said  William  Dernier  was  an  inde¬ 
pendent  contractor  and  not  an  employee 
entitled  to  unemployment  compensation. 

Chief  Justice  C.  Thomas  White  dissent¬ 
ed. 

The  court  found  that  based  on  the  lan¬ 
guage  of  the  agreement  Dernier  had  with 


the  World-Hemid,  the  degree  of  control 
Dernier  exercised,  the  methtxl  of  com¬ 
pensation,  and  the  fact  that  Dernier 
owned  and  controlled  the  primary  equip¬ 
ment  needed  to  perform  his  work,  a  car, 
he  was  an  independent  contractor.  Also, 
under  the  agreement,  he  was  required  to 
find  a  replacement  carrier  if  he  was 
unable  to  distribute  the  papers. 

“The  agreement  signed  by  Dernier 
clearly  defined  his  relationship  with  the 
Worid-HeniU!  as  that  of  an  independent 
contractor,”  the  court  said.  Under  the 
agreement.  Dernier  agreed  to  purchase 
newspapers  from  the  Workl-Herciki  at 
fixed  prices  and  sell  them  in  a  delivery 
area  designated  by  the  newspaper.  His 
compensation  consisted  of  the  difference 
between  the  price  he  paid  and  the  price 
he  sold  them  to  retailers.  He  earned 
about  $40, (XX)  a  year. 

Dernier  was  expected  to  increase  his 
sales  of  newspapers  by  3%  per  year.  He 
was  fired  in  February  1994  for  Ming  to 
place  advertising  materiais  as  required 


and  for  not  selling  enough  newspapers. 

The  state  Labor  Department  initially 
ruled  that  Dernier  was  not  entitled  to  un¬ 
employment  insurance  benefits. 

The  department’s  appeal  tribunal 
reversed  that  decision,  but  the  IXmglas 
County  Distria  Cfourt  upheld  the  original 
ruling,  which  the  state’s  highest  court 
affirmed. 

In  his  dissent.  White  said  the  contract 
states  that  the  World-Herald  is  interested 
only  in  the  results;  and  the  manner  and 
means  by  which  Dernier  fulfills  his  obli¬ 
gations  are  left  to  him. 

“The  reality  of  the  agreement,  however, 
is  otherwise,”  White  said.  “In  fact,  Wctrld- 
Herald  retained  the  right  to  control,  and 
exercised  considerable  control  over,  the 
methods  and  means  by  which  Dernier 
perft)rmed  his  services.” 

Since  the  World-Herald  exercised  the 
most  control  over  Dernier’s  employment. 
White  said,  he  Ls  not  an  independent  con¬ 
tractor  but  an  employee  entitled  to  unem- 
pfovTTient  compensation. 


EXCLUSiVElY  FOR  JOURNALISTS... 


THE  PRN  PRESS  ROOM 
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www.prnmedia.com 


l^hen  a  broadcast  news  operation  is  on 
deadline,  the  PRN  Press  Room  is  a 
reliable  source.  It’s  a  quick  and  sini- 
ple  way  for  journalists— and  only 
journalists — to  access  information 
through  PR  Newswire,  the  leading 
electronic  distributor  of  full-text  cor¬ 
porate  news  releases  and  photos. 


For  journalists  to  register  go  to 
http://www.prnmedia.com 


Highlights  of  the  PRN  Press  Room: 

For  working  news  media  only  •  Free  of  charge  •  Password  protected  •  Contains  info  not 
available  on  public  access  sites  •  Embargoed  material  for  viewing  •  Real-time  access  to 
media  advisories,  daybooks  and  news  releases  •  Photos  •  Audio  feeds  •  Company  pro¬ 
files  •  A  job  bank  •  Access  to  the  ProfNet  Experts’  Database  •  and  more... 
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NEWSPEOPLE  IN  THE  NEWS  by  ian  e.  anderson 


JEFFREY  N. 

BROWN,  vice 
president  of 
Home  News 
Enterprises,  based 
in  Columbus,  Ind., 
has  been  promot¬ 
ed  to  president 
and  CEO  of  the 
company  that 

owns  five  Indiana  newspaper  and  print¬ 
ing  operations. 

He  succeeds  NED  J.  BRADLEY, 
who  is  retiring  at  the  end  of  next  year 
and  will  serve  as  consulting  partner  in 
1998. 


JEFFREY  N.  BROWN 


DONALD  R.  BVCKNAM,  pubUsher 
of  the  Columbus,  Ind.,  Republic,  was 
named  executive  vice  president  and 
chief  operating  officer. 


JOHN  V.R.  BULL,  assistant  to  the  edi¬ 
tor  at  the  Philadelphia  Inquirer,  has 
been  elected  president  of  the  New 
Jersey  Press  Association. 

He  is  the  first  president  from  a  news¬ 
paper  based  outside  the  state. 

However,  the  Inquitvr  has  nearly 
100,000  circulation  in  south  Jersey, 
making  it  the  fifth  largest  newspaper  in 
the  state. 

The  association’s  1997  president, 
CHFUSTOPHER  CONE,  editor  and 
publisher  at  the  Livingston  West  Essex 


JOHNVR.BVLL  RENtE  LaBRAN 


Tribune,  was  named  chairman  of  the 
board. 

DAVID  WORItALL,  publisher  of 
Worrall  Community  Newspapers, 

Union,  becomes  executive  vice  presi¬ 
dent. 

Other  officers  elected  include  ELIZ¬ 
ABETH  K.  PARKER,  executive  editor 
at  the  Recorder  Publishing  Co., 
Bemardsville  —  vice  president  for 
weeklies;  and  CH4RLES  W.  RTTSCH- 
ER,  senior  vice  president  for  corporate 
development  at  the  Asbury  Park  Press, 
Neptune  —  vice  president  for  dailies. 

STEVE  ALEXANDER,  director  of  sales 
and  distribution  at  the  Los  Angeles 
Times,  has  been  promoted  to  vice  presi¬ 
dent  of  consumer  marketing<ircula- 
tion. 

RENtE  LaBRAN,  interim  CEO  at 
CareerPath.com,  was  named  vice  presi¬ 
dent  of  new  business  development  at 
the  Times.  She  will  be  responsible  for 


Dirks,  Van  Essen  &  Associates 


Lee  E.  Dirks  Owen  Van  Essen  Philip  Murray 


We  specialize  in  assisting  owners  in  exploring, 
negotiating,  and  consummating  the  sale  of  their 
daily  newspapers  or  newspaper  groups. 

119  E.  Marcy  St.  -  Suite  100,  Santa  Fe,  NM  87501 
Phone  (505)  820-2700  Fax  (505)  820-2900 

dirks.van.essen@internetmci.com 


the  Times  elec¬ 
tronic  classified 
business  and  for 
shaping  the  news¬ 
paper’s  overall 
new  media 
strategy. 

DONNA 


STEVE  ALEXANDER  .. 

FREED,  director 
of  advertising,  was 
promoted  to  vice  president  of  advertis¬ 


ing. 


LISA  MORTTA,  director  of  advertis¬ 
ing  marketing  and  strategic  planning, 
was  appointed  vice  president  of  adver¬ 
tising  mariceting. 

NEIL  KAPLAN,  group  marketing 
and  planning  manager,  was  named 
director  of  advertising  marketing  and 
strategic  planning. 

NANCY  RILEY,  advertising  manag¬ 
er,  was  promoted  to  director  of  advertis¬ 
ing  for  the  entertainment,  department 
store  and  fashion  categories. 

DAN  SCHOLNICK  was  named 
director  of  advertising  maiketing. 


MARIFRANK  DaHARB,  assistant 
managing  editor  at  the  Rosewell  (N.M.) 
Daily  Record  and  editor  of  the  Vistas 
supplement  publication,  has  been 
named  managing  editor. 

She  succeeds  MIKE  BUSH,  who 
remains  on  staff  as  a  reporter. 

GARY  CAMPBELL,  educational  and 
political  reporter,  was  appointed  Vistas 
editor. 

DAVID  A.  TEITLER,  national  sales 
director  of  packaged  goods  at  the 
Newspaper  National  Networit,  has  been 
promoted  to  vice  president,  director  of 
sales  and  strategic  planning,  packaged 
goods. 

DALTON  C.  WFUGHT,  president  of  the 
Lebanon  Publishing  Co.,  Lebanon,  Mo., 
and  vice  president  of  the  National 
Newspaper  Association  (NNA),  has 
been  elected  president  of  the  NNA. 

LARRY  BOGGS,  circulation  director  at 
the  Lafayette,  La..,  Daily  Advertiser,  has 
been  named  circulation  director  at  the 
Salem  (Ohio)  News  and  East  Liverpool, 
Ohio,  Review. 

JANET  McCRAY,  new  business 
account  supervisor  for  Market  Place 
Print,  was  appointed  advertising  direc¬ 
tor  in  Salem  and  East  Liverpool. 
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BY  MARK  FITZGERALD 


Latin  Nations 
Just  Say  No 


IN  A  BIG  victory  for  free  press 
advocates,  Latin  American  nations 
formally  rejected  the  so<alled 
“right  to  truthful  information”  con¬ 
cept  at  the  Ibero-American  Summit 
held  in  Venezuela,  Nov.  7-9. 

Instead,  the  heads  of  22  Spanish-  and 
Portuguese-speaking  nations  meeting  on 
Matgarita  Island  adopted  a  resolution 
that  forcefully  reaffirmed  “the  fundamen¬ 
tal  right  of  persons  to  receive  free  and 
true  information,  without  censorship  or 
restrictions.” 

By  voting  for  an  unfettered  press,  the 
Latin  democracies  rejected  a  doctrine 
pushed  in  recent  months  by  their  host, 
Venezuelan  President  Rafael  Caldera.  At 
the  summit.  Caldera  lobbied  vigorously  in 
favor  of  the  idea  —  even  after  it  had 
been  formally  rejected.  He  argued  that 
the  press  must  be  required  to  report 
“truthful”  information  that  aids  the  devel¬ 
opment  of  democracy  and  does  not  “dis¬ 
tract”  citizens  with  stories  that  are  either 
frivolous,  mean-spirited  or  destructive  of 
democratic  institutions. 

To  many  in  democratizing  Latin  Amer¬ 
ica,  that  sounded  like  a  slight  reworking 
of  the  New  World  Information  and 
Communications  Order  that  authoritar¬ 
ian  governments  failed  to  push  through 
UNESCO  in  the  1980s. 

In  the  run-up  to  the  summit.  Caldera 
made  impressive  progress  in  winning 
legitimacy  for  the  concept.  In  Septem¬ 
ber,  for  instance,  a  meeting  of  education 
ministers  from  Spanish-speaking  nations 
not  only  approved  the  general  idea  of  a 
“truthful  information”  right  —  but  sug¬ 
gested  that  laws  against  the  press  should 
be  passed  to  enforce  it. 

The  Inter  American  Press  Association 
was  particularly  alarmed  and  in  recent 
weeks  lobbied  publicly  and  privately 
to  combat  Caldera’s  efforts  to  win 
the  Ibero-American  Summit’s  support. 
At  its  annual  meeting  in  Guadalajara. 
Mexico,  last  month,  the  IAEA  formally 
condemned  the  truthful  information 
“right”  as  a  threat  to  free  speech  and 
democracy.  LAPA  delegates  said  it 
amounted  to  an  open  invitation 
for  authoritarian  governments  to  censor 


Leaders  reject 
'truthful  information' 
doctrine 

critical  press  coverage. 

At  one  time,  IAEA  was  going  to  send  a 
delegation  to  the  Venezuelan  summit,  but 
at  the  last  minute  decided  that  its  cam¬ 
paign  had  been  so  successful  the  move 
was  not  really  needed,  IAEA  executive 
director  Julio  E.  Munoz  said. 

The  final  declaration  “can  only  be 
plexsing  to  the  IAEA,”  Munoz  said. 

But  still  there  remains  clear  support 
for  the  “truthful  information”  concept 
among  some  heads  of  states.  Caldera, 
especially,  was  unyielding  in  his  advocacy 
—  and  he  hinted  darkly  of  unnamed 
“powers”  who  opposed  the  idea. 

“The  power  of  editors  is  growing 
stronger,  and  unfortunately  many  times  it 
is  the  owners  of  the  newspapers,  and  not 
professional  journalists,  who  establish 
censorship,  who  decide  what  should  and 
shouldn’t  be  said,  and  what  must  be 
told,”  Caldera  said. 

“These  things  must  be  said,”  he  added. 
“We  are  free  countries,  we  are  democra¬ 
tic  —  and  no  power  can  shut  our  mouth 
over  those  issues  that  are  precisely 
needed  as  the  best  agents  of  liberty.” 

(See  Truth  on  page  48) 


the  most  experienced 
executive  recruiting  firm  in 
the  newspaper  industry 
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OBITUARIES 


WILLIAM  R.  BARROWJ5,n 

Chicagobascd  writer  for  more  than  50 
years  who  helped  lead  a  push  for  news¬ 
paper  unionization  in  the  Chicago  area 
during  the  early  1950s,  died  Oct.  19  in 
Westmont,  111. 

His  introduction  to  labor  came  when 
he  was  assistant  auto  editor  at  the 
Chicago  Journal  of  Commerce  in  the 
late  1940s.  As  the  publication’s  Detroit 
correspondent,  he  covered  the  ugly  bat¬ 
tles  around  the  establishment  of  the 
auto  industiy  ’s  first  labor  unions. 

Upon  his  return  to  Chicago,  Barrow 
began  to  push  for  unionziation  at  his 
paper. 

Although  the  unionization  effort  suc¬ 
ceeded,  Barrow  was  subsequently  fired 
from  his  job  at  the  paper  —  which  had 
merged  with  the  Wall  Sheet  Journal's 
Chicago  bureau  —  and  couldn’t  find 
another  job  with  a  newspaper,  working 
for  a  time  as  a  checkout  cleik  at  an  A&P 
fcKxl  store.  He  believed  he  had  been 
blacklisted  because  of  his  union 
activites,  according  to  his  daughter, 
Colleen  Alop. 

From  the  1950s  on,  he  worked  for  a 
number  of  trade  associations  and  public 
relations  firms,  eventually  founding  his 
own  Chicago-based  financial  public  rela¬ 
tions  and  advertising  business,  William 
R  Barrow  &  Associates. 

RAYMOND  D.  BRIGHT,  68,  a  former 
photgrapher  for  the  Indianapolis  Times 
and  Pulitzer  Prize  nominee,  died  Oct.  24. 

He  overcame  polio  to  become  a  spot 
news  photographer  for  the  Times. 

A.  DOUGLAS  BROWN,  66,  a  veteran 
sport-swriter  for  the  Blatimore  Sun  and 
Eiening  Sun  who  covered  all  of 
Baltimore’s  professional  teams  in  nearly 
four  decades  of  reporting,  died  of  can¬ 
cer  Oct.  1 2  in  Pasadena,  Md. 

GEORGE  J.  CHARNEY,  90,  who  was 

art  director  of  the  Chicago  Daily  News 
for  30  years,  died  of  a  stroke  Oct.  24. 

BRIAN  CORCORAN,  70,  former 
sports  editor  at  the  Everett,  Wash., 
Herald,  died  Oct.  4  in  Everett. 

EDGAR  T.  CRISLER,  62,  editor  and 
publisher  of  the  Port  Gibson  (Miss.) 
Reveille,  died  of  a  heart  attack  Aug.  10. 

The  Crisler  family  has  published  the 
Reveille  for  three  generations,  beginning 


more  than  1(K)  years  ago  with  ('-risler’s 
grandfather. 

JOSEPH  PATRICK  DEAN,  38,  a  for¬ 
mer  employee  of  the  Chattanooga 
(Tenn.)  News-Free  Press,  died  Aug.  7  in 
(-hattan(X)ga. 

JOE  DeVERA,  37,  a  photographer  at 
the  Detriot  News,  who  was  a  three-time 
winner  of  Michigan  Newspaper 
Photographer  of  the  Year,  died  Aug.  4  in 
Detroit. 

The  cau,se  of  death  was  not  apparent 
and  an  autopsy  was  ordered. 

ANN  DEVROY,  49,  White  House  corre¬ 
spondent  for  the  Washington  Post  and 
formerly  for  Gannett  News  Service,  died 
of  lung  cancer  Oct.  16. 

JOSEPH  L.  DuPLAIN,  82,  editor  and 
publisher  at  the  La  Canada  Valley  Sun, 
La  C-ahada/Flintridge,  Calif.,  died  of  heart 
failure  Sept.  16. 

BARBARA  RENAE  SANDERS 
FORD,  64,  past  president  of  the 
Woman’s  Press  Club  of  Indiana  and  a 
former  editor  of  two  Indiana  dailies  and 
the  Beaumont  (Texas)  Enterprise,  died 
Oct.  18  in  an  automobile  accident  in 
Texas. 

WES  GALLAGHER,  86,  former  gener¬ 
al  manager  and  president  of  the 
Associated  Press,  died  Oct.  1 1  in  Santa 
Barbara,  Calif. 

TOM  GAVAGAN,  71,  a  veteran  news¬ 
paper  copy  editor  who  wrote  the  “So 
Long,  Chicago”  headline  for  the  final 
issue  of  the  Chicago  Daily  News,  died 
Sept.  18  in  Waukegan,  Ill.,  after  a  battle 
with  cancer. 

EUGENE  S.  HARRIS,  69,  former 
reporter  and  editor  who  wrote  hard-hit¬ 
ting  police  and  investigative  politics  sto 
ries  and  occasional  offbeat  feature  arti¬ 
cles  for  three  of  Philadelphia’s  daily 
newspapers,  died  of  cancer  Oct.  7  in 
Abington,  Pa. 

He  worked  at  the  Inquirer,  Daily 
News  and  the  former  Bulletin  from  the 
1960s  to  1980s.  He  also  worked  for  the 
United  Press  International  wire  service. 

GENE  CARROLL  HENSHAW,  67,  fov- 
mer  retail  advertising  manager  at  Indi¬ 


anapolis  Newspapers  Inc.,  died  Sept.  19. 

RICHARD  WAGNER  JACKSON, '-)2, 
a  retired  financial  copy  desk  editor  for 
the  Chicago  Tribune,  died  Oct.  25. 

DAN  KITCHENS,  77,  longtime 
Georgia  newsman  and  retired  University 
of  Georgia  journalism  professor,  died 
Oct.  13  in  Athens,  Ga.,  of  complications 
from  hepatitis. 

E.W.  **AB”LAMPSON,95,i  longtime 
newspaper  publisher  and  editor  who 
also  served  in  the  Ohio  Legislature,  died 
Oct.  5  in  Punta  Gorda,  Fla. 

He  was  publisher  emeritus  of  Gazette 
Newspapers,  which  includes  nine  com¬ 
munity  newspapers  in  northeastern 
Ohio  and  northwestern  Pennsylvania. 

MARY  ELIZABETH  LeBLANC,  78, 

a  columnist  at  the  Moore  County  News, 
Lynchburg, Tenn.,  died  Aug.  26  in 
Tullahoma,Tenn. 

EDWARD  M.  LEMBECK  69,  former 
city  editor  at  the  Peoria,  \\[.,  Journal 
Star,  died  Oct.  10  in  Peoria  after  under¬ 
going  bypass  surgery'. 

FRED  McCABE,  87,  owner  and  pub¬ 
lisher  at  the  Jackson  Hole  (Wyo.)  Guide 
and  a  longtime  newsman  with  United 
Press  International,  died  Sept.  18  in 
Jackson  Hole  after  a  long  illness. 

JACK  McDonald,  97,  who  covered 
the  World  Series,  Kentucky'  Derby,  cham¬ 
pionship  boxing  matches  and  Rose 
Bowls  in  a  42-year  career  as  a  sports 
writer,  died  of  congestive  heart  failure 
Sept.  14  in  San  Diego. 

He  retired  from  the  San  Erancicso 
Exatniner  30  years  ago  and  had  lived  in 
San  Diego  since  1978. 

JOAN  HANAUER  McKENNA,  66, 

United  Press  International  and  newspaper 
reporter  and  editor  whose  career 
spanned  almost  half  a  century,  died  of 
cancer  Sept.  18  in  New  York. 

RUTH  MEYER,  98,  a  Kansas  joumalLst 
who  was  a  reporter  at  the  Wichita  Eagle, 
died  Sept.  15  in  Austin, Texas. 

JUN-ICm  OENO,  87,  coowner  of  Asahi 
Shimbun,  'd.  leading  Japanese  newspaper, 
died  of  pneumonia  Oct.  19  in  Tokyo. 
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ADVERTISERS 

BY  DORI  PERRUCCI 


Economy  Lifts 
Dept.  Store  Ads 


Thanks  to  a  surge  in  the  national 

economy,  newspaper  advertising  from 
department,  discount  and  general  mer¬ 
chandise  stores  rose  appreciably  from 
January  through  July  of  this  year, 
according  to  Competitive  Media  Reporting. 

Driving  that  growth  is  run-of-press  advertising, 
said  Miles  Grove,  chief  economist  for  the 
Newspaper  Association  of  America.  “There  is  now 
a  50-S0  split  between  ROP  and  inserts  that  has 
grown  tremendously”  from  1986,  when  ROP 
accounted  for  only  30%  of  newspaper  ad  revenues. 
_  "This  shows  that  newspa¬ 
pers  are  using  their 
strength  to  leverage  in 
terms  of  targeting.  The 
growth  of  super  stores 
and  the  decline  of  depart¬ 
ment  stores  has  pushed 
retailers  to  try'  new 
things,”  from  targeted  pub¬ 
lications  to  direct  mail  to 
wraps. 

Retailing  has  changed 
radically  over  the  past  20 
years.  Robin  Lanier, 
spokeswoman  for  the 
International  .Mass  Retailers  Association  in 
Washington,  D.C.,  said  discount  stores  now  account 

for  60%  of  all  department  _  _ 

store  sales,  up  from  50%  only 
four  years  ago. 

Change  and  consolidation 
are  the  major  trends  in  retail¬ 
ing,  added  Janice  Backer,  edi¬ 
tor  of  Chain  Store  Guide,  a 
Tampa,  Fla.-based  publisher 
of  directories  on  retail  stores 
since  1934. 

She  cites  W(X)lworth’s  as 
an  example.  “Once  every 
community  had  one,”  she 
said.  Now  the  chain  has 
slipped  to  7th  place. 

The  new  reality,  said 
Backer,  is  the  24-hour,  seven- 


Creative 
approaches  bring 
in  business 
increasingly 
geared  totvard 
discounts  — 
retailing  and 
advertising  —  and 
branding 


Front  page  of  a  typical 
eight-page  Lazarus  department 
store  ROP  live  ad  section  in 
the  Louisville,  Ky., 
Courier-Journal 


day-a-week  “super  center,”  part  discount  depart¬ 
ment  store,  part  general  merchandiser. 

“People  don’t  have  time  to  shop.  They  shop  on 
the  Web,  through  mail  order,”  Backer  says.  “Every 
year,  we  get  fewer  and  fewer  companies  to  list  in 
Chain  Store  Guides.  Everything  is  franchise  now. 
Very  .seldom  do  you  see  an  independent  retailer 
anymore.” 

To  reach  today’s  harried  consumers,  newspapers 
offer  increasingly  creative  strategies. 

When  Lazarus,  part  of  the  Federated  department 
store  group,  decided  to  build  market  share  in 
Louisville,  Ky.,“We  proposed  a  special  .spending 
agreement  becau.se  we  felt  they  were  missing  a 
part  of  this  market,”  said  Denise  Holman,  vice  presi¬ 
dent  of  advertising  at  the  Courier-Journal.  “Our 
timing  was  also  good.” 

In  the  third  quarter  of  1996,  the  store  hired  a 
senior  vice  president  who  believed  in  ROP  but 
declared, “I’m  not  going  to  pay  ROP  rates.  Give  me 
an  enticement  to  spend  with  you,”  Holman  said. 

She  came  back  with  an  offer  he  couldn’t  refuse: 
eight-  to  1 2-page  “live”  sections  with  full-page  color 
ads  in  the  paper's  second  section. 

The  result?  A  whopping  35  Lazarus  sections 
over  the  past  1 5  months,  as  well  as  increased  ROP 
spending  from  competitors  Baron’s  and  Dillards. 
Spending  in  the  category  rose  9%  last  year. 

The  live  sections  offer  retailers  a  tremendous 

_  benefit,  Holman  said.  “If  the 

temperature  drops,  and 
Lazarus  decides  to  sells 
.sweaters,  they  can  get  them 
in  the  store  in  two  days,  and 
we  can  advertise  them.  With 
pre-prints,  a  retailer  is  kx:ked 
in  as  much  as  six  months 
‘  before.” 

(While  reformatting  to 
accommodate  retailer  sched¬ 
ules  challenges  the  teamwork 
of  several  departments  and 
presents  a  problem  for  other 
papers,  the  revenue  is  worth 
the  effort,  she  said,  adding, 
i  “Having  more  advertising  in 
our  pages  allows  us  to  have 
more  space  for  the  news.” 

“Today  advertisers  have 
become  more  sophisticated, 
and  they’re  more  willing  to 
LAZAm  I  experiment,”  whether  it’s 


SALE 


Editor  &  Pl'BLISHER 


http  ://www.  mediainfo  .com 


NOVE.MBER  15, 1997 


Northwest  Southwest  Midwest  Northeast 


The  Paups  THINK 
ft's  A  WALK  IN 
THE  park! 


Robert  Kent 

SETS  HIS 

sights! 


Debbie  AND  Tad 
Pokier  HAVE  COME  A 
LONG  WAY,  baby! 


Cheryl  McCloud 

AND  HER  NEPHEW 
Kevin  ARE  REELED  in! 


"VCR  Plus+  has  saved  a  37  year 
marriage!  Before  VCR  Plus+, 
my  wife  was  unable  to  pro^am 
our  VCR,  which  led  to  many 
heated  ar^ments.  Now, 
domestic  tranijuillity  rei^s." 

—Martin  Paup, 
Seattle  Times  READER 

The  Paups  use  VCR  Plus+ 
to  record  20  shows  each  month, 
including  their  favorite: 
the  NBC  Nightly  News. 


"Now  that  I  have  VCR  Plus+, 

1  don't  have  lately  on  my 
^andchildren's  assistance  to 
pro^ammyVCR,andthey 
even  think  I'm  cool!" 

—Robert  Kent, 
Pr.  Worth  Star-Telegram  reader 


Robert  records  at  least 
12  shows  each  month  using 
VCR  Plus+,  including  his  favorite: 
NYPDBlue. 


"My  20-month-old  is  boss,  so 
whm  he's  awake,  I  have  to  play 
with  him  and  record  my  slwws 
with  VCR  Plush  Then  when 
he  takes  his  nap,  I  watch  the 
shows  I  taped  earlier." 

-Debbie  PoniR, 
Indianapolis  Star  REAC*R 

Debbie  uses  VCR  Plus+  to  record 
at  least  20  shows  each  month, 
including  her  favorite: 

All  My  Qiildien. 


"VCR  Plusi  has  brought  peace 
to  our  household.  Now  there 
are  no  more  fights  over  who 
forgot  to  set  the  TV  to  the 
station  that  the  other  wanted  to 
record." 

-Cheryl  McCloud, 

Boston  Globe  READER 

Cheryl  uses  VCR  Plus+ 
to  record  60  shows  each  month, 
include  her  favorite: 

Imier. 


VCR  Plus+  and  Your  Newspaper:  making  taping  easier. 


For  more  information  on  VCR  Plus+,  please  call  Lisa  Klem  Wilson  at  800-221-4816  or  212-293-8500. 


VCR  Plus+'  and  PlusCode'  ate  trademaiks  of  Gemstar  Devefooment  Corpotation.  ®  1997  Gemstar  Development  Cotpotafion 


MARKETING  ADVERTISERS 


ROP,  inserts,  Sunda>’  magazines,  the 
wrap  on  the  Sunday  comics,  or  the  clas¬ 
sifieds,  said  Scott  Harding,  chairman  and 
(]EO  of  Newspaper  Services  of  America, 
which  places  advertising  in  newspapers 
for  over  40  clients.  “They’re  looking  to 
newspapers  to  be  creative.” 

The  biggest  shift  in  newspaper  print 
advertising  has  been  in  the  creative  use 
of  the  medium,  said  Douglas  Raymond, 
president  and  CEO  of  the  Retail 
Advertising  and  Marketing  AsstK'iation,  a 
trade  association  that  represents  2,1(X) 
retail  advertising  and  maiiteting  people. 

Macy's,  for  example,  advertises  mer¬ 
chandise  at  regular  prices,  but  brings 
consumers  into  the  store  through  some 
sort  of  special  event  or  public  service. 
"There’s  been  a  three  to  four  percent 
increase  in  budgets  every  year  to  sup¬ 
port  such  activities,”  said  Raymond. 

“This  is  an  attempt  to  capture  top  of 
mind  awareness,’  trying  to  create  them¬ 
selves  as  a  ‘destination  store,’  so  that 
when  a  consumer  gets  in  the  car  to  go 
shopping,  they  have  that  particular  store 
in  mind,”  he  said. 

The  shift  began  after  the  recession  of 
the  early  ’90s,  when  retailers  decided 
they  had  to  compete  on  more  than  pric¬ 
ing  and  offer  a  "value  package.” 

"The  key  trend  is  away  from  price 
only  to  more  of  a  brand  or  position  or 
image-building,  and,  consequently,  the 
smart  retailers  are  branding  themselves.” 

Retailers  still  have  to  move  merchan¬ 
dise,  but  now  they  want  to  make  a 
statement,  said  Raymond. 

Kohl’s,  a  Milwaukee  department 
store,  is  now  selling  high-quality;  brand¬ 
ed  merchandise  at  discount  prices  using 
the  slogan  "That’s  more  like  it.”  Another 
example  is  Sears  latest  slogan,  the  “Softer 


Caldor  redesigned  its  circular  to  appeal  to 
its  target  audience  of  busy  women. 


Side  of  Sears.” 

Four  years  ago.  Sears  created  the 
“Softer  Side  of  Sears”  campaign  in 
response  to  research  showing  females 
exert  the  dominant  buying  influence 
“across  virtually  all  of  our  product  lines,” 
said  Matthew  Spahn,  manager  for  print 
media  services  at  Sears,  which  at  $105 
million,  is  the  second-largest  spender  of 
newspaper  advertising  in  19%  in  the 
department  store  category. 

“We  want  more  targeting,”  he  said. 
“How  about  newspapers  developing  the 


capabilities  and  pn)ducts  and  editorial 
sections  to  reach  these  readers?" 

“We  also  want  more  targeted  delivery, 
to  sub-ZIP  ctxle  and  even  carrier  level,” 
Spahn  said.  “And  1  would  also  like  to  do 
more  branding,  but  1  haven’t  seen 
enough  successful  examples  in  newspa¬ 
pers.” 

The  list  of  retailer  concerns  is  lengthy: 
declining  readership,  especially  among 
females;  fragmentation  by  local  broad¬ 
casters;  p<K)r  reproduction  quality;  and 
high  ROP  prices. 

“If  we  re  going  to  invest  more  with 
newspapers,”  said  Spahn,  “we’ve  got  to 
know  the  ROl  is  going  to  be  there.” 

Newspapers  would  do  well  to  listen: 
Though  TV  spending  amounts  to  little 
more  than  20%  of  Sears’  newspaper  ad 
budget,  spot  TV  jumped  from  a  decline 
of  13%  in  1996  to  a  25.8%  increase  in 
1997. 

Caldor,  the  third-ranked  discount 
department  store  in  terms  of  newspa¬ 
per  ad  spending  by  CMR  among  the  top 
25  retailers,  sent  a  similar  warning. 

Since  its  reorganization  following  bank¬ 
ruptcy  in  September  1995,  the  new 
C>aldor  offers  more  fashionable  merchan¬ 
dise,  more  in-stock  merchandise,  lower 
prices,  and  cleaner  stores.  But  the  most 
important  change,  said  Susan  Sprunk, 
Caldor’s  senior  vice  president  for  adver¬ 
tising,  is  “listening  to  our  customers.”  She 
thinks  newspapers  would  do  well  to  fol¬ 
low  suit. 

Although  the  discount  chain  buys  lit¬ 
tle  ROP  advertising,  Sprunk  added,  “We 
certainly  are  interested  in  ROP  reaching 
new  customers,  and  we’ve  challenged 
several  newspapers  to  show  us  how.  ‘Is 
ROP  the  way  to  get  new  customers?’ 
That’s  the  question  we’re  asking  our- 
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DEPARTMENT  STORE  ADVERTISING 

(Dollars  in  Millions,  January-July) 
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Dept.  Store  Advertising  By  Market 

(Top  50  Markets,  Newspapers  vs.  TV  —  January-July  1997) 


DEPARTMENT  STORES 

DISCOUNT  DEPARTMENT  STORES 

GENERAL  MERCHANDISE 

»News- 

«TV 

Market 

Newspaper 

TV 

Newspaper 

TV 

Newspaper 

TV 

papers 

Stations 

Albuquerque 

3,908,110 

80,967 

998,944 

485,593 

82,004 

69,091 

1 

5 

Atlanta 

22,647,427 

3,283,684 

2,721,025 

2,889,734 

6,424,563 

839,806 

1 

7 

Baltimore 

11,501,641 

1,147,313 

6,021,475 

1,794,197 

1,218,208 

111,294 

1 

5 

Boston 

29,185,462 

2,807,045 

10,385,177 

4,684,584 

960,310 

703,236 

2 

8 

Buffalo 

4,301,143 

715,757 

372,687 

947,537 

125,217 

85,123 

1 

5 

Charlotte 

4,580,276 

874,255 

320,000 

979,658 

341,616 

80,489 

1 

6 

Chicago 

33,663,914 

11,678,409 

8,491,934 

4,501,974 

1,140,222 

764,917 

2 

8 

Cincinnati 

9,236,212 

1,512,549 

466,723 

1,793,564 

4,592,882 

64,236 

1 

5 

Cleveland 

9,246,685 

1,478,629 

567,200 

2,469,560 

213,683 

74,389 

1 

6 

Columbus 

5,018,652 

1,844,415 

731,486 

1,782,570 

772,207 

269,687 

1 

5 

Dallas-Ft.  Worth 

51,717,303 

2,202,213 

11,353,772 

2,538,079 

858,581 

265,305 

2 

9 

Denver 

28,618,658 

1,271,738 

3,337,227 

1,277,361 

727,910 

607,711 

2 

6 

Detroit 

11,410,174 

4,504,069 

3,474,294 

2,044,879 

957,591 

224,658 

1 

6 

Grand  Rapids/Kalamazoo 

2,036,743 

888,017 

858,393 

1,361,742 

1,093,574 

86,130 

3 

5 

Greensboro 

2,473,732 

433,341 

59,015 

367,506 

37,938 

55,043 

1 

6 

Greenville-Spartanburg 

5,385,963 

688,364 

98,500 

418,235 

202,729 

134,528 

2 

5 

Harrisburg 

3,692,075 

970,030 

243,914 

938,413 

126,638 

53,472 

1 

5 

Hartford 

6,194,474 

202,356 

2,303,666 

906,164 

868,710 

715,795 

7 

6 

Houston 

35,163,801 

2,953,719 

6,211,210 

1,849,895 

1,431,676 

296,311 

1 

8 

Indianapolis 

14,582,243 

1,646,124 

3,318,678 

2,329,031 

1,957,422 

479,000 

1 

6 

Kansas  City 

11,049,989 

679,081 

1,309,413 

1,095,989 

449,198 

138,726 

1 

5 

Los  Angeles 

89,831,738 

7,042,082 

14,069,246 

5,114,041 

3,175,141 

779,350 

11 

9 

Louisville 

12,897,793 

647,088 

1,066,647 

692,689 

122,934 

308,444 

1 

4 

Memphis 

9,515,505 

316,776 

143,519 

637,531 

177,321 

248,956 

1 

5 

Miami-Ft.  Lauderdale 

24,623,839 

4,871,188 

7,088,288 

1,868,259 

2,827,210 

1,215,468 

2 

8 

Milwaukee 

6,600,726 

1,174,839 

1,693,861 

863,578 

484,819 

217,148 

1 

6 

Minneapolis-SL  Paul 

16,429,715 

1,900,023 

5,583,148 

1,982,389 

2.960,493 

397,096 

2 

6 

Nashville 

4,992,203 

443,964 

107,540 

761,101 

231,119 

116,514 

1 

5 

New  Drieans 

6,633,891 

465,703 

106,671 

380,806 

51,779 

273,157 

1 

6 

New  York 

92,797,459 

8,143,510 

19,772,123 

6,235,206 

5,989,632 

516,581 

14 

8 

Norfolk 

3,056,780 

452,046 

903,043 

786,273 

275,826 

181,369 

1 

6 

Dklahoma  City 

9,440,288 

211,944 

2,841,062 

455,942 

94,257 

277,145 

1 

5 

Driando 

8,468,389 

1,119,056 

252,127 

960,793 

510,050 

180,976 

2 

6 

Philadelphia 

35,049,087 

6,855,867 

5,780,082 

3,560,920 

983,452 

169,482 

8 

6 

Phoenix 

16,628,990 

2,353,899 

1,637,155 

1,600,881 

407,018 

1,075,665 

1 

7 

Pittsburgh 

12,078,005 

1,610,175 

783,252 

1,665,087 

32,840 

67,906 

1 

5 

Portland,  OR 

6,819,427 

1,135,436 

1,188,324 

2,016,607 

2,183,557 

156,742 

1 

5 

Providence 

5,161,577 

178,993 

2,258,053 

995,443 

844,096 

264,177 

1 

4 

Raleigh-Ourham 

4,171,100 

621,520 

125,270 

648,454 

193,683 

40,100 

2 

7 

Sacramento 

7,893,583 

1,635,439 

2,354,642 

943,403 

177,327 

375,967 

1 

6 

Salt  Lake  City 

3,387,892 

788,700 

942,555 

2,217,627 

703,213 

207,423 

2 

5 

San  Antonio 

9,941,126 

925,083 

1,305,368 

617,722 

120,402 

323,610 

1 

7 

San  Diego 

13,172,670 

1,215,026 

2,762,457 

1,431,038 

304,727 

110,781 

1 

6 

San  Francisco 

43,966,003 

3,014,587 

7,510,480 

723,555 

1,676,432 

194,703 

11 

7 

Seattle 

9,519,842 

3,315,996 

2,658,089 

3,333,796 

2,378,952 

421,214 

1 

6 

St.  Louis 

9,167,842 

884,720 

2,502,599 

1,403,322 

685,759 

283,497 

1 

5 

Tampa-St.  Petersburg 

15,234,567 

2,085,305 

3,037,473 

1,099,598 

3,117,834 

288,739 

2 

6 

Washington,  DC 

36,856,468 

4,913,770 

10,993,518 

3,446,683 

1,941,201 

347,791 

1 

6 

West  Palm  Beach 

4,675,985 

823,703 

993,033 

503,330 

595,742 

135,474 

1 

5 

Wilkes  Barre-Scranton 

1,966,739 

384,752 

155,683 

543,292 

32,246 

55,464 

2 

4 

Total  Top  50 

826,593,906 

101,393,265 

164,260,041 

84,945,631 

57,861,941 

15,349,886 

95 

298 

Source:  Competitive  Media  Reporting.  Ad  spending  figures  are  estimates  based  on  media  monitoring. 
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Top  25  Dept.  Store  Advertisers 

(By  Category  January-July  1997) 


Newspaper 


DEPARTMENT  STORES 

DISCOUNT  DEPARTMENT  STORES 

GENERAL  MERCHANDISE  &  VARIETY  STORES 

Advertiser 

Dollars 

Advertiser 

Dollars 

Advertisat 

Dollars 

1  Macys  Dept  Store 

130,691,462 

1  K  Mart  Discount  Dept  Store 

53,218,728 

1  Roberds  Grand  Fum  AppI  Elect  Store 

9,044,293 

2  Sears  Dept  Store 

105,122,242 

2  Target  Discount  Dept  Store 

46,605,041 

2  Uptons  General  Merchandise  Stores 

5,715,727 

3  Dillards  Dept  Store 

76,534,454 

3  Caldor  Discount  Dept  Store 

15,893,702 

3  Fred  Meyer  General  Merchandise  Store 

4,056,408 

4  JC  Penney  Dept  Store 

56,802,182 

4  Venture 

11,696,287 

4  Meijer  Supermarket/Variety  Stare 

4,028,609 

5  Foleys 

42,967,646 

5  Bradlees  Discount  Dept  Store 

6,079,275 

5  Cost  Plus  World  Market  Store 

3,272,065 

6  Robinsons  May  Dept  Store 

37,618,292 

6  Wat  Mart  Discount  Dept  Store 

5,765,984 

6  Tuesday  Morning  Variety  Store 

2,441,080 

7  Montiomery  Ward  Dept  Store 

34,803,105 

7  Lechmere  Discount  Dept  Store 

4,910,694 

7  Woolworth 

2,164,935 

8  Mervyns  Dept  Store 

30,777,884 

8  Ames  Dept  Store 

4.400,432 

8  Lurias  Genaral  Merchandise  Store 

1,902,509 

9  Lord  &  Taylor 

27,260,262 

9  JC  Penney  Dutlet  Store 

3,451,153 

9  Harrows  General  Merchandise  Store 

1,706,107 

10  Lazarus  Dept  Store 

23,051,968 

10  TJMaxx 

2,850,413 

10  Roberds  General  Merchandise  Store 

1,651,312 

1 1  Bloomingdales  Dept  Store 

18,835,102 

1 1  Marshalls  Discount  Dept  Store 

2,562,119 

11  99  Cents  Only  Stores 

1,523,620 

12  Hechts  Dept  Store 

17,950,358 

12  Value  City  Dept  Stores 

2,128,347 

12  Mills  Fleet  Farm  Variety  Store 

1,485,798 

13  Filenes  Dept  Store 

15,859,224 

13  Ann  &  Hope  Store 

1,568,487 

13  Petters  Warehouse  Direct  Store 

876,596 

14  Kohls  Dept  Store 

14,922,863 

14  Sears  Outlet 

967,223 

14  MJOesigns  Variety  Store 

844,162 

15  Burdines  Dept  Store 

14,523,036 

15  Shopko  Discount  Dept  Store 

499,031 

15  Smart  6  Final  Variety  Store 

825,041 

16  Richs  Dept  Store 

12,685,189 

16  Nordstrom  Rack 

491,538 

16  National  Wholesale  Liquidators  Store 

736,107 

17  Kaufmanns  Dept  Store 

10,977,371 

17  Hills  Dept  Store 

394,011 

17  Building  19  General  Merchandise  Store 

729,001 

18  Nordstrom  Dept  Store 

10,647,768 

18  Bealls  Outlet  Store 

217,356 

18  Auchan  Hypermarket 

661,085 

19  Strawbridges  Dept  Store 

9,721,413 

19  Schottensteins  Dept  Store 

189,880 

19  Ollies  Bargain  Outlet 

600,660 

20  Boscovs  Dept  Store 

9,187,280 

20  Roses  Discount  Dept  Store 

131,302 

20  Seasonal  Concepts  Store 

599,469 

21  Saks  Fifth  Ave 

8,736,144 

21  Laneco  Discount  Dept  Store 

124,661 

21  Gl  Joes  Sports  &  Auto  Store 

592,127 

22  toslins  Dept  Store 

7,406,277 

22  Clover  Discount  Dept  Store 

82,956 

22  Best  Prods  Store 

565,270 

23  Marshall  Fields  Dept  Store 

7,113,956 

23  Jo-Mar  Dept  Store 

30,324 

23  Branch  Brook  Co  Store 

538,293 

24  Sterns  Dept  Store 

6,961,503 

24  Lansdale  Discount  House 

1,134 

24  Big  Lots  Variety  Store 

500,906 

25  Carson  Pirie  Scott  Dept  Store 

6,671,350 

25  Ocean  State  Job  Lot  Store 

487,665 

Top  25  Total 

737,828,331 

Top  24  Total 

164,260,078 

Top  25  Total 

47,548,845 

Spot  TV 

DEPARTMENT  STDRES 

DISCOUNT  DEPARTMENT  STORES 

GENERAL  MERCHANDISE  A  VARIETY  STDRES 

Advertiser 

Dollars 

Advertiser 

Dollars 

Advertiser 

Dollars 

1  Sears  Dept 

19,246,669 

1  Wal-Mart  Disc 

38,961,683 

1  Roberds  FurnSAppI  Store 

4,233,000 

2  Macys  Dept 

12,005,140 

2  Target  Disc 

14,011,640 

2  Super  Sale 

1,835,016 

3  Montgomery  Ward  Dept 

11,049,785 

3  K  Mart  Disc 

9,983,975 

3  Big  Lots  Store 

938,979 

4  Mervyns  Dept 

7,069,282 

4  Value  City  Disc 

7,842,153 

4  Bobs  Storos 

825,433 

5  Kohls  Dept 

6,831,917 

5  Meijer  Disc 

4,527,142 

5  Liquidation  Sale 

695,721 

6  Burdines  Dept 

3,782,418 

6  Fred  Meyer  Disc 

4,291,012 

6  Ritz  Camera  Centers 

683,503 

7  Lazarus  Dept 

2,425,096 

7  Bradlees  Disc 

2,255,264 

7  Savers  Thrift  Store 

529,508 

8  Marshall  Field  Dept 

2,275,739 

8  Hills  Disc 

2,044,783 

8  Mac  Frugals  Bargains  Store 

521,597 

9  Bealls  Outlet  Dept 

2,175,324 

9  Richs  Disc 

1,421,877 

9  Christmas  Tree  Shop 

518,243 

10  Belk  Dept 

2,145,122 

10  Lechmere  Sales  Disc 

1,378,053 

10  Wolf  Camora  A  Video  Shop 

511,367 

1 1  Stems  Dept 

1,776,521 

1 1  Ames  Disc 

1,063,089 

1 1  Westpoint  Stevens  Factory  Dutlet 

454,352 

12  Boscovs  Dept 

1,749,962 

12  Shopko  Disc 

1,030,895 

12  Festival  Flea  Market 

427,000 

13  Hechts  Dept 

1,734,458 

13  Fortunoffs  Disc 

758,394 

13  Flea  Market 

381,653 

14  Bon  Marche  Dept 

1,611,963 

14  Apex  Disc 

424,458 

14  Mills  Fleet  Farm 

353,000 

15  Robinsons  May  Dept 

1,542,653 

15  Biggs  Disc 

210,615 

15  Railroad  Salvage  Store 

327,909 

16  Carson  Pirie  Scott  Dept 

1,443,154 

16  1/2  Price  Disc 

202,061 

16  Dollar  Machine  Disc  Store 

324,244 

17  Foleys  Dept 

1,380,158 

17  Caldor  Disc 

184,655 

17  Mile  High  Flea  Market 

320,725 

18  JC  Penney  Dept 

1,255,724 

18  Grandpas  Disc 

153,608 

18  Indoor  Swapmart 

310,005 

19  Hudsons  Dept 

1,174,490 

19  Super  Target  Disc 

130,732 

19  Value  Village  Thrift  Store 

238,143 

20  Uptons  Dept 

1,051,410 

20  Andersons  Disc 

99,583 

20  Odd  Lots  Store 

224,010 

21  Jordan  Marsh  Dept 

1,020,455 

21  Woolworth  Variety 

93,552 

21  Fur  Liquidation  Sale 

214,766 

22  Strawhridges 

940,373 

22  Renys  Disc 

24,160 

22  Thrift  Town  Thrift  Store 

190,873 

23  lamonts  Dept 

922,816 

23  Magic  Mart  Disc 

23,287 

23  Goodwill  Thrift  Stores 

188,729 

24  Younkers  Dept 

912,345 

24  Collinsville  Disc  Ctr 

18,248 

24  American  Sales  Co 

177,431 

25  Kaufmanns  Dept 

834,203 

25  Zellers  Disc 

14,779 

25  Consign  A  Design  Furniture 

169,512 

Top  25  Total 

88,357,177 

Top  25  Total 

91,149,698 

Top  25  Total 

15,594,719 

Source:  Competitive  Media  Reporting.  Ad  spending  figures  are  estimates  based  on  media  monitoring. 
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THE  COMPREHENSIVE 
SOURCE  OF  COMMUNITY 
AND  SHOPPER 
PUBLICATIONS  DATA! 


Now  you  can  have  all  the  current  industry  information  you  need  in 
the  second  edition  of  the  E&P/FPP  Community,  Specialty  &  Free 
Publications  Year  Book! 

It’s  the  most  complete  source  of  information  for  these  publications!  1 
Used  by  publishers  and  other  publication  executives,  media  buyers,  1 
public  relations  professionals,  equipment  venders,  brokers  and  more 
-  the  E&P/FPP  Community,  Specialty  &  Free  Publications  Year  Book 
responds  to  your  needs. 

So  Accurate!  So  Comprehensive!  So  Easy  to  Use! 

Important  information  such  as  names  of  personnel,  addresses,  phone 
and  fax  numbers,  circulation,  ad  rates,  equipment  and  much  much 
more  is  at  your  finger  tips! 

Recognized  and  used  by  advertisers,  the  FPP  Year  Book  is  “A  Media 
Buyer’s  Guide”  and  is  instrumental  in  providing  advertisers  with  pub¬ 
lication  information  to  reach  their  target  markets. 

In  an  industry  that’s  constantly  changing  and  growing  you  need  a  cur¬ 
rent,  reliable  source.  Let  the  E&P/FPP  Year  Book  provide  you  with 
the  data  you  need  to  succeed! 


NEW! 

COMPLETELY 

UPDATED! 


Section  I:  U.S.  &  Canadian 
Community  Weeklies  • 

Section  II:  U.S.  &  Canadian 
Shopper  Publications 

Section  III:  U.S.  &  Canadian 
Specialty  Publications 

Section  IV:  Weekly  Newspaper 
&  Shopper  Publication  Groups 
&  Other  Oi^anizations 


Mere  s  wnai  users  oi  me  /  ,  ~ 

P/FPP  Year  Book  have  to  say;  »  ^6  6oo#f  /j  - 


Get  your  copy  today!  Order  now!  ONLY  $99! 


^  Yes!  Please  send  me _ copy  (ies)  of  The  Editor  &  Publisher/  Free  Paper  Publisher 

Community,  Specialty  and  Free  Publications  Year  Book  at  just  $99  (U.S.)  each!! 


Name 

Ccmpariy 

Street 

Citv 

State  Zi 

P 

Phone 

Fax 

SPEC  lAI.TY  &  free: 
Pl'BLICATIONS 
YEAR  B(M)K 


J  Check  Enclosed  (payable  to  Editor  &  Publisher)  $U.S.  drawn  on  U.S.  bank  only. 

Charge  my  JVisa  aMC  JAMEX  # _ Exp. _ 

Signature _ 

(Required  on  credit  card  orders.) 

Mail  your  order  and  payment  to:  E&P/FPP  Community,  Specialty  &  Free  Publications  Year  Book,  c/o  Editor  &  Publisher,  30  Broad  Street, 
Oenville,  NJ  07834.  Payments  must  accompany  all  orders.  NY,  CA,  DC,  OH  and  Canada  add  appropriate  tax.  Please  supply  proper  street 
address  for  UPS  delivery.  No  deliveries  will  be  made  to  P.O.  boxes.  All  remittance  must  be  in  U.S.  dollars. 


MARKETING  ADVERTISERS 


selves.  We  ll  be  Uxjking  at  that  over  the 
next  few  months.” 

She  elaborated  on  the  discounter's 
concerns:  "It's  significantly  more  expen¬ 
sive  for  us  to  do  ROP  than  to  print  our 
own  circular.  We  re  also  ver\’  concerned 
about  the  erosion  of  newspaper  the  cir¬ 
culation.  I  don’t  think  newspapers  are 
aggressive  enough  in  expanding  their 
circulation  and  targeting  the  demo¬ 
graphics  that  retailers  are  interested  in 
buying.” 

Like  Sears,  C^aldor  wants  especially  to 
reach  women  25  to  50  years  old  —  in 
their  family-raising  years  —  who  have  lit¬ 
tle  or  no  time  to  shop.  Hence  the  retail¬ 
ers  redesigned  the  circular,  which  is  eas¬ 
ier  to  read  and  helps  consumers  shop 
more  efficiently. 

“We’ve  changed  our  merchandise,  and 
we’ve  changed  our  response  to  the  cus¬ 
tomer,”  Sprunk  said,  suggesting  that 
“newspapers  could  do  the  same  by 
redesigning  their  graphics  to  reach  read¬ 
ers.” 

Retailers  also  like  newspapers  to  help 
them  forge  links  with  the  communin'.  A 
few  years  ago,  when  Hurricane  Andrew 
devastated  Miami,  the  Miami  Herald 
called  Caldor,  which  had  just  opened  a 
new  store  in  Miami,  seeking  contribu¬ 
tions  of  clothes  for  schtx)!  children. 

“W'e  were  absolutely  thrilled,”  said 
Sprunk  "The  Miami  Herald  went  out 
of  their  way  to  create  a  value-added 
package  for  us.” 


Service  Tracks 
Drug  Marketing 

Health  c:are  c:onsiilting  firm 

Scott-Levin.  based  in  Newtown,  Pa., 
is  launching  a  new  monthly  service  to 
track  direct-to<onsumer  (DTC)  drug 
advertising.  Ehe  service,  Rx  Impact, 
helps  clients  analyze  and  segment  pre¬ 
scription  activin’  by  physician  and  con¬ 
sumer  research. 

Parade  Returns 
To  Philadelphia 

After  a  16-YEAR  absence.  Parade 
magazine  returns  to  Philadelphia 
Jan.  1 1  in  the  Philadelphia  Inquirer. 
Plans  also  call  for  distribution  of  60,(KK) 
copies  of  react  through  the  Newspaper 
in  Education  program,  with  plans  to 
expand  distribution  through  zoned 


home  delivery  up  to  lOO.OOO.  The 
Philadelphia  Bulletin  distributed  Parade 
until  it  ceased  publication  in  1982. 

Group  Targets 
Hispanic  Ads 

The  increasing  importance  of 

the  Hispanic  market  is  the  focus  of 
the  Hispanic'  Advertising  Committee, 
organized  by  the  American  Association 
of  Advertising  Agencies  (AAAA). 

“The  formation  of  the  AAAA  Hispanic 
Advertising  C,ommittee  is  further  evi¬ 
dence  of  the  increasing  importance  of 
this  vibrant  market,  and  the  value  pro 
vided  by  the  Hispanic  advertising 
agency  industr\’,”  said  chairman  Adolfo 
Aguilar  Jr.,  president  and  chief  creative 
officer  of  Bromley  Aguilar  &  Associates 
in  San  Antonio.  The  committee  will 
work  with  the  AsstKiation  of  Hispanic 
Advertising  Agencies,  which  plans  to 
meet  in  Januar>'  at  Muse  Cordero  Chen 
Inc.  in  Los  Angeles. 

Sears  Deal  With 
Quebecor  Grows 

QUEBECOR  printing  (USA)  will 
increase  its  preprint  work  for  Sears 
by  25%,  under  terms  of  a  new  agreement 
that  expands  the  volume  of  ad  preprints 
distributed  by  newspapers  or  mail  for 
Sears  stores  for  40  years. 

Shorter  production  schedules,  greater 
flexibility,  higher  quality  enhancement 
and  streamlined  production  manage¬ 
ment  are  some  of  the  benefits  offered  by 
the  new  agreement,  said  John  H. 
('ostello.  Sears  senior  executive  vice 
president  and  general  manager  of  mar¬ 
keting. 

“We  will  be  able  to  better  market 
Sears  products  and  services  through 
print  promotions  that  are  more  timely, 
targeted  and  efffectivc,”  he  said. 

Selling  Holidays 
In  Philadelphia 

The  holiday  shopping  season  is 
generating  numerous  advertising 
sections  and  pages  in  the  Philadelphia 
Inquirer  and  Philadelphia  Daily  News: 
Holiday  Gift  Guide,  Thursdays  and 
Sundays,  Oct.  30  through  Dec.  21;  Party- 
Planning  Guide,  Fridays,  Nov.  28  through 
Dec.  12;  Shopping  Bargains,  Nov.  27. 


Letters  to  Santa  are  planned  for  Dec. 
19;  followed  by  an  End  of  Season  Sales 
Page;  Dec.  26  through  Jan.  4;  and 
concluding  with  a  special  Mummers 
“wrap”  Dec.  20  in  the  Daily  News. 
Coupons  are  also  being  offered  through 
www.phillynews.com.,  and  a  special  gift 
guide  is  planned  Nov.  23  in  the 
Inquirer's  magazine. 

Take  Action  Promo 

Beginning  nov.  lo,  2,400  u.s. 

Wal-Mart  Stores  will  distribute  1.6 
million  application  forms  for  the  1998 
Take  Action  Awards,  sponsored  by  react 
magazine  and  the  New  World 
Foundation.  The  awards,  which  honor 
teenage  activists,  pnwide  $745,(KK)  in 
college  scholarships  and  philanthropic 
prizes  to  American  teenagers  and  their 
teachers. 

TNN  Deal 

The  NE^X'SPAPER  network  Inc.  has 
hired  D)we’s  Cos.  Inc.  to  facilitate 
print  media  programs,  including  market 
anah’sis,  rate  and  contract  negotiation, 
insert  placement  and  tracking  and 
invoice  verification. 

Learning  Promo 

The  TAMPA  TRIBUNE'S  pn)motion  of 
3-M’s  educational  CD-RO.M  series 
“What’s  the  Secret?”  has  spurred  other 
newspapers  to  promote  the  learning 
tool,  designed  for  children  ages  Six 
thnjugh  14.  The  Tribune  launched  the 
promotion,  which  offers  parents,  chil¬ 
dren  and  teachers  a  free  copy  of  Volume 
2  of  the  interactive  series  when  they  pur¬ 
chase  Volume  1  for  the  discounted  price 
of  $29  95.  Papers  joining  the  pn)motion 
include;  the  Chicago  Sun-Times, 
Knoxville  News,  Fresno  Bee  and 
Columbus  Dispatch. 

Joe  Gess,  Tribune  national  ad  manager, 
said,  “We’ve  always  been  involved  in  our 
Newspapers  in  Education  programs.” 

The  Layton  Marketing  Gn)up  of  St. 
Paul,  Minn.,  has  exclusive  distribution 
rights  to  the  software. 

Parade  Promotion 

At  parade  magazine,  Jennifer 
Gallo  has  been  appointed  senior 
vice  president/advertising  director.  She 
has  held  various  positions  for  16  years 
with  Hearst  Corp. 
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Business  weekly 
de-emphasized 

The  ARIZONA  REPUBLIC  will  expand  UK:al  business  cov¬ 
erage  and  restructure  its  weekly  Arizona  Business 
Gazette,  PhcK*nix  Newspapers  Inc.  said. 

Pointing  out  that  more  than  90'X)  of  the  weekly's  readers 
also  read  the  Republic,  Republic  CEO  and  publisher  John  E 
Oppedahl  explained: “Instead  of  duplicating  our  efforts,  we 
are  reallocating  resources  to  bring  expanded  coverage  to  the 
dail\’  business  pnKluct.  We've  decided  to  stop  competing  with 
ourselves.” 

The  Business  6'rtzeffe,  acccording  to  Oppedahl,  is  now 
delivering  business  news  “in  a  more  concise,  quick-read  for¬ 
mat."  News  fcK'uses  on  legal  and  real  estate  matters  and  adver¬ 
tising  is  limited  to  public  notices. 

■‘This  niche  market  is  the  Business  Gazette's  strength,” 
Oppedahl  said. 

Of  the  weeklj  's  34  staffers,  10  will  remain,  12  will  be  trans¬ 
ferred  to  new  positions  at  the  Republic,  and  .seven  full-time 
and  five  part-time  empknees  will  be  offered  severance  pack¬ 
ages. 

Although  the  weekly's  circulation  has  remained  steady  at 
about  1(),(KK)  over  the  past  several  years,  the  Republic  has 
gained  subscribers,  and  the  publisher  exix;cted  gains  of  l.'S'X) 
daih'  and  1.2%  Sunday  for  the  last  six-month  reporting  period 
for  totals  of  about  460, (KK)  daily  and  S85,(KK)  Sunday.  The 
Republic  absorbed  the  Phoenvc  Gazette  la.st  year. 

Rate  hike  with  goals 

The  ASSCX:IATED  press'  recently  approved  2.9‘X)  general 
assessment  increase,  effective  Feb.  1, 1998,  is  as  low  as 
can  be  while  still  maintaining  the  quality  of  the  news  c(K)per- 
ative,  its  chairman  .said. 

“The  board  has  determined  that  this  gear’s  modest  general 
increase  represents  the  lowest  figure  consistent  with  main¬ 
taining  the  quality  of  news  services  and  ensuring  the  ccK)per- 
ative’s  ability  to  meet  member  needs,”  said  Donald  E. 
Newhouse,  chairman  of  the  AP  board  of  directors  and  presi¬ 
dent  of  the  Star-Ledger  of  Newark,  N.J. 

In  addition  to  continued  development  of  the  Wire,  the  mul¬ 
timedia  news  service  for  member  Web  sites.  AP's  agenda  for 
1998  includes  replacing  small-dish  .satellite  delivery  systems  at 
member  sites  to  improve  performance  and  ecxjnomy.  AP  will 
also  complete  installation  of  new  writing  and  editing  termi¬ 
nals  for  AP  bureaus  to  impnwe  Internet  and  research  capabili¬ 
ty'.  Photo  transmitting  equipment  in  the  bureaus  will  be 
replaced  to  upgrade  speed  and  enhance  the  quality-  of  pho 
tographs  sent  to  members. 

Times  settles  libel  suit 

The  new  YORK  Times  has  settled  a  libel  suit  filed  last  year 
by  a  former  Philadelphia  prosecutor  over  a  story  report¬ 
ing  that  she  hid  evidence  and  kept  blacks  off  juries.  Barbara 
Christie  had  sought  $2.1  million,  saying  the  depiction  of  her 
by  reporter  Tina  Rosenberg  in  a  1996  Neu'  York  Times 
Magazine  article  was  false  and  damaged  her  professional  rep¬ 
utation.  Terms  of  the  settlement  were  not  released. 


.stqckquotes 


E(S^  Newspaper  Stocks 

(weekly  stock  prices  of  public  companies 
with  significant  newspaper  interests) 

U.S. 

11/11/97 

10/14/97 

11/13/96 

A.H.  Belo  Corp.  (NY) 

49.937 

49.062 

36.750 

American  Media  Inc.  (NY) 

8.000 

8.562 

5.125 

Central  Newspapers  Inc.  (NY) 

66.875 

74.375 

40.625 

Dow  Jones  &  Co.  Inc.  (NY) 

47.125 

46.812 

33.250 

Gannett  Co.  Inc.  (NY)# 

53.000 

55.250 

38.438 

Gray  Comm.  Sys.  (NY) 

27.000 

26.687 

19.125 

Harte-Hanks  Comm.  (NY) 

35.375 

37.875 

26.250 

Hollinger  International  (NY) 

13.500 

13.687 

12.125 

Journal  Register  Co.## 

16.937 

19.000 

N/A 

Knight-Ridder  Inc.  (NY) 

49.562 

56.562 

38.875 

Lee  Enterprises  Inc.  (NY) 

26.312 

29.437 

22.625 

McClatchy  Newspapers  Inc.  (NY) 

33.500 

34.500 

22.500 

j  Media  General  Inc.  (AM) 

42.000 

43.000 

30.000 

I  New  York  Times  Co.  (AM) 

56.000 

54.125 

36.000 

j  Pulitzer  Publishing  Co.  (NY)** 

54.750 

57.625 

49.125 

!  E.W.  Scripps  Co.  (NY) 

41.312 

43.000 

32.604* 

Times  Mirror  Co.  (NY) 

55.812 

57.125 

47.500 

Tribune  Co.  (NY)*** 

56.625 

53.750 

42.313 

I  Washington  Post  Co.  (NY) 

440.750 

464.125 

341.000 

*  Adjustment  to  reflect  receipt  of  1 . 1 6  shares  of  Comcast  for  each 

share  of  E.W.  Scripps  as  of  1 1/13/96 
**  Adjusted  for  4-for-3  stock  split  as  of  1 1/1/96 

1  ***  Adjusted  for  5-for-4  stock  split 

I  #  Adjusted  for  2-for-1  stock  split 
#  Company  went  public  on  5/8/97 

Non-U.S. 

i 

11/11/97 

10/14/97 

11/13/96 

Hollinger  Inc.  (a) 

18.980 

18.907 

16.163 

News  Corp.  Ltd.  (c) 

20.187 

20.250 

21.125 

Pearson  Ltd.  (b) 

7.805 

8.190 

7.300 

Quebecor  Inc.  Class  A  (a) 

28.500 

30.900 

23.350 

Reuters  Holdings,  ADR  (c) 

64.375 

71.312 

73.625 

Southam  Inc.  (a) 

27.750 

27.500 

18.500 

Thomson  Corp.  (a) 

35.300 

34.350 

26.500 

i  Torstar  Corp.  (a) 

47.800 

49.000 

31.150 

(a)  Canadian  dollars 

(b)  British  pounds 

(c)  U.S.  dollars 

Source:  Schroder  Wertheim  &  Co.  Inc 
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TECHNOLOGY 


BY  JIM  ROSENBERG 


Newsprint  Mill 
For  New  York  City 


SIX  YEARS  AFTER  a  deinked  market  pulp 
prcxlucer  planned  to  erect  in  New  York 
City  the  first  urban  minimill  for  recycled 
newsprint,  the  state  gave  the  green  light 
for  another  company  to  operate  a  larger 
mill  it  hopes  to  build  at  the  same  site. 

In  August,  the  New  York  State  Department  of 
Environmental  Conservation  issued  an  air  permit 
certUy  ing  that  Bronx  Community  Paper  Co.’s  pro 
posed  mill  will  meet  federal  and  state  air-emissions 
standards. 


At  an  estimated  cost  of  $450  million,  the  mill 


will  (Kcupy  roughly  one- 
third  of  the  S)6-acre  Harlem 
River  Yard,  a  state-owned  rail 
center  in  the  city'’s  South 
Bronx  section  that  has  been 
unused  for  25  years.  It  is 
expected  to  employ  “up  to 
800  people”  and  produce 
829  tons  of  newsprint  daily. 

Bronx  Community  Paper 
co-director  Allen 


Hershkowitz  told  Reuters  that  the  mill  and  its  asso¬ 


ciated  waste  paper  collection  and  sorting  opera¬ 
tion  will  be  “the  largest  industrial  pnjject  to  be 
built  in  New  York  City  since  World  War  11.” 

Bronx  Community  Paper  is  a  joint  venture  of  two 
nonprofit  groups;  the  NRDC-,  where  Hershkowitz  is 
a  staff  scientist,  and  Banana  Kelly  Community 
Improvement  Ass<x:iation  Inc.,  a  South  Bronx 
neighborh(X)d-preservation  organization  concerned 
with  the  area’s  housing,  education  and  economy. 

The  recycling  operation  will  deink  and  repulp 
newspapers  and  magazines  collected  in  New  York 
City,  and  is  in  talks  with  several  metro-area  newspa¬ 
per  companies,  including  the  New  York  Times,  for 
purchase  orders,  which  would  cover  pnxluction 
and  reassure  prospective  investors. 

Banana  Kelly  industrial  development  director 
Michael  Meenan  said  last  month  that  the  company 
already  had  commitments  from  some  customers 
that  it  could  not  yet  identify. 

Meenan  said  post<onsumer  waste  paper  (already 


ms  week’s  newsprint  stories  were  packaged  to 
coincide  with  the  first  America  Recycles  Day, 
which  falls  on  E&P’s  date  of  publication.  Spun  off 
from  Texas’ successful  program,  the  event 
recognizes  and  encourages  environmental 
efforts.  Information  and  a  list  of  state  contacts  is 
on  the  World  Wide  Web  at  americarecyclesday.org. 


printed  and  distributed  publications)  will  account  for 
100%  of  the  mill’s  furnish.  It  will  not  take  unprinted 
paper  or  unsaleable  copies  “directly  from  the  New 
York  Times”  or  any  other  publication,  he  said. 

One  Times  manager  said  he  believes  Bronx 
Community  Paper  will  accept  the  newspaper’s  pn> 
duction  waste  paper,  and  that  regardless  of 
whether  the  mill  takes  the  pnxluction  waste  the 
newspaper  will  still  probably  buy  the  locally  recy¬ 
cled  product. 

The  Times  already  sells  its  waste  to  waste  deal¬ 
ers.  If  the  Bronx  mill  dtxsn’t  want  it,  said  the  man¬ 
ager,  “that’s  not  going  to  be  an  issue.  We’ll  sell  it  to 
somelxxly  else.” 

(Newspapers  are  consumers  of  newsprint;  read¬ 
ers  are  consumers  of  newspapers.  In  the  matter  of 
what  is  or  is  not  post-consumer  waste  —  unprint¬ 
ed  paper,  printed  but  undistributed  paper,  distrib¬ 
uted  but  unsold  materials,  paid-for  and  read  publi¬ 
cations  —  the  manager  noted  that  most  of  the  old 
magazine  component  of  the  furnish  for  recycled 
newsprint  comes  from  publishers’  print  overruns.) 

As  for  those  investors,  Meenan  said  the  company 
was  still  talking  with  several  potential  forest  pnxl- 
ucts  industry'  partners, “some  of  whom  are  Eun)pean.” 

Financing  also  will  rely  on  the  issuance  of  fully 
tax-exempt  bonds  through  the  state’s  Industrial 
Development  Authority.  “We’re  not  exactly  sure  of 
the  amount,”  said  Meenan,  who  added  that  “it  could 
be  up  to  half  or  more”  of  the  mill’s  cost. 

Bronx  Community  Paper  hopes  to  have  most  of 
its  financial  arrangements  in  place  “this  year  or 
early  next  year,”  he  said,  to  allow  construction  to 
begin  sometime  in  1S)98. 

The  mill  site  will  be  subleased  from  the  Galesi 
Group,  owner  of  several  large  industrial  parks, 
which  holds  a  long-term  lease  to  the  rail  yard. 
Galesi  was  the  property-development  partner  of 
Ponderosa  Fibres  of  America  in  a  newsprint  recy¬ 
cling  mill  planned  for  Albany,  N.Y.  And  Ponderosa 
was  the  first  firm  to  propose  a  recycled  newsprint 
mill  for  the  South  Bronx. 

Ponderosa’s  plans,  dating  from  at  least  1991, 
called  for  a  mill  producing  less  than  half  the 
newsprint  expected  by  Bn)nx  Community  Paper. 

By  spring  of  1993  it  said  its  planned  mills  in  New 
York  and  Albany  were  in  the  final  stages  of  obtain¬ 
ing  the  required  permits  and  that  it  already  had 
several  large  area  newspaper  publishers  committed 
or  intending  to  buy  its  paper. 

Its  New  York  project  remained  hung  up  on 
arrangements  to  use  the  city’s  treated  waste  water 
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and  to  ct)nnect  with  the  city's  steam 
system.  Two  years  ago  Ponden)sa  said  it 
“postponed  indefinitely”  its  Bninx  mill. 

Its  Albany  pniject  was  abandoned. 
(Pursuing  its  original  business, 

Pondenisa  is  erecting  two  recTcled 
bleached  pulp  mills,  in  Pennsylvania  and 
Wxshington.) 

Another  pniposed  New  York  state 
recycled  newsprint  mill  and  proposals 
and  plans  for  mills  in  (^ifomia,  Arizona 
and  Ohio  were  all  put  on  hold  more 
than  two  years  ago.  If  Bnmx 
Community  Paper  finds  backers,  it  may 
build  the  first  such  mill  since  early  in 
the  decade.  According  to  an  anah'st  at 
Jaako  Po)’ry'  (]onsulting  lnc.,Tarrytown, 
N.Y.,  North  America  has  seen  no  green¬ 
field  newsprint  mill  start  up  since  1S>91. 

Bn)nx  (Community  Paper  s  plans  dif¬ 
fer  from  those  of  Ponden)sa  in  several 
respects.  Whereas  Ponden)sa  said  it 
would  deink  papers  using  a  combina¬ 
tion  of  the  wxsh,  flotation  and  dispersal 
pnK'esses,  Meenan  said  he  understands 
it  will  utilize  flotation  alone. 

Hershkowitz  did  not  respond  to  calls 
for  comment  on  this  and  other  matters 
of  mill  operation. 

Meenan  said  Bn)nx  ('.ommuniU'  Paper 
can  efficientl}'  prtxluce  more  than 
twice  the  newsprint  planned  by 
Ponden)sa  because  it  will  not  have  the 
sludge  removal,  deliver)'  and  sourcing 
problems  that  Ponderosa  cited  as  limita¬ 
tions. 

(-ailing  it  “a  unique  situation.”  he 
explained  that  the  company  arranged 
with  the  city  to  pump  gray  water  from 
the  Ward’s  island  sewage-treatment 
plant  to  the  mill,  which  will  then 
“return  the  water  cleaner  than  it  came 
to  us.  based  on  the  cleansing  technolo¬ 
gy'  that  we  have.” 

The  city,  which  hxs  more  than 
enough  old  newspapers  and  magazines 
to  supply  the  mill  (and  will  close  its 
only  landfill  in  four  years),  probably  will 
handle  their  recovery  and  transport.  A 
company  that  Meenan  would  not  identi¬ 
ty  was  said  to  have  agreed  to  sort  the 
recovered  papers  at  Bronx  Community 
Par>er’s  mill  site. 

Thn)ugh  Ixst  year,  several  companies 
were  interested  in  operating  a  pulp  or 
paper  mill  in  conjunction  with  Banana 
Kell).  New  York  Paper  Mill  Co.  resulted 
fn)m  that  earlier  “gn)up  of  people  who 
we  had  partnered  with,”  said  Meenan. 

By  year-end.  New  York  Paper  hoped 
to  pnxluce  recycled  newsprint.  Original 
plans  to  have  a  recycler  build  and  run 
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its  own  multimillion-dollar  wxstepaper 
sorting  plant  at  the  rail  yards  fell 
thn)ugh  when  New  Jersey-bxsed  Prins 
Recycling  Corp.  —  with  plants  in  four 
big  cities  and  collection  contracts  in 
many  more  —  went  bankrupt  last  year 
in  the  wake  of  an  oversupply  of  recy- 
clables  and  rapid  expansion  of  the  com¬ 
pany. 

New  York  Paper  agreed  to  spend  $6 


million  on  community  projects  that 
were  to  include  a  b<K)kstore  and  hous¬ 
ing  tor  the  homeless,  according  to  a 
story'  last  year  by  Fredric  Tomesco  in 
Bronx  Beat  Online. 

“Most  of  those  projects  are  still  on 
the  table  here,”  Meenan  told  E&R 
Though  he  had  no  exact  figure,  Meenan 
said  Bn)nx  Community  Paper  still  antici¬ 
pates  spending  millions  on  the  pn)jects. 


BY  MARIA  BIRD  PICO 

Publisher  Recovers 
Old  Newspapers 


PUERTO  RICO’S 
recycling  efforts 
will  get  a  major 
boost  when  El  Dia  Inc. 
opens  a  newspaper 
prxK'essing  plant 
before  the  end  of  the 
year. 

The  publisher  of  El 
Nuevo  Dia,  the 
island’s  largest  newspa¬ 
per,  with  a  1996  audited  daily'  circula¬ 
tion  of  226,700,  is  building  the  22,700- 
square-foot  facility.  El  Dia  has  set  up  a 
subsidiary,  ProNatura,  which  plans  to 
later  expand  its  recycling  operations  to 
include  other  materials,  said  Allan 
Anderson,  ProNatura  general  manager. 

The  plant  will  sort  and  bale  the  news¬ 
papers  and  ship  them  to  the  Augusta 
Newsprint  Co.  mill  in  Augusta,  (ia., 
owned  by  AbitibK-onsolidated  Inc.  and 
Thompson  Corp.  The  Canadian 
newsprint  manufacturer,  which  has  a 
51%  stake  in  the  mill  that  it  also  man¬ 
ages,  helped  El  Dia  in  the  design  of  the 
San  Juan  facility  with  recy  cling  consul¬ 
tant  Jack  McCinnis. 

El  Dia  expects  to  kick  off  operations 
on  the  1.3-acre  lot  in  December,  said 
Anderstrn. 

The  venture  involves  a  $  1 .7  million 
investment,  an  amount  that  covers  the 
purchase  of  a  Harris  91B  baler,  Buckcat 
cranes,  forklifts  and  an 
infeed  conveyor. 

ProNatura  projects  it 
wiU  collect  15,(XK) 
tons  of  old  newspaper 
(ONP)  the  first  year. 

The  timing  of  the 


plant  couldn’t  be  bet¬ 
ter.  Three  other  daily- 
newspapers  are  sched¬ 
uled  to  n)ll  out  this 
year,  one  of  them  to  be 
published  by  share¬ 
holders  of  El  Dia  Inc.  If 
they  all  finally  see  the 
light,  that  would  push 
the  number  of  dailies 
up  to  six. 

Scores  of  regional  public'ations  also 
dot  the  market. 

Moreover,  some  of  the  island’s  major 
dump  sites  are  nearing  saturation,  forc¬ 
ing  envininmental  officials  to  increase 
recycling  efforts  and  look  for  alterna¬ 
tives,  which  include  a  contniversial 
garbage  incinerator  still  on  the  drawing 
board.  Thirty-four  landfills  have  been 
closed  during  the  past  five  years,  leaving 
only  26  dumps  to  collect  the  8,100  tons 
of  solid  waste  produced  daily  by  the  3.6 
million  residents. 

The  Solid  Waste  Authority,  the  govern¬ 
ment  agency  that  regulates  the  disposal 
of  waste,  estimates  that  paper  of  all 
kinds  accounts  for  21%  of  the  solid 
waste.  While  the  government  and  non¬ 
profit  groups  woik  to  raise  the  percent¬ 
age  of  waste  that  is  recycled,  which 
now  stands  at  14%,  garbage  continues  to 
pile  up.  In  1996,  for  instance,  the  3,5(X> 
square-mile  Caribbean  island  used 

31,855  tons  of  paper,  a 
1 .4%  increase  from 
1995. 

Not  surprisingly,  eco¬ 
logical  groups  and  gov¬ 
ernment  officials  are 
welcoming  ProNatura’s 


E!  lyfa  subsiiiiaty 
to  hale,  then 
shif}  softed 
newspapers  to 
Cie€>r^ia  tleinkin^- 
recyclin}*  mill 


Ptr)Ncitimi  plans  to 
expand  recycUnt^ 
operations  to  include 
other  materials 
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project  with  open  arms. 

Finding  stead)'  sources  for  old  news¬ 
papers  is  difficult  because  of  the  low 
price,  said  Roxanna  Longoria,  executive 
director  of  the  Solid  Waste  Authority. 

“We  need  to  identif)’  more  markets 
for  our  recy  cled  waste,  particularly  for 
newspapers,”  said  Longoria.  “This  is  why 
we  believe  El  Dia’s  plant  is  going  to  give 
an  additional  push  to  our  recTcling  pro¬ 
gram.” 

■'The  best  thing  will  be  to  have  our 
own  mill,  but  this  is  better  than  noth¬ 
ing,”  added  Juan  E.  Rosario,  spokesman 
for  Mision  Industrial,  the  main  ecologi¬ 
cal  group  in  Puerto  Rico.  “We  have  a 
serious  market  problem,  so  it’s  gtxtd  to 
have  another  outlet  for  our  newsprint.” 

Currently,  two  companies  buy  ONP 
and  ship  it  to  mills  in  South  America, 
mainly  in  Venezuela.  Because  of  the  lim¬ 
ited  market,  said  Rosario,  the  island  is 
vulnerable  when  technical  problems 
arise  at  those  mills,  disrupting  rectycling 
pn)grams. 

“My  only  concern  is  that  the  recy¬ 
cling  plant  is  being  set  up  by  a  corpora¬ 
tion  rather  than  a  nonprofit  group,”  said 
Rosario.  “They  may  decide  one  day  to 
shut  it  down  if  it’s  not  a  moneymaker.” 

But  Anderson  shrugged  off  such  con¬ 
cerns.  “We  are  not  expecting  to  make 
money,  but  the  project  is  financially  fea¬ 
sible,”  he  said.  “Our  main  goal  is  to  make 
a  major  and  lasting  contribution  to  safe¬ 
guard  Puerto  Rico’s  environment.” 

ProNatura  and  Abitibi  officials  declined 
to  say  how  much  is  being  paid  for  El  Dia’s 
ONP  El  Dia  officiaLs  studied  the  possibili¬ 
ty  of  setting  up  a  mill,  but  rejected  the 
idea  as  too  costly',  added  Anderson. 

Pn)Natura  will  set  up  as  many  as  10 
containers  islandwide  to  collect  the 
newspapers.  The  plant,  which  will 
employ  16  workers,  will  accept  all  types 
of  newsprint,  including  shoppers  and 
glossy  inserts. 

The  4(KFemployee  Augusta  mill  pnt- 
duces  415,0(K)  metric  tons  of  newsprint 
annually.  Of  that  amount,  company  offi¬ 
cials  estimate  35%  is  recycled.  The  mill 
collects  135,000  metric  tons  of  ONP 
annually  and  50,0(K)  metric  tons  of  maga¬ 
zines,  according  to  Nelson  Ramsbotham, 
traffic  manager  at  the  mill. 


Bird  Pico  is  a  freelance  writer  in  Rio 
Piedras,  PR.,  who  contributes  to  the 
San  Juan  Star,  Business  Week,  AmMca 
Economica  and  Hora  de  Cierre,  a 
quarterly  publication  of  the  Inter 
American  Press  Association. 


BY  KEN  LIEBESKIND 

New  Roll  Wrappers 


REPULPABLE  news¬ 
print  roll  wraps 
are  readily  avail¬ 
able.  Now,  if  American 
newspapers  would  only 
start  using  them. 

That  seems  to  be  the 
problem  for  manufactur¬ 
ers  of  the  wraps,  who 
are  successfully  selling 
them  to  companies  that 
export  them  to  Japan, 
but  aren’t  selling  them  to  American 
clients  yet. 

Repulpable  wraps  are  a  premium 
product  that  costs  about  twice  as  much 
as  traditional  wraps.  “American  publish¬ 
ers  aren’t  prepared  to  pay  any 
upcharge,  and  the  mills  can’t  absorb  the 
additional  cost,”  says  Doug  Headland, 
business  development  manager  for  St. 
Laurent  Paperboard,  the  Montreal  com¬ 
pany  that  makes  Ecowrap,  one  of  the 
repulpable  wraps  on  the  market. 

Few  papers  have  even  tried  the  repul¬ 
pable  wraps,  yet  one  that  did  was  suit¬ 
ably  impressed.  “Our  feeling  is  that  it 
had  some  advantages,”  says  J.  William 
Ca)x,  senior  vice  president  of  the  Dallas 
Morning  News.  “It  helps  contain  and 
control  moisture  levels,  and  in  cases 
where  we  needed  to  store  paper  for 
more  than  a  few  months,  we  think  it 
might  maintain  a  longer  shelf  life.” 

The  Morning 
News  tested  Bell 
Barrier  Wrap,  a  Bell 
Packaging  product, 
for  a  few  months  last 
year.  But  it  hasn’t 
incorporated  the 
product  into  daily 
use,  in  part  because  it 
didn’t  know  if  the 
product  was  commer¬ 
cially  available.  In 
fact.  Bell  Packaging, 
which  was  sold 
recently  to  Visy 
Industries  of  Conyers, 

Ga.,  has  taken  the 
product  off  the  mar¬ 
ket  temporarily, 
according  to  execu¬ 
tive  vice  president 
Chip  Carroll.  It  may 


reintnxluce  it  s<K)n. 

In  the  meantime,  a 
number  of  other  compa¬ 
nies  have  intitnluced 
similar  pnxlucts,  includ¬ 
ing  St.  Laurent 
Paperboard,  Fiberlam  of 
DoswelLVa.,  Fortifiber  of 
Lake  Tahoe,  Nev.,  and 
Mosinee  Converted 
Products  of  Columbus. 
Wis.  They  claim  their 
repulpable  wraps  meet  or  exceed  all  the 
properties  of  the  traditional  wax  or 
polyiaminated  wraps  and  are  recyclable. 
Used  wraps  are  no  longer  landfilled  but 
can  be  sold  to  waste  paper  dealers  for 
more  than  $1(K)  a  ton  and  then  sent 
back  to  mills  for  recycling. 

“It’s  been  a  long  time  coming,”  says 
Michael  Johnson,  business  unit  manager 
of  Fortifiber,  which  makes  Fortiwrap,  a 
repulpable  wrap  introduced  this  year. 
Johnson,  who’s  been  in  the  industry'  for 
years,  says  traditional  wraps  are  coated 
with  polyethylene  or  petroleum-based 
wax  that  serves  as  a  barrier  to  protect 
newsprint  rolls  from  moisture  vapor 
and  high  humidity  that  causes  welts  that 
make  the  paper  unsuitable  tor  printing. 

"The  traditional  problem  has  been 
that  the  coated  linerboards  can’t  be 
recycled  or  repulped,  so  most  of  it  went 
to  landfill  and  the  publisher  had  to 

incur  the  expense,” 
Johnson  says. 

But  Fortiwrap  and 
other  repulpable 
wraps  are  treated 
with  chemicals  that 
serve  as  a  moisture 
barrier  but  break 
down  in  water  heat¬ 
ed  to  180  degrees  or 
more,  producing  a 
plain  paper  pnxluct 
that  can  be  recycled. 
“It’s  fascinating 
chemistry,  ”  Johnson 
says. 

To  determine 
whether  repulpable 
wraps  protect 
newsprint  as  well  as 
traditional  wraps, 
tests  are  performed 


Improved 
wrappers  for 
netvsprifit 
rolls  combine 
moisture-, 
pr€x>Jitig  and 
repulpahility 


"It  helps . . .  control  moisture  levels. 
To  store  paper  for  more  than  a  few 
months,  we  think  it  might  maintain  a 
longer  shelf  life." 

—  J.  William  Cox,  Dallas  Morning 
News  senior  vice  president 
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to  measure  their  moisture  v'apor  trans¬ 
mission  rate.  Tlie  number  of  grams  of 
moisture  per  square  meter  that  pass 
thn)ugh  the  wraps  in  a  2-4-hour  period 
arc  measured.  A  gcxxJ  transmission  rate 
is  less  than  1 5  grams,  according  to 
Tobey  Kuecker,  sales  and  service  manag¬ 
er  for  Mossinee  (x)nverted  Hnnlucts. 

But  "the  rates  go  all  over  the  place,”  says 
Allen  Reed,  vice  president  of  sales  and 
marketing  at  Fiberlam,  indicating  that 
only  some  of  the  repulpable  wraps  arc 
effective  moisture  barriers. 

Thus  far,  repulpable  wraps  are  popu¬ 
lar  only  in  Japan,  where  there  is  a  short¬ 
age  of  landfill  space,  making  it  neces- 
sar\-  to  rect’cie,  Reed  says.  Also,  Japan 
has  few  trees  and  imports  all  its  fiber,  so 
there  is  an  emphasis  on  recycling. 

Rejnilpable  wraps' 
uioisture  barrier 
breaks  down 
in  18()-degree 
water,  tearing  a 
plain-paper 
recyclable  product 

But  there  is  no  emphasis  here,  where 
landfill  use  remains  common  and  “there 
is  a  lack  of  sensitivity  to  envin)nmental 
issues  and  no  governmental  legislation,” 
Headland  says.  But  he  foresees  the  day 
when  publishers  will  demand  repulpa- 


TECHNOLOGY 


Bowater  Upgrades 
Calhoun  Mill 

Bowater  inc.,  Greenville,  s.c,, 

,said  it  plans  to  invest  appn)ximately 
$  180  million  over  then  next  two  years  to 
modernize  its  Calhoun,Tcnn,,  newsprint 
mill. 

Expected  to  lower  costs  and  improve 
the  mill’s  impact  on  the  environment, 
the  project  will  replace  an  outdated 
groundwood  facility  with  expanded 
thermomechanical  pulping  and  a  mod¬ 
ernized  w(K)dyard  and  will  convert  an 
idle  recover>’  boiler,  allowing  deactiva¬ 
tion  of  two  older,  high-cost  boilers. 

Kafus  Plans 
Second  Kenaf  Mill 

Kafus  environmental  indus¬ 
tries,  Vancouver,  B.C;.,  said  it  intends 
to  build  a  $  1 25  million  newsprint  mill  in 
Southern  (California  that  will  be  supplied 
entireh'  by  kKally  grown  kenaf,  a  sub¬ 
tropical  plant  that  can  reach  12  feet  in 
seven  months. 

Kafus  owns  80%  of  Kenaf  Paper 
Manufacturing,  which  reportedly  is  in  the 
final  stages  of  financing  North  America’s 
first  commercial  kenaf  newsprint  mill,  in 
southern  Texas  (A’iS'P,  Oct.  18,  p.  46).  The 
California  mill  will  share  the  design 
mtxlel  used  in  Texas,  allowing  for  fast- 
track  development,  according  to  Kafus. 
The  proposed  second  mill  is  subject  to 


one  expected  to  pnxluce  about  8(),(K)0 
tons  of  new  sprint  annualh’  and  result  in 
appix)ximately  2(X)  additional  regional 
jobs. 

Found  feasible,  the  pn)ject  will  .see 
construction  by  next  summer,  according 
to  Kafus.  which  is  l<K>king  to  take  kenaf 
cultivation  and  pulping  for  newsprint  to 
deforested  or  unforestable  regions  over- 
.seas.  Pnxluction  would  create  a  new 
cash  crop  and  provide  a  domestic 
newsprint  supply. 

Kafus  said  it  “envisions  the  eventual 
contn)l  of  a  series  of  large  kenaf  planta¬ 
tion  operations  strategically  placed 
an)und  the  world”  that  would  deal  with 
deforestation  and  the  declining  value  of 
conventional  commodity  cn)ps. 

Adding  Pine  Falls 
To  Spruce  Falls 

CANADIAN  FOREST  PRODUCTS 
firm  Tembec  Inc.,  Temiscaming, 
Que.,  hopes  to  increa.se  its  share  of  the 
newsprint  market  by  acquiring  Pine 
Falls  (Man.)  Paper  (a).  Ltd.,  which  has  an 
annual  capaciG'  of  1”'5,(KM)  tons. 

Tembec  already  owns  Spruce  Falls 
Inc.,  which  produces  37(),(KK)  tons  of 
newsprint  and  specialty'  papers  at  its 
Kapuskasing,  Ont.,  mill.  Together,  the 
mills  would  give  lembec  2.9%>  of  .North 
American  newsprint  production  capaci¬ 
ty,  according  to  Miller  Freeman’s  Pulp  & 
Paper  1997  Sorth  American  PactlxMk. 
Tembec  said  it  would  pay  $  1(X)  million 


I 


closing  and  the  balance  in  preferred 


shares  exchangeable  for  Tembec  Class  A 


15,(XX)  acres  of  kenaf  culth'ation  would 


ble  wrap  so  “they  can  stop  using  land¬ 
fills  and  go  to  the  community  and  say 
Tm  envimnmentally  friendly.’” 

That  day  will  come  when  newspaper 
readers  make  their  own  demands. 
“When  you  have  consumers  not  buying 
papers  because  of  their  envin)nmental 
policy,  that’s  the  ty  pe  of  market  pull 
that  will  make  things  happen,”  (^nt)ll 
says.  Repulpable  wraps  are  “a  viable 
pnKluct,”  he  says,  but  “they  must  be 
pulled  through  the  market  by  con¬ 
sumers  who  will  no  longer  accept  the 
poly  coated  wraps.” 


create  a  new  crop  for  area  farmers 


for  Pine  Falls  —  $35  million  in  cash  on 


final  feasibility'  study  regarding  kKation, 
fiber  supply  and  permitting.  Its  required 
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OWNERSHIP  CHANGES 


tion,  has  Ixren  the  sole  distributor  of 
This  Week  since  1990. 


The  Shipper  Group,  a  iMiami-based  divi¬ 
sion  of  the  Journal  of  Commerce  Inc., 
acquired  SHIPPING  DIGEST  from 
New  Yoiii-based  Geyer — McAllister  Pub¬ 
lications  Inc.  —  effective  Aug.  1, 1997. 

Shipping  Digest,  which  has  been  pub¬ 
lished  since  1923,  becomes  the  fourth 
weekly  trade  magazine  published  by  the 
Shipper  Group.  The  group  also  publish¬ 
es  the  Florida  Shipper  Magazine,  Gulf 
Shipper  Mag/azine  and  Midatlantic 
Shipper  Magazine.  In  addition,  Miami 
Air  Shipper  is  published  quarterly. 

Dolan  Media  Co.  announced  their  acqui¬ 
sition  of  the  assets  of  the  DAILY 
JOVRNAL  OF  COMMERCE  and  asst> 
ciated  publications  from  Journal 
Graphics  Inc. 

The  sale  did  not  include  any  of  the 
printing  assets  of  Journal  Graphics,  a 
major  printing  company  in  the  Pacific 
Northwest.  Also,Joumal  Graphics 
would  continue  to  print  the  daily  news¬ 
paper  under  a  long-term  agreement 
with  Dolan  Media. 

The  Daily  Journal  of  Commerce  is  a 
five-day-a-week,  125-year-old  tabloid 
court  and  commercial  newspaper. 

Dolan  also  acquired  WEEKLY 
CONSTRUCTION  UPDATE  and 
DAILY  JOURNAL  OF  COMMERCE 
MAGAZINE.  The  company’s  other  plat¬ 
form  publications  include  the  daily 
Finance  and  Commerce  in  Minneapolis, 
the  daily  St.  Paul  Legal  Ledger,  the  Daily 
Reporter  in  Milwaukee,  the  Daily 
Record  in  Baltimore,  the  Journal  Record, 
a  daily  in  Oklahoma  City,  and  Virginia 
Business  Observer,  a  weekly  in  Norfolk. 

The  DOLORES  STAR,  Dolores,  Colo., 
has  been  purchased  by  Robin  Allmon  of 
Dolores  from  Dennis  and  Patty  Fischer 
of  Slayton,  Minn.  John  E.  van  der  Linden 
of  Northwest  Publishers  Inc.,  Spirit 
Lake,  Iowa,  brokered  the  transaction. 

Edwards  Publications  Inc.  has  acquired 
two  northwest  Iowa  newspapers  and  one 
shopper:  the  AURELIA  SENTINEL, 
AITAVISTAADVERTISER.  mil  GALYA 
SHOPPER.  Edwards  publishes  50  titles 
and  operates  three  printing  plants  in  lour 
states. 

Forbes  Inc.  has  sold  its  newspaper  assets 
to  North  Jersey  Newspapers  Co.,  a  divi¬ 
sion  of  Denver-based  MediaNews  Group. 
The  transaction  includes  17  titles  with  a 


combined  circulation  of  over  80,000. 

North  Jersey  Newspapers  publishes 
the  daily  Lierald  and  News,  Passaic,  N.J., 
and  weeklies  in  Bergen,  Passaic,  Union, 
and  Somerset  counties.  W  Dean  Singleton 
is  vice  chairman  of  MediaNews  Group. 

AdMedia  Partners  of  New  York  repre¬ 
sented  Forbes. 

Brown  Publishing  Co.  Inc.  of  Cincinnati 
has  acquired  Jackson  Publishing  Co. 

Inc.,  the  Jackson,  Ohio-based  publisher 
of  two  nondaily  newspapers,  from  Mid- 
South  Management  Co.  Inc.  of 
Spartanburg,  S.C. 

The  two  newspapers  include  the 
thrice-weekly  JOURNAL-HERALD,  with 
a  paid  circulation  of  5,900,  and  twice- 
weekly'  NEWS  WATIIHMAN,  with  paid 
circulation  of  about  3,700.  The  company 
also  publishes  Ohio  Valley  Weekends,  a 
monthly  with  free  distribution  of  35,000. 

Wren  Barnett  of  WB.  Grimes  &  Co. 
represented  the  seller. 

Ralph  Martin,  president  of  Community 
Newspaper  Holdings  Inc.  of  Lexington, 
Ky,  plans  to  buy  the  Stillwater,  Okla., 
NEWS  J»JtBSS,  which  has  10,000  daily 
circulation,  from  Stillwater  Publishing 
Co.  Inc.,  owned  by  the  Bellatti  family. 

Dirics,  Van  Essen  &  Associates,  Santa 
Fe,  N.M.,  represented  the  buyer.  Terms 
were  not  announced. 

The  TRI-COUNTY  TIMES,  the  commu¬ 
nity  weekly  serving  southern  Story' 
County,  Iowa,  has  been  sold  by  its  long¬ 
time  owners,  Edwin  and  Sharon  Rood, 
to  Partnership  Press  Inc.  of  Ames. 

Edwin  Rood  will  continue  as  editor  and 
publisher  of  the  paper,  based  in  Slater 
and  with  a  paid  circulation  of  3,200. 

The  Times  was  established  in  1890,  and 
has  been  in  the  R(kx1  family  since  1939. 

This  Week  Publications,  one  of  the 
biggest  chains  of  weekly  shoppers  in 
the  New  York  City  suburbs  of  Dtng 
Island,  has  been  sold  to  a  subsidiary  of 
Times  Mirror  Co.’s  Newsday. 

This  Week  began  as  a  small  pen- 
nysaver  in  Levittown  28  years  ago  and 
now  publishes  more  than  1  million  free 
papers  in  72  editions;  and  its  270 
employees  bring  in  $25  million  a  year  in 
revenue,  the  seller,  Stan  Henry,  said  in  a 
Neusday  story'  by  Harry  Berkowitz. 

Distribution  Systems  of  America,  the 
Newsday  subsidiary  making  the  acquisi¬ 


Westward  Communications  has  acquired 
Macari-Healey  Publishing  Co.,  the 
Littleton,  Colo.-based  publisher  of  the 

LITTLETON  INDEPENDENT, 
ENGLEWOOD  HERALD,  HIGH¬ 
LANDS  RANCH  HERALD,  and 
SOUTH  METRO  BUSINESS 
LEDGER. 

Westward,  under  new  ownership 
since  June,  is  the  parent  company  of 
Douglas  County  Publishing,  publishers 
of  the  Douglas  County  News  Press  and 
other  Colorado  newspapers. 

Jerry  Healey,  publisher  of  Macari- 
Healey,  takes  over  as  regional  vice  presi¬ 
dent  of  the  combined  operations  in 
Colorado.  Plans  call  for  merging  the  for¬ 
merly  competing  LLerald  and 
Highlander  in  Highlands  Ranch. 

Westward,  now  at  54  newspapers  and 
shoppers  based  in  Castle  Rock,  wants  to 
acquire  more  in  Catlorado,  Healy  said. 

Healy  and  his  wife,  Ann  Macari 
Healey,  bought  the  Littleton,  EnglewcKxl 
and  Highlands  papers  from  Cowles 
Media  in  1991  and  dramatically 
increased  paid  readership  and  the  size 
of  the  paper  and  revenue,  they  said. 

Community  Newspaper  Holdings  Inc. 
(CNHI)  of  Lexington,  Ky,  has  purcha.sed 
the  assets  of  Southern  Crescent  News¬ 
papers,  including  the  CLAYTON  NEWS/ 
DAILY  of  Jonesboro  and  a  chain  of 
Creorgia  weekly  newspapers,  according 
to  Neely  Young,  president  of  Southern 
Crescent  Newspapers,  and  Ralph  Martin, 
president  of  Community'  Newspaper 
Holdings. 

Dirks,  Van  Essen  &  Asstxiates  of  Santa 
Fe,  N.M.,  represented  the  seller. 

Lee  Enterprises  Inc.  has  purchased  the 
ALDEO  TIMES-RECORD,  TOWN 
CRIER,  and  RIDGE  fn)m  Times- 
Record  Publishing  Co.  Inc. 

The  deal  allows  Lee,  headquartered  in 
Davenport,  Iowa,  to  add  15,(KK)  homes 
to  its  reach  and  to  “fill  a  gap  in  the  cov¬ 
erage  we  offer  our  regional  advertisers 
in  the  Quad  City  area,”  said  Lee  presi¬ 
dent  and  CEO  Richard  D.  Gottlieb.  The 
ll4-yearH)ld  Times-Record  covers 
Mercer  and  southern  Rock  Island  coun¬ 
ties  and  parts  of  three  others.  The  group 
will  continue  to  operate  independently 
under  publisher  Ray  McGrew. 
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Journalism  Awards 
and  Fellowships 
Directory 


|t’s  the  industry’s  most  comprehensive  compilation  of 

more  than  5(D0 


lawards,  scholarships  and  contests 
national  and  international  honors  -  available  to  journalists  an? 
other  newspaper  professionals  during  1998.  Listings  include 
descriptions,  requirements,  deadlines  and  contacts  for  more  infa- 
mation  and  r^istration.  You’ll  want  to  refer  to  this  directory 
throughout  the  year  as  award  winning  work  is  produced. 


December  27 


Newspaper  Industry 


REVIEW 

AND 

FORECAST 

January  3 


What  is  the  state  of  the  newspaper  industry?  This  annual  review 
and  faecast  will  look  at  the  impact  of  the  most  important  news¬ 
paper  industry  stories  of  1997;  and  newspaper  executives  will  tell  what 
they  see  happening  in  1998.  Also  included  in  this  special  issue  are: 
Supreme  Court  decisions  and  congressional  legislation  affecting  news¬ 
papers,  advertising  forecasts,  ownership  changes,  financial  outlooks, 
technological  changes ...  and  much  mae.  It’s  the  issue  that  puts  every¬ 
thing  in  perspective  as  we  kick  off  the  new  year! 


..^11  part  of  your  regular  Editor  &  Publisher  subscription. 

Take  advantage  of  the  targeted  readership  and  long  shelf  life  of  these  special  issues  and  directories.  Supplement  your  r^ular 
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Online  Demographics 

HOW  WOMEN  ARE 

CHANGING  THE  WEB 

Female  Web  surfers  have  some  definite  opinions  about  online  newspapers 


by  Elizabeth  Hilts 


“  While  57%  of 
women  are 
watching  less  TV, 
only  2170  are 
reading  fewer 
newspapers. 
Women  are  not 
leaving  their 
traditional 
neivspapers,  hut 
are  going  online 
for  more 
in-depth 
information. 


Hilts  is  assistant  editor 
of  the  Mediainfo.com 
Web  site,  Weekly  section, 
and  bimonthly 
magazine. 


By  2005,  females  will  dominate  the  marketing  side 
of  cyberspace  and  account  for  60%  of  all  Internet 
consumers,  according  to  a  new  study  by  New 
York-based  NetSmart-Research. 

Detailed  in  a  report  entitled  “What  Makes  Women  Click”  (www.netsmart-research.com),  the 
study’s  findings  document  and  project  the  behavior  patterns  of  Wel>surfing  women.  Based  on  half- 
hour  telephone  interviews  with  a  sampling  of  500  female  online  users  from  across  the  United 
States,  NetSmart  researchers  found  that  growing  numbers  of  women  are  “adopting  the  Internet  as 
a  time-saving  tool  and  as  a  do-it-yourself  consumer  report.” 

NetSmart  president  and  psychologist  Bernadette  Tracy  pointed  out  that  this  new  demographic 
trend  was  significant  to  online  publishers  and  advertisers  because  a  large  percentage  of  women 
control  their  families’  money  —  70%  of  them  pay  all  of  their  households’  monthly  bills.  She  noted 
that  while  women  may  not  actually  make  major  purchases  online,  they  are  increasingly  turning  to 
the  Web  as  a  tool  to  research  products  they  plan  to  purchase. 

At  the  same  time,  increasing  numbers  of  women  are  regularly  turning  to  online  newspapers  for 
information  and  entertainment.  “While  57%  of  women  are  watching  less  TV,  only  21%  are  reading 
fewer  newspapers,  and  only  19%  are  reading  fewer  magazines.  Women  are  not  leaving  their  tradi¬ 
tional  newspapers  and  magazines,  but  they  are  going  online  for  more  in-depth  information.” 

And,  as  concerns  about  e-commerce  security  abate  women,  more  women  are  making  online 
purchases  —  54%  of  the  respondents  reported  buying  something  online;  84%  with  credit  cards. 

The  study  emphasizes  that,  in  order  to  win  their  trust  and  patronage,  online  media  sites  have  to 
focus  more  on  relationship-building.  “Relationships  are  key  to  capturing  women’s  online  spending,” 
Tracy  explained. 

“Online  users  like  sites  that  give  them  the  opportunity'  to  contact  the  editors.  And  they  like 
interactivity,”  she  said. 

Navigational  structure  is  also  important  to  women  —  NetSmart’s  study  found  that  86%  of 
women  rate  ease  of  navigation  as  a  motivation  for  revisiting  a  site,  while  only  77%  rank  content  as 
a  reason.  “For  women  in  particular,  easy  navigation  drives  return  visits  to  a  site,”  said  Tracy. 
Although  most  newspaper  sites  have  excellent  links,Tracy'  points  out  that,  “Seventy-three  percent 
[of  the  women  surveyed]  said  that  they  leave  sites  out  of  frustration  about  navigation.” 

Women  generally  believe  that  online  newspaper  home  pages  are  cluttered.  According  to  Tracy, 
women  want  Web  newspapers  to  “organize  their  Web  sites  the  way  they  organize  their  print  ver¬ 
sions  —  with  major  sections  set  apart  from  home  pages  —  so  women  can  go  to  those  that  inter¬ 
est  them.” 

Overall,  however,  Tracy  said  that  newspaper  Web  sites  have  a  significant  edge  with  women. 
“Users  all  want  to  be  affiliated  with  a  smart,  classy  site,  and  newspapers  have  that  smart  classy 
image,”  she  said. 
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The  Challenges 

Formidable 

The  Competition  . 

Gaining  ^ 


The  Technology 


The  Rewards 


Unlimited 


The  Solution 


FutureXense 


% 


Internet 
blishing 
System 


The  Web.  Even  with  all  the  hurdles  to  bringing  your  publication 
on-line  and  within  budget,  it’s  still  the  most  intriguing  publishing 
medium  ever -and  potentially  the  most  rewarding.  The  good  news 
is  that  now  there  are  real  tools  and  a  practical  business  vision  for 
your  Web  publishing  success.  Introducing  the  Internet  Publishing 
System  from  FutureXense.  It  just  might  be  the  approach  that  finally 
lets  you  vault  to  victory. 

Don’t  waste  another  minute.  Call  1  (800)  880-7613. 


^Futurelense. 


33  Nagog  Park,  Acton  MA  01720 
http://www.futuretense.com 


Weekly 

by  David  Noack 

'COOKIE'  SUIT  EXPANDED 

The  alternative  Tennessee 
newspaper  that  sued  a 
local  city  government  for 
its  "cookie"  files  has  now 
expanded  its  suit  to 
demand  other  computer 
files  that  contain  informa¬ 
tion  about  Web  sites  vis¬ 
ited  by  government 
employees  on  government 
time.  In  an  amended  law¬ 
suit  filed  in  Federal  District 
Court  in  Nashville,  Geoffrey 
Davidian,  publisher  and 
editor  of  the  Putnam  Pit  in 
Cookeville,  Tenn.,  now 
seeks  to  obtain  new  data 
from  municipal  computers, 
including  browser  history 
files  and  cache  files. 
Davidian  said  he  wants  to 
analyze  where  government 
employees  go  on  the  World 
Wide  Web.  Cookeville  city 
manager  Jim  Shipley  says 
browser  files  are  not  public 
records  and  that  the  city's 
computers  are  programmed 
to  delete  them  at  the  end 
of  each  day. 


Online  Labor  Issues 

NASTY  DISPUTE  AT 
RHODE  ISLAND  PAPER 

Should  the  Guild  represent  newspaper  Web  site  workers? 


The  question  of  whether  the  Newspaper 
Guild  should  have  jurisdiction  over  the 
employees  of  a  newspaper  company’s 
Web  site  is  at  the  center  of  a  Rhode  Island 
controversy  that  could  set  a  precedent  affect¬ 
ing  newspapers  across  the  country. 

Although  the  Boston  regional  office  of  the 
National  Labor  Relations  Board  (NLRB)  earlier 
decided  against  the  union,  the  case  has  now 
gone  before  the  NLRB  in  Washington,  D.C.  It 
pits  the  Providence  Journal-Bulletin  against 
the  Providence  Newspaper  Guild  over  the  1 1 
nonsupervisor}'  employees  who  woric  for  the 
newspaper’s  online  service,  ProJo.com.  The 
Journal-Bulletin  is  owned  by  A.H.  Belo  Corp. 

The  legal  battle  over  Projo’s  staff  has 
dragged  on  for  more  than  two  years  as  both 
sides  have  argued  about  the  type  of  work, 
relationship,  coordination,  supervision,  and 
interaction  between  online  workers  and  the 
newsroom  staff. 

One  key  issue  in  the  dispute  is  whether 
the  online  employees  share  a  “community  of 
interest.”  Another  is  whether  those  same 
workers  have  a  “separate  group  identity”  from 
editorial  staffers. 

The  Guild  says  the  Web  site  workers  do  the 
equivalent  work  of  newsroom  staffers  and, 
therefore,  should  be  represented.  The  news¬ 
paper  holds  that  online  woricers  are  not  news 
personnel  but  “production”  employees  who 
do  not  qualify  for  Guild  representation.  The 


ment  on  corporate  matters  in  litigation. 

The  union  is  using  a  representation 
process  called  “accretion,”  which  holds  that  if 
online  workers  are  performing  work  similar 
to  that  of  newsroom  workers,  they  should 
automatically  fall  under  the  jurisdiction  of  the 
union.  In  this  procedure,  there  is  no  vote  by 
the  employees,  as  there  is  in  a  union  repre¬ 
sentation  election. 

As  they’ve  wrestled  over  the  editorial-or- 
production  issue,  both  sides  have  debated  job 
titles  and  descriptions;  documented  who 
attends  news  “budget”  meetings;  studied  the 
level,  amount  and  type  of  interaction 
between  the  online  and  newsroom  employ¬ 
ees;  scrutinized  the  physical  location  of  the 
online  workers  in  relation  to  the  newsroom; 
and  even  cataloged  the  type  of  software  each 
section  uses  to  receive,  process  and  lay  out 
news. 

The  newspaper,  through  legal  papers, 
argues  the  online  and  print  newsroom  staffs 
do  not  perform  the  same  types  of  jobs,  and 
also  refers  to  a  1992  agreement  with  the 
union  that  says  the  newspaper  can  enter  new 
business  ventures  and  subcontract  or  use  non¬ 
union  workers,  as  long  as  there  are  no  union 
layoffs.  And,  according  to  the  newspajier,  if 
the  union  wanted  to  represent  these  workers, 
it  should  have  organized  those  workers  and 
held  a  vote. 

In  documents  filed  with  the  NLRB  in 


point  —  whether  Web  site  work¬ 
ers  are  editorial  or  production 
employees  —  is  pivotal  to  the 
case. 

Tim  Schick,  administrator  of  the 
Guild,  said  the  newspaper’s 
online  venture  is  a  “continuation 
and  an  evolution  of  the  tradi¬ 
tional  work  we’ve  been  doing 
immemorial.  Under  the  jurisdic¬ 
tion  clause  of  our  contract,  and 
under  federal  labor  law,  this  work 
should  be  part  of  the  Guild  bar¬ 
gaining  unit.” 

A  spokesperson  for  the  Journal- 
Bulletin  said  newspaper  execu¬ 
tives  had  nothing  to  say  about  the 
issue  because  they  don’t  com- 


Boston.the  newspaper  argued  that,” [The  Web 
site  service]  does  not  perform  the  classic 
functions  of  a  newspaper,  such  as  covering 
news  events,  writing  stories,  editing  them 
journalistically  and  placing  them  in  newspa¬ 
per  format.  [It]  is  a  production  company 
whose  employees  take  news  and  information 
prepared  by  others  and  apply  production, 
technical  and  design  skills  to  get  the  material 
online  in  a  way  in  which  subscribers  find 
interesting  and  easy  to  use.” 

Web  site  woriters  at  other  newspapers, 
such  as  the  Netv  York  Times  and  San  Jose  Mer¬ 
cury  Neu’s,  are  represented  by  the  Guild. 

Noack  is  the  associate  editor  of  H&P’s 
Mediainfo.com  Web  site,  Weekly  section, 
and  bimonthly  magazine. 
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NCN  ENGINEERS 
E-MAIL  SYSTEM 

Multimedia  news  delivery 

by  Hoag  Levins 

New  Century  Network  (NCN)  will 
launch  the  first  phase  of  a  multimedia 
e-mail  “push”  delivery  system  next 
month,  enabling  users  to  subscribe  to  individ¬ 
ual  features  in  newspapers  across  the  coun¬ 
try.  The  system  will  facilitate  e-mail  news 
delivery  from  NCN’s  central  “NewsWorks” 
Web  site  as  well  as  from  the  Web  sites  of  those 
NCN  affiliates  that  elect  to  adopt  the  service 
for  their  own  online  publications. 

Media  General  newspapers  of  Richmond, 
Va.,  the  Rocky  Mountain  News  in  Colorado, 
and  the  Review-Journal  and  Sun  in  Las  Vegas 
are  currently  beta  testing  the  system. 

“Multimedia  e-mail”  means  that  the  user 
receives  the  complete  HTML  page  of  a  news 
story,  including  all  logos,  photos,  graphics  and 
ads  —  the  ads,  as  well  as  the  other  links  and 
graphic  animations,  remain  operative. 


Supported  by  advertising,  the  e-mail  sub¬ 
scription  service  will  be  free  to  the  user.  Ini¬ 
tially,  the  “cost”  of  the  service  to  the  newspa¬ 
per  affiliates  will  be  the  inclusion  of  an  NCN 
ad  on  the  e-mail  pages.  Unlike  other  ads  that 
NCN  places  on  newspaper  sites,  this  one’s 
revenue  will  not  be  split  with  the  affiliate 
newspaper  Web  site  —  which  gets  use  of  the 
e-mail  delivery'  technology  instead. 

Custom-engineered  for  NCN,  the  system  is 
based  on  the  HTML  Multi-purpose  Internet 
Mail  Extensions  (MIME),  the  standard  that 
allows  computer  systems  to  exchange  multi- 
media  information  across  e-mail  systems. 

The  new  system  allows  readers  to  select 
specific,  recurring  features  —  like  a  columnist 
or  a  special  sports  report  —  and  have  them 
automatically  delivered  to  a  personal  t-mail 
box  each  time  the  feature  is  updated.  Thus,  a 
column  published  in  an  online  newspaper 
three  times  a  week  would  automatically  be 
delivered  three  times  a  week  to  the  user. 

A  later  version  of  the  .system  will  include 
support  for  full.  Boolean  term-search  multi- 
media  e-mail  news  delivery.  Newspapers  can 
also  create  their  own  new  sorts  of  recurring 
Web  features  to  be  made  available  via  multi- 
media  e-mail. 


In  Short 


DREAM  LEAGUE  ONLINE 

Dream  League  Sports  Net¬ 
work  of  Great  Britain,  Total 
Sports  of  Raleigh,  N.C., 
and  PubliGroupe  of  Lau¬ 
sanne,  Switzerland,  have 
joined  to  create  the  World 
Cup  98  Dream  Team  League 
game.  Nearly  30  publishers 
on  three  continents  have 
signed  up  to  be  part  of  a 
unique,  global  print  and 
online  ad  program. 
www.dreamleague.com 


"By  hosting  our  site 
with  InfiNet,  we  were 
able  to  continue 
publishing  online  and 
provide  updated 
information  about 

what  was  happening  in- 
Grand  Forks  to  hundreds 
of  thousands  of  people.  - 
infiNet's  reliable 
service  and  quick 
response  kept  us  online 
and  made  us  the 

leading  source  of 

information  during  and 
after  the  flood."' 

Mike  Maidenberg,  Publisher 
Grand  Forks  Herald . 


Downtown' Grand  Forks,  April  1 997 


Photo  By  Grand  Forks  Herald.  Used  With  Permission. 
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Web  sites  are 
buying  traditional 
print  features  as 
well  as  products 
designed  for 
cyber  use 


Sports 


BY  DAVID  ASTOR 


Online  Sales  On  The 
Rise  For  Syndicates 


s(jme  papers  run  a  greater  number  of  traditional 
syndicated  features  online  —  where  there’s  “virtual¬ 
ly’’  unlimited  space  —  than  they  do  in  print. 

Also  fueling  the  increxse  in  online  sales  is  the 
growing  gnjup  of  features  and  packages  designed 
for  the  Web.  These  include  “WebPoint  ” 
“WeatherPoint,”  interactive  editorial  cartoons  and 
other  offerings  from  TMS;  online  golf  and  science 
packages  from  lATS;  electronic  crossword  puzzles 
from  lATS,  Universal  and  Creators;  the  “Yack” 
Internet  event  guide  from  United;  and  more. 

Also,  several  syndicates  are  planning  to  intro 
duce  a  number  of  other  online  features  in  coming 
months. 

Copley  News  Service  director  of  sales  Dean 
Abbott  said  it  makes  sense  to  develop  separate 
products  that  are  geared  for  the  interactive  nature 
of  the  Web. 

Wilson  noted  that  online  versions  of  traditional 
print  products  can  also  do  well.  She  cited,  for 
example,  the  3-D  version  of  the  ““Frank  &  Ernest” 
comic  by  Bob  I’haves  of  United’s  Newspaper 
Enterprise  AsstK'iation. 

When  it  comes  to  features  originally  created  for 
print,  several  syndicate  execs  said  comics  seem  to 
get  picked  up  the  most  by  Web  sites. 


Are  newspaper  web  sites  using 

more  syndicated  features  these  days? 

Well,  contemplate  this:  the  New 
York  Times,  which  has  proudly 
refused  to  run  comics  for  decades 
and  decades,  offers  “Dilbert”  and  ‘“D(X)nesbury”  in 
its  online  edition! 

Yes,  newspaper  Web  sites  are  definitely  turning 
to  syndicates  for  some  of  their  content. 

“  The  growth  in  1997  has  just  been  phenome¬ 
nal,”  said  Bob  Duffy,  vice  president  of  sales  and  new 
media  at  Universal  Press  Syndicate.  ““Over  20%  of 
our  sales  have  been  elec- 
tronic.  the  fastest- 
growing  part  of  our  busi- 
ness.” 

This  part  of  the  D)s 
Angeles  Times  Syndicate’s 
business  will  probably 
double  in  1997,  according 
to  LATS  vice  president 
and  general  manager 
Steve  Christensen,  who 

said;  “We  have  made  content  sales  to  online  sites  a 
big  part  of  our  marketing  strategy.”  Indeed,  LATS 
even  hired  three  new  salespeople  with  the  online 
market  in  mind. 

““Sales  of  our  features  to  newspaper 
Web  sites  grew  about  200%  during  the 
past  year,”  estimated  United  Media  vice 
president  of  sales  and  marketing  Lisa 
Klem  Wilson.  ““It’s  been  really  dramatic.” 

Doug  Page,  sales  manager/News  & 

Features  for  Tribune  Media  Services,  also 
reported  a  significant  rise  in  online  sales 
at  TMS.  And  several  other  feature  distrib¬ 
utors  cited  major  or  modest  increases. 

““It’s  a  good  area  of  growth  for  us,” 
said  Mike  Santiago,  executive  vice  presi¬ 
dent  and  chief  operating  officer  of 
Creators  Syndicate. 

“  There’s  definite  growth  there,” 
agreed  George  Haeberlein,  national  sales 
director  for  King  Features  Syndicate. 

Much  of  the  syndicated  material  that 
goes  online  consists  of  traditional  print 
features.  A  newspaper  running,  say,  a 
comic  in  its  print  edition  may  decide  to 
also  run  it  in  its  electronic  edition.  Or 
the  paper,  if  it  doesn’t  have  room  in 
print,  may  opt  to  run  a  particular  comic 
only  in  its  electronic  edition.  Indeed, 


N«t»c«p«:  Ntf  VoiH  Ttiini  Cwleani  Pa; 


Cartoons 


BiutouPJicy 


Dillwrt 


The  New  York  'Times,  which  doesn't  carry  comics  in  its  print  edition,  has  Aem 
on  its  Web  site  along  with  political  cartoons  by  Tony  Auth,  Jules  Feiffer,  Pat 
Oliphant,  Ted  Rail  and  Tom  Toles  of  Universal  Press  Syndicate. 


44  Editor  &  Publisher 


http://www.mediainfo.com 


Nove.mber  15, 1997 


Non-Newspaper  Web  Sites  Also  Want  Features 


The  rise  in  online  sales  of  syndicated  features  is  partly 
being  fueled  bv  a  rise  in  non-newsoaper  clients. 


X  being  fueled  by  a  rise  in  non-newspaper  clients. 

“There  is  a  finite  number  of  newspaper  Web  sites,”  said 
Steve  Christensen,  vice  president  and  general  manager  of 
the  Los  Angeles  Tunes  Syndicate  (LATS).  "But  it  seems  like 
there  is  an  infinite  number  of  other  Web  sites.” 

These  include  sites  for  TV  networks,  radio  stations, 
online  magazines,  assrxriations  and  corporations. 

“Almost  every  company  in  the  world  is  doing  a  Web 
site,”  said  Bob  Duffy,  vice  president  for  sales  and  new  media 
at  Universal  Press  Syndicate.  “It’s  a  wonderful  opportunity 
for  syndicates  —  10,000  potential  new  clients  every  day!” 

Christensen  added,  "You  can  put  100  salespeople  on  the 
phone  and  you  won’t  get  to  all  this  market.” 

But  LATS  has  certainly  gotten  to  some  of  it.  Christensen 
reported  that  about  75%  of  the  syndicate’s  online  sales  are 
to  non-newspaper  Web  sites  —  and  he  expects  this  per¬ 
centage  to  grow. 

Duffy  estimated  that  one-third  of  Universal’s  online  sales 
are  to  non-newspaper  clients,  and  Tribune  Media  Services 
sales  manager/News  &  Features  Doug  Page  said  the  figure 


is  about  20%  forTMS.  Several  other  syndicates  and  supple¬ 
mental  news  services  reported  many  or  some  sales  to  non¬ 
newspaper  sites. 

Christensen  noted  that  many  of  these  sites  are  “starving” 
for  interesting  content  —  and  syndicates  have  the  car¬ 
toons,  columns  and  other  material  that  can  help. 

Another  major  incentive  for  selling  to  non-newspaper 
sites  is  that  syndicates  often  charge  these  clients  more  than 
newspaper  sites.  Lisa  Klem  Wilson,  vice  president  of  sales 
and  marketing  at  United  Media,  explained  that  syndicates 
give  newspaper  sites  a  price  break  because  “newspapers 
are  our  bread  and  butter.  They  support  features  in  print. 

We  want  to  help  them.” 

Alan  Shearer,  editorial  director  and  general  manager  of 
the  Washington  Post  Writers  Group,  said  syndicated  fea¬ 
tures  can  also  be  sold  to  company  “intranet”  sites  seen  only 
by  employees. 

What  about  individuals’  Web  sites?  Wilson  said  United 
hesitates  to  sell  to  these  sites  because  it  doesn’t  always 
know  a  lot  about  who’s  running  them  and  how  long  they 
will  last.  —  David  Astor 


“Newspapers  are  very  interested  in 
bringing  comics  online  because  they 
are  one  of  the  most  popular  parts  of  the 
paper,"  said  Wilson. 

Duffy  added  that  computer  users 
tend  to  prefer  features  —  such  as 
comics  —  that  change  every  day,  and 
that  many  people  would  rather  read 
text  in  print  than  on  a  screen. 

But  many  columns  do  appear  online, 
as  do  many  editorial  cartoons. 

Text  features  popular  in  cyberspace 
include  those  covering  consumer  issues 
and  entertainment,  said  Christensen, 
who  also  noted  that  LATS  recently  start¬ 
ed  selling  online  clients  material  from 
the  Los  Angeles  Times  newspaper. 

Material  from  supplemental  wires  is 
also  desired  on  the  Weh.  New  York 
Times  Syndicate/News  Service  presi¬ 
dent  and  editor  in  chief  Gloria  Brown 
Anderson  reported  receiving  “a  lot  of 
requests”  from  people  who  want  to  put 
the  news  service’s  stories  on  their  Web 
sites. 

“We  re  revising  our  contracts  to  make 
that  possible,”  she  said.  “A  contract  to 
buy  the  news  service  will  automatically 
include  the  right  to  put  stories  pub¬ 
lished  in  the  paper  up  on  the  Web  site 
without  a  separate  contract.” 

On  the  syndicate  end,  said  Anderson, 
“we  are  making  some  sales  to  Web  sites 
and  nontraditional  media  but  it’s  not  a 
huge  part  of  our  business.” 

What  about  pricing?  Syndicates  usual¬ 


ly  charge  online  clients  less  (often  60- 
80%  less)  than  print  clients,  reflecting 
the  fact  that  many  newspaper  Web  sites 
still  aren’t  very  profitable. 

But  several  syndicate  execs  said  that 
in  the  future,  as  newspaper  Web  sites 
make  more  money  and  traffic  gets  mea¬ 
sured  in  a  more  standardized  way,  fea¬ 
ture  rates  will  probably  rise. 

A  number  of  online  papers  are 
already  more  profitable  than  a  year  ago. 
So  most  syndicates  no  longer  allow  —  if 
they  ever  did  —  a  print  newspaper  to 
also  put  features  on  the  Web  without 
charging  at  least  something  extra. 

One  exception  is  the  Washington  Post 
Writers  Group,  which  continues  to 
allow  free  online  use  if  the  client  is  pay¬ 


ing  for  print  use. 

“We  still  make  our  money  the  old- 
fashioned  way,”  quipped  WPWG  editori¬ 
al  director/general  manager  Alan 
Shearer. 

Why  the  free  use?  Shearer  said  a  lot 
of  online  editions  still  aren’t  earning 
very  much.  “We’re  helping  newspapers,” 
he  stated.  “It’s  in  our  interest  for  them 
to  be  successful.” 

If  these  sites  do  become  more  prof¬ 
itable,  Shearer  added,  the  syndicate’s 
policy  could  change.  He  also  mentioned 
that  WPWG  charges  online-only  clients 
for  features. 

Wilson  noted  that  in  some  cases,  a 
newspaper  Web  site  uses  a  feature  for 
free  by  linking  to  it  on  a  syndicate  site. 


ONEYi^AXES 


997  SPECIAL  SECTION 


Your  readers’  personal  guide  through  the  perils 
^  and  pitfalls  of  the  financial  jungle.  Topics  include 
^  the  stock  market,  managing  debts  and  new  tax 
laws.  15  stories  in  all,  10  with  art. 
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The  paper  may  not  be  paying  for  this, 
but  the  link  does  increase  the  syndicate 
site’s  traffic. 

For  print  clients,  syndicate  rates  are 
based  on  circulation  —  meaning  a  big 
paper  pays  more  than  a  small  one  for 
the  same  feature.  Does  this  also  apply  to 
online  sales? 

Usually.  Syndicates  tend  to  charge  a 
big  paper  more  than  a  small  one  for 
online  use  of  features  —  even  if  a  small¬ 
er  paper  has  a  larger  electronic  edition 
than  a  bigger  paper.  But  things  are  still 
fairly  new  and  unstandardized,  so  price 
policies  vary. 

Exclusivity  policies  also  var>'.  Most 
syndicates  honor  print  territories  — 
meaning,  for  instance,  that  they  will  sell 
a  particular  feature  to  only  one  newspa¬ 
per  Web  site  in  a  two-newspaper  town. 
But  there  is  some  feeling  among  syndi¬ 
cates  that,  since  a  Web  site  can  be 
accessed  fntm  anjwhere,  the  old  exclu¬ 
sivity  rules  shouldn't  necessarily  apply. 

And  the  people  who  purchase  fea¬ 
tures  vary,  too.  In  many  cases  —  espe¬ 
cially  at  larger  papers  —  the  print  and 
online  editions  are  run  by  separate  edi¬ 
tors  who  make  separate  decisions  about 
what  to  buy  from  syndicates.  But  in 
some  cases,  print  and  online  buys  are 
handled  by  the  same  people. 

Most  interviewees  agreed  that  manv' 
online  papers  u.se  at  least  some  syndi¬ 
cated  features.  These  include  the  Web 
sites  of  the  aforementioned  Neu’  York 
Times,  as  well  as  the  Houston 
Chronicle,  Philadelphia  Inquirer,  San 
Jose  Mercury  News,  Washington  R)st 
and  numerous  other  dailies. 

Some  newspaper  sites,  of  course,  .still 
have  mostly  local  content,  with  few  or 
no  syndicated  features  in  the  mix. 

Is  there  any  significant  downside  to 
the  online  selling?  Most  said  no. 

“It’s  a  wonderful  way  for  columnists 
and  cartoonists  to  get  additional  expo 
sure,”  observed  Santiago. 

But  can  selling  features  that  help 
online  editions  possibly  draw  some 
readers  away  from  print  editions? 

The  response  to  this  question  was 
mixed.  Some  believe  print  and  online 
editions  basically  have  different  audi¬ 
ences,  while  others  feel  there’s  a  good 
deal  of  overlap. 

C^hristensen  did  note  that  newspaper 
Web  sites  can  help  features  get  into 
print  papers.  He  cited  cases  where  a 
print  editor  bought  a  feature  after  see¬ 
ing  it  in  the  paper’s  online  edition. 

Page  suggested  that  newspapers  could 
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test  features  online  to  “gauge  audience 
response,”  and  then  put  them  in  their 
print  edition  if  the  response  is  good. 

But  a  couple  of  executives  did  have 
some  cautionary  comments. 

Shearer  said  that  because  feature  rates 
are  lower  for  online  than  print  editions, 
syndicates  could  lose  out  if  many  news¬ 
papers  tried  to  save  money  by  buying 
certain  features  only  for  electronic  use. 

“Theoretically,  if  a  syndicate  sold  a 
comic  to  25  new,spaperWeb  sites  rather 
than  25  print  newspapers,  it  could  end 
up  with  one-fifth  of  the  income  and 
one-twentieth  of  the  exposure,”  said 
Shearer. 

He  said  this  reduced  exposure  would 
be  especially  true  for  online  newspa¬ 


pers  that  require  subscriptions  to  get 
behind  a  paid  curtain,  which  obviously 
reduces  the  size  of  the  audience. 

Abbott  agreed  that  many  more  peo 
pie  .still  read  print  newspapers  than 
l(X)k  at  newspaper  Web  sites. 

“We  want  to  protect  the  print  fran¬ 
chise,”  he  added,  noting  that  when  a 
client  asks  to  buy  a  feature  to  run 
online,  C^opley  prefers  that  the  client 
pay  for  both  print  and  online  use.  And 
the  syndicate  likes  a  feature  appearing 
on  a  newspaper  Web  site  to  “point 
back”  to  the  print  edition. 

Several  syndicates  protect  the  print 
franchise  by  not  allowing  a  Web  site  to 
run  comics  until  after  they  have 
appeared  in  the  print  edition.  But  sites 
that  put  comics  behind  a  paid  curtain 
often  get  same-day  rights  to  comics. 

Looking  to  the  future,  syndicate  exec¬ 
utives  see  online  sales  continuing  to 
increase.  The  annual  percentage  rise 
might  not  be  as  high  as  it  was  between 
1996  —  when  the  Web  started  to  boom 
—  and  this  year.  But  there  is  still  plenty 
of  growth  potential. 

Why  this  potential?  Because  many 
newspaper  Web  sites  still  carry  fewer 
syndicated  features  than  print  editions 
do  —  and  because  space  isn’t  a  problem 
online.  Execs  also  said  that  as  newspa¬ 
per  Web  sites  become  more  profitable, 
.sy  ndicates  will  be  able  to  raise  feature 
prices  to  more  of  a  market  rate. 

Future  sales  growth  will  also  be 
fueled  by  the  many  non-newspaper  Web 
sites  that  want  features  (see  sidebar  on 
page  45). 

Of  course,  some  sites  will  come  and 
some  will  go  as  the  Web  shakes  out,  but, 
said  Page,  “I’m  confident  the  Internet 
will  continue  to  grow.” 

Wilson  added, “I  truly  believe  online 
.sales  growth  will  be  strong  next  year 
and  beyond.” 

And  Christensen  concluded, 
“Syndicates  will  continue  to  rely  on  tra¬ 
ditional  print  clients  for  their  core  busi¬ 
ness.  But  online  sales  are  going  to  be  a 
fertile  market  for  a  long  time.” 


Sale  Completed 

Tribune  media  services  has  com¬ 
pleted  the  $9  million  sale  of  Voice 
News  Networic  (E&P,  Oct.  11,  p.  39). 
TMS  will  briefly  continue  to  operate 
VNN  as  the  audio  service  is  relocated  to 
Source  Media’s  offices  in  Wichita  and 
Dallas. 
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Postal 

Continued  from  page  7 

competitors  of  newspapers  doesn’t  nec¬ 
essarily  help  all  newspapers. 

When  automation  helps  the  Postal  Ser¬ 
vice  drive  down  costs,  some  newspapers 
benefit,  and  others  are  hurt.  When  vision¬ 
aries  imagine  a  delivery'  system  that 
builds  pricing  an)und  the  shape,  content, 
weight,  distance  or  speed  of  delivery  — 
or  any  combination  of  those  elements  — 
of  a  single  piece  of  mail,  some  newspa¬ 
pers  receiving  that  vision  may  see  the 
beauty  and  others  the  beast.  When 
visionaries  plead  for  “pricing  flexibility,” 
some  newspapers  can  cheer  the  value  of 
flexibility.  Some  should  shudder. 

What  brings  the  entire  industry 
together  is  this:  All  newspapers  benefit  in 
some  way  from  universal  service.  And  all 
newspapers  are  damaged  in  some  way 
by  direct-mail  competition,  if  by  “news¬ 
paper”  one  is  referring  to  the  printed 
news  product  and  not  the  great  mix  of 
pnKlucts  that  have  come  to  compose  the 
modem  newspaper  company. 

But  preserving  universal  service  with¬ 
out  changing  the  way  prices  are  set  may 
prove  impossible.  And  therein  lies  the 
conundrum. 

As  postal  reform  shakes  out,  the  place 
each  newspaper ”s  best  interest  falls  along 
the  spectmm  of  possibilities  will  have 
everything  to  do  with  each  publisher  s 
understanding  of  the  newspaper’s 
future.  It  is  probably  fair  to  say,  at  the 
moment,  most  in  the  industry  share 
OK'hran’s  view;  It  ain’t  broke,  so  why 
bother?  The  Postal  Service  gums  are 
counting  on  that  lethargy'.  It  got  them 
where  they  are  today. 


Editor 

Continued  from  page  1 1 

papers  around  the  world.  From  1989  to 
1991,  he  was  executive  editor  of  l.inited 
Feature  Syndicate,  which  provided  fea¬ 
tures,  columns,  graphics,  and  cart(X)ns  to 
more  than  2,(XK)  publications  around  the 
world. 

Robison  also  has  19  years  of  experi¬ 
ence  in  newspapers.  He  was  formerly' 
the  senior  managing  editor  of  the 
Record,  Hackensack,  N.J.;  managing  edi¬ 
tor  of  the  Orange  County  Register,  Santa 
Ana,  Calif.;  assistant  managing  editor  at 
the  St.  Louis  Globe-Democrat,  now 
defunct;  and  news  editor  of  the  Chicago 
Tribune. 

During  his  tenure,  the  Register  won  a 
Pulitzer  Prize  for  coverage  of  the  1984 
Olympics,  the  best  state  daily  honor  fmm 
California  Newspaper  Publishers  Ass<x:ia- 
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tion,  and  38  awards  fntm  the  Society'  of 
Newspaper  Design. 

A  graduate  of  Northwestern  University' 
in  Evanston,  111.,  Robison  received  a  bach¬ 
elor  of  science  degree  in  radio/television 
in  1966  and  a  master  of  science  degree  in 
newspapers  in  1967.  He  is  54,  married 
with  two  gn)wn  children,  and  he  and  his 
wife.  Sue,  live  in  Englewcxxl,  N.J. 


SPJ 

Continued  from  page  13 

health  insurance  benefits.  In  return,  SPJ 
pnwides  its  membership  list  for  compa¬ 
nies  to  use  to  market  pnxlucts  to  mem¬ 
bers. 

Lisa  Mock,  director  of  development  for 
SPJ,  said  the  journalism  s<x:iety  gets 
hardly  any  money  from  firms  other  than 
MBNA:  “The  membership  usage  is  low 
and  the  threshold  for  royalties  is  so  high.” 

But  members  receive  “some  excellent 
discounts”  fmm  some  companies,  she 
said. 

Cleimann,  a  .senior  editor  at  Commu¬ 
nications  Daily  in  Washington,  D.C.,  said 
there  was  no  quid  pro  quo  attached  to 
the  services. 

“If  a  member  wants  to  use  Geico  or 
Kinkos,  it  is  up  to  them,”  he  said.  “1  don’t 
think  that  anyone  views  these  as  an 
endorsement.  In  fact,  they  are  not 
allowed  to  market  their  relationship  with 
us.  If  they  did,  that  would  be  a  pn)blem.” 

Frank  of  MBNA  said  the  company  did 
not  promote  it’s  relationship  with  SPJ. 

“1  see  all  external  marketing  material,” 
said  Frank,  a  former  reporter  for  the  New 
York  Times  and  Baltimore  Sun.  "There  is 
nothing  that  1  am  aware  of  that  pn)motes 
our  affinity  card  with  SPJ.” 

Geimann  insisted,  meanwhile,  that 
SPJ’s  business  ass(x:iations  did  not  com- 
pnimise  the  integrity'  of  the  journalistic 
organi7.ation.  “None  of  the  benefits  come 
at  the  expense  of  what  we  stand  for  as 
journalists,”  he  said. 

Lou  Inglehart,  a  pn)fessor  of  journal¬ 
ism  at  Ball  State  University'  who  attended 
the  CMA  convention,  said  he  saw  some 
ethical  problems  with  SPJ’s  corporate- 
ties. 

“They  didn’t  ask  me  if  they  could  send 
my  name  to  those  people,”  he  said.  “They 
shouldn’t  have  done  it  without  asking 
me.” 

M(x:k  said  members  can  request  to 
have  their  name  deleted  fn)m  the  corp<> 
rate  list.  “Louie  asked  us  to  do  that  and 
we  did,”  she  noted. 

Jay  Hartwell,  editorial  adviser  to  the 
Board  of  Publications  at  the  University'  of 
Hawaii  at  Manoa,  said  he  saw  no  conflict 
of  interest  for  SPJ. 
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“But  it  is  something  that  is  worth  dis¬ 
cussing,”  said  the  former  Honolulu 
Adi’ertiser  reporter. 


Long  Beach 

Continued  from  page  15 

Interviews  with  employees  were  to 
begin  Nov.  10. 

According  to  the  Guild,  Singleton  said 
he  expected  most  employees  to  keep 
their  jobs  at  wages  and  benefits  “consis¬ 
tent  with  a  l(X),(XX)-circulation  newspa¬ 
per  and  his  other  media  holdings.” 

MediaNews,  the  13th  biggest  U.S. 
newspaper  operator,  has  33  dailies  and 
107  nondailies  in  1 1  states  with  a  total 
daily  circulation  of  1.3  million  and  a 
nondaily  distribution  of  1.9  million. 

When  Garden  State  bought  the  Oak¬ 
land  Tribune  from  Robert  and  Nancy' 
Maynard  in  1992,  a  similar  pnKess  of 
rehiring  t(X)k  place  as  management 
refused  to  honor  the  Guild  contract. 
Talks  are  ongoing.  Tribune  unit  chair¬ 
man  Benny  Evangelista,  a  business  writer, 
said  the  union  is  “closer  to  a  contract 
than  ever  before.  There  has  been  a 
change  in  atmosphere.” 

In  Long  Beach,  Singleton  said  the 
Press-Telegram  "will  add  important  syn¬ 
ergy  to  our  Southern  California  pres¬ 
ence.” 

Tony  Ridder,  Knight-Ridder  chairman 
and  CTO,  expres.sed  regret  at  parting 
with  the  P-T  after  45  years  of  Knight-Rid¬ 
der  ownership.  The  paper  bn)ught  “jour¬ 
nalistic  distinction  and  financial  reward,” 
he  said,  adding,  “1  do  believe  that  the 
Press-Telegram  will  benefit  fnim  being 
part  of  the  Ciarden  State  gniup.” 


Woodlief 

Continued  from  page  16 

the  industry  ? 

A  —  The  opportunities  for  the  future.  We 
had,  just  in  our  company,  established  a 
position  of  director  of  new  media,  and 
we  have  been  involved  quite  substan¬ 
tially  on  the  kK'al  level  in  a  couple  of  our 
markets:  Tampa,  we  have  what  we  call 
Tampa  Bay  Online.  In  Richmond,  we 
have  what  we  call  Ciateway  Virginia, 
which  hopefully  will  serve  the  entire 
.state  of  Virginia  at  some  point.  In  Win¬ 
ston-Salem,  we  are  creating  a  product 
called  Journal  Now.  But  1  just  think  this 
whole  convergence  of  new  media  is 
important  for  us  in  the  future,  and  we 
need  to  make  sure  that  we  are  doing 
what  we  need  to  be  doing  as  newspa¬ 
pers  to  not  lose  the  areas  that  are  impor¬ 
tant  to  us  like  classified  advertising,  if  we 
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Journalists  Rate  Latin  Press  Liberty 

WHILE  LEADERS  OF  their  govern-  give  and  take  of  ideas 
ments  met  at  the  Ibero-Ameri-  and  opinions  are  indispensable 
can  Summit,  Latin  American  journalists  requirements  for  the  free  and  pluralis- 
held  their  own  assembly  in  the  same  tic  exercise  of  freedom  of  expression.” 
hotel  on  Margarita  Island,  Venezuela.  At  the  same  time,  the  journalists 

At  the  Third  Ibero-American  Forum  evaluated  their  governments’  attitudes 
on  Communications,  about  70  journal-  toward  press  freedom,  reported 
ists  added  their  voices  against  the  so-  Prensa  Libre,  the  Guatemala  City 
called  “right  to  truthful  information”  newspaper. 

advocated  by  Venezuelan  President  On  a  scale  of  one  to  10,  the  nations 
Rafael  Caldero  and  some  other  Latin  perceived  as  having  the  worst  govem- 
American  government  officials.  ments  were  Cuba,  0.9;  Peru,  2.4; 

“It’s  surprising  these  untruthful  gov-  Panama,  3.2;  Colombia,  3-6;  Paraguay 
ernments  would  try  to  advocate  in  and  Mexico,  3-8,  Guatemala,  4.0. 
favor  of  a  concept  they  violate  them-  Rated  the  highest  were  Portugal,  7.4; 
selves,”  the  journalists  said  in  a  state-  Spain,  6.5;  Costa  Rica  and  Uruguay,  6.3; 
ment.  “Access  to  information  and  the  Brazil,  6.2;  Bolivia,  5.4;  Ecuador,  5.0. 


can  keep  momentum  and  keep  our  mar¬ 
ket  share  in  that  area.  Classified  is  one  of 
our  real  strengths  and  we  need  to  make 
sure  that  we  don’t  lose  that  advantage 
that  we  have  in  classified.  And  it’s  going 
to  be  working  and  partnering  with  com¬ 
panies,  such  as  these  companies  we’ve 
heard  today.  We  are  the  premiere  local 
provider,  and  we  have  the  local  content. 

No  one  needs  to  go  out  and  create  it  — 
and  we  need  to  use  that  to  our  best 
advantage  to  maintain  our  franchise. 

Q  —  Wliat  would  you  say  is  or  has  been 
the  greatest  success  of  SNEA? 

A  —  It  is  an  extremely  strong  regional 
organization.  I’m  trying  to  think  of  the 
right  words  to  use  ....  It  is  the  premiere 
place  for  publishers  in  the  South  to  meet 
and  discuss  the  issues,  industry-type 
issues.  And  SNPA  and  its  strong  staff  — 
and  1  want  to  emphasize  its  strong  staff, 
because  that  has  really  made  the  organi¬ 
zation  —  SNPA  has  done  a  really  good 
job  of  bringing  those  people  together  to 
talk  about  industry'  issues,  through  train¬ 
ing  and  networking  and  all  that  stuff  Reg 
Ivory  is  an  extremely  capable  executive 
director  of  the  organization. 

Q  —  Apart  from  newspapers,  you’ve 
been  interested  in  volunteer  rescue  ser¬ 
vice.  What  got  you  into  that? 

A  —  Oh,  wow,  I  just,  many,  many  years 
ago  ....  I’ve  been  out  of  it  for  10  years, 
but  I  was  actually  a  cardiac  tech  for  12 
years  with  the  local  squad.  Basically,  just 
a  feeling  of  helplessness  when  I  would 
see  an  accident  on  the  side  of  the  road 
and  people  injured,  and  it  really  bothered 
me.  So  I  checked  into  our  local  squad 
and  got  involved  in  it,  and  really  loved 
every  niinute  of  it.  It  s  an  extremely  satis¬ 
fying  experience  for  me.  It  takes  a  lot  of 
time  ....  It’s  a  huge  amount  of  training 
that’s  involved  with  it. 

Q  —  What  kind  of  training? 

A  —  Well,  it’s  a  state  license  that  you 
have  to  get,  and  there  are  three  or  four 
different  levels  of  volunteer.  One  is  an 
EMT,  which  is  emergency  medical  tech¬ 
nician,  which  is  the  basic  level.  I  was  a 
cardiac  tech,  which  is  one  step  below  the 
paramedic  level.  And  we  had  to  recertify 
every  two  years  and  take  a  state  test,  and 
in  that  two-year  periotl,  you  had  to  get  so 
many  class  hours  in  hospital  service 
work,  and  this  was  all  volunteer,  this  was 
in  addition  to  the  regular  job  that  I  had, 
and  I  would  pull  a  shift  usually,  well, 
every  eighth  day  for  1 2  hours,  from  six  at 
night  till  six  in  the  morning.  And  gener-  \ 
ally  you  would  have  one  night  a  week  of  ; 
class-type  work  for  recertification.  It  was  I 
a  great  experience.  i 

Q  —  So  this  was  a  personal  interest  of  j 
yours  after  you  were  well-established  in  I 
your  journalism  —  in  your  publishing  i 
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career?  This  wasn’t  something  that  you 
thought  of  doing,  like  as  you  were  a 
child? 

A  —  Oh,  no.  It  simply  was  something 
that  I  felt  I  wanted  to  do.  Actually,  I  was 
made  comptroller  for  the  newspaper  at 
age  28,  so  I  was  at  a  department  head 
level  at  that  point,  and  really  just  getting 
established  into  the  management  ranks 
at  that  paper.  But  it  was  just  an  area  that 
I  felt  the  need  to  serve.  I  had  no  premo 
nition  of  doing  it  on  a  paid  basis.  It  was 
just  something  I  wanted  to  do  voluntar¬ 
ily. 

I’ve  also  been  real  active  with  the 
United  Way,  both  in  Richmond,  and 
I’m  currently  on  the  committee  of 
United  Way  of  America,  and  probably 
between  the  rescue  squad  and  United 
Way,  that’s  probably  been  my  most,  the 
two  areas  I’ve  been  most  involved  with 
over  my  career,  outside  of  the  career 
itself. 


Truth 

Continued  from  page  23 

And  Caldera  was  supported  by 
Guatemalan  President  Alvaro  Arzu. 
The  press  “takes  refuge  behind  an  imper¬ 
meable  wall,”  Arzii  told  delegates,  “refus¬ 
ing  to  be  evaluated,  at  a  time  when 
all  institutions  are  subjected  to  the  robust 
examination  of  democracy.  We  cannot 
accept  that  at  a  time  when  we  scrutinize 
institutional  structures,  business,  public 
services,  government  power,  political 
parties  and  social  mechanisms,  that  it’s 
good  to  construct  an  impermeable  wall 
around  the  media  of  social  communica¬ 
tion,  as  if  they  alone  are  exempt  from 
evaluation  or  analysis. 

“The  press  enjoys  an  almost  absolute 
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freedom,  as  guaranteed  by  our  national 
legislators,  but  how  do  we  ensure  that 
this  freedom  is  not  transformed  into 
license?”  Arzii  said,  according  to  an 
account  in  Prensa  Libre,  the  Guatemala 
City  newspaper. 

However,  an  unrestricted  press  clearly 
had  many  more  supporters,  though  most 
presidents  were  publicly  silent  on 
the  issue.  Some  leaders  who  have  felt 
the  wrath  of  a  highly  critical  press  — 
including  Peru’s  Alberto  Fujimori  —  nev¬ 
ertheless  spoke  against  government  cen¬ 
sorship  or  pressure. 

In  its  final  form,  the  Ibero-American 
Summit  resolution  called  for  the  media 
to  be  not  only  free,  but  diverse,  and 
it  expressed  confidence  that  the  media 
themselves  could  determine  how  best  to 
use  new  technology. 

The  resolution  also  specifically 
addressed  another  issue  that  LAPA 
has  advocated  in  recent  years:  An  end  to 
attacks  on  journalists. 

“The  heads  of  states  and  governments 
energetically  condemn  the  attacks  or 
other  forms  of  coercion  against 
the  media,  journalists  and  communica¬ 
tors.”  The  acts  constitute  an  attack  on 
the  media  and  on  the  liberty  of  expres¬ 
sion,  the  resolution  states. 


Power  Up 

The  IMPACT!’  OF  the  $300  billion 
energy  industry'  is  the  focus  of  a 
40-page  report  from  Newspapers  First 
of  New  York  City.  When  the  telecommu¬ 
nications  industry  deregulated,  its  rev¬ 
enues  doubled  to  $170  million,  noted 
Newspapers  First  president  Jay  Zitz,who 
added:  “The  electric  industry  is  poised 
for  a  similar  transformation.” 
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Products  and  Services  Directory  Schedule 
December  6 

Sites  and  Services  Directory  Schedule 
December  6 

To  Advertise  here, 
call  (21 2)  675-4380,  exL  1 71  or  1 73 
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What’s  in?  What’s  out?  Just  when  you  think  you  “talk  the 
talk.”  the  language  changes.  The  technology  changes.  A 
whole  new  dialect  of  Internet  jaig:on  and  standards  emages: 
coming  in  and  going  out  at  equally  meteoric  speeds  beyond 
56K  ...  make  that  ISDN  ...  make  that  T1  ...  make  that  T3  .... 

Keeping  up  with  the  Internet  technology  revolution  is  diffi¬ 
cult  ...  and  the  pace  just  won’t  let  up.  That’s  why  so  many  of 
the  industry’s  movers  and  shakers  return  year  after  year  to  the 
Interactive  Newspapers  Conference.  Attendees  know  they’ll 
learn  the  latest  on  all  facets  of  the  new  media  industry. 
They’ll  be  brought  right  back  up  to  the  leading  edge  and  pre¬ 
pare  for  what’s  beyond  in  the  coming  year. 

Now  in  its  ninth  year,  the  Interactive  Newspapers  Confer¬ 
ence’s  growth  and  expansion  is  a  barometer  of  the  impact  of 
interactive  publishing  technology  in  newsrooms  from  Salem 
to  Seattle.  Attendees  continue  to  be  in  the  nucleus  of  the 
exciting  transformation  of  how  more  and  more  people  are 
receiving  their  news,  where  they’re  receiving  it,  and  when. 

Interactive  Newspapers  ’98  will  be  held  Febmary  4-7,  1998, 
in  Seattle.  Wash. 

Three  major  keynote  speakers  -  Merrill  Brown,  Editor-in- 
Chief,  MSNBC  on  the  Internet.  Bob  Cauthom,  pioneering 
New  Media  Director  for  the  Arizona  Star,  and  G.M.  O’Con¬ 


nell,  co-founder  of  Modem  Media,  consistently  rated  one  of 
the  hottest  Internet  advertising  and  marketing  agencies  -  will 
be  joined  by  nearly  ninety  key  industry  players.  They 
prcHnise  to  share  their  experience,  successes  and  near-hits  as 
they  slowly  conquer  the  brave  new  world  of  interactive  news¬ 
paper  publishing  and  technology. 

What  are  you  waiting  for?  Register  today.  Keep  yourself  on 
that  leading  edge  and  save  $100,  too,  by  registering  before 
December  1st. 


t  /y/ ■  if' 

^oP<;  Interactive 
70  liii  Newspapers 

February  4-7, 1998  •  Sheraton  Seattle  Hotel  &  Towers 
•  Seattle,  Washington 

To  register  Call:  (212)  675-4380,  ext.  285 
Fax:  (212)  929-1894  •  E-mail:  michaelt@mediainfo.com 


1 1 W.  19th  Street  •  Ne\^  Yoric.  NY  1(K)1 1  •  Plione  (212)  675-4380  •  ftx  (212)  929-1259 


FEATURES  AVAILABLE 


ACTIVE  UVING 


DISABILITY  News  Service  weekly 
packet  on  employment/wellness/ 
technology /travel  and  more. 

(703)  471-7993 
http://www.disabilitynews.com 


ASIA  COLUMN 


■FROM  TOKYO- 

Start  the  New  Year  on  a  positive  note 
with  an  exclusive  weekly  Asia  column 
to  keep  your  op-ed  page  ahead  of  the 
competition.  Write  for  samples:  CPO 
Box  554,  Tokyo  100-1,  Japan;  Fax: 
(011)81-3  3451  8319;  or  E-mail; 
eneilan@crisscross.com 


ASTROLOGY 


Weekly  -  Monthly  -  Camera  Ready 
Time  Data  Synd.  (800)  322-5101 
E-mail:  star2020@time-data.com 


AUTOMOTIVE 


CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  road  tests,  car  care, 
auto  trivia/history.  (810)  573-2755. 


CARTOONS 


CAMERA  READY  CARTOONS 
Hilarious  material  From  leading  artists 
Cartoon  Quarterly  (516)  487-7425 


ENTERTAINMENT 


“HOLLYWOOD-BEHIND-THE- 

SCENES- 

Gossip,  news,  pictures  in  hot  format. 
Camera-ready.  Competitive  rates. 
Daily.  Weekly.  Monthly. 

L.A.  Features  Syndicate  (800)  959-9977 


ABOUT  FOOD 

A  new  food  column  featuring  recipes, 
new  products  and  cooking  trends. 

(810)  751 -0168/Avantil054@aol.com 


COPING  in  the  COUNTRY 
The  definitive  midlife  neurosis  column 
Clear  Creek  Features 
Box  35,  Rough&Ready,  CA  95975 


IN  A  NUTSHELL:  Honored  by  NSNC, 
NYPA.  Free  samples.  1 1 9  Washington 
Ave.,  Staten  Island,  NY  10314. 
http:/, 'www.h2net.net/ p/ nutshell 


MOVIE  REVIEWS 


MINI  REVIEWS.  Essential  information 
for  moviegoers.  Camera  ready.  Star 
photos.  Graphic,  provocative  rating 
system.  Cineman  Syndicate,  P.O.  Box 
4433,  Middletown,  NY  10941;  (914) 
692-4572.  Fax  (914)  692-831 1 . 
www.frontiernet.net/  -cineman 


BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794 
Fox  (409)  295-9624 
P.O.  Box  1972,  Huntsville,  TX  77342 


CROSSWORD  PUZZLES,  $4  eoch. 
Satori  Publishing,  (219)  872-7967. 
WWW.  AreaLinks.  net/ SatoriPub/ 


_ PUZZLES _ 

PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  766-7617 


REUGION  NEWS 


FOR  AN  established  source  of  religion 
news  that  fits  your  audience  and  your 
budget,  turn  to  EP  News.  For  more 
information  and  a  free  sample,  call 

(800)  257-4972 


STRANGE  BUT  TRUE 


BOLD  NEW  COLUMN,  an  interna¬ 
tional  hit.  A  little  like  the  X-Files  except 
all  items  are  true  and  documented. 
Voodoo,  dreams,  fractured  penes, 
drunken  elephants.  King  Kong  physics, 
life  after  guillotining.  We^ly,  500 
words,  Q  &  A.  Free  trial.  Bill  &  Rich 
Sones  Ph.D.: 

strangetrue@compuserve.com 
(216)  932-5538 


Editor  &  Publisher:  The  communication  link 
of  the  newspaper  industry  every  week  since  1884- 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


INVEST  IN  EXCELLENT  JOURNALISM 
AND  A  ROBUST  ECONOMY 
New  Mexico's  leading  monthly  needs 
investors  to  become  a  weekly. 
Contact  Steve  Lawrence,  Crosswinds, 
(505)  883-4750 


NEWSPAPER  APPRAISERS 


ANNUAL  REPORTS/ APPRAISALS 
KAMEN  &  CO.  GROUP  SERVICES 
(516)  379-2797/(813)  786-5930 

Appraisals/Brokerage 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)368-4352 
123NW  13th  St.,  Suite  21 4-7 
Boca  Raton,  FL  33432 


DAVID  R.  STILL 

Box  895,  Lawrenceville,  GA  30246 
(770)  962-8399  FAX  (770)  962-8640 


NEWSPAPER  BROKERS 


DORMAN  E.  CORDEa 
Specialty  Enterprises,  Inc. 

1 3240  Peyton  Drive 
Dallas,  TX  75240 

_ (972)  960-0096 _ 

GAUGER  MEDIA  SERVICE,  INC. 
David  Gauger  (or  Appraisals  &  Sales 
P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560/FAX  (360)  942-9896 
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NEWSPAPER  BROKERS 


700Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
P.O.  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.-(301)  540-0636 
Ibm  Sexton,  NE  (800)  444-5297  ext.  1 94 
Wren  Barnett,  South  (704)  698-0021 
Stephen  Klinger,  SWest/West 
(505)  524-0122 


BILL  VLAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410EimSt.,  Troy,  AL  36081 
(334)  566-7198 
Fax  (334)  566-0170 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


MEDIAAMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  364-6533 
Lon  W.  Williams 


MEL  HODELL  NEWSPAPER  BROKER 
5196  Benito,  Montclair,  CA  91 763 
(909)  626-6440  Fax  (909)  624-8852 


MICHAEL  D.  UNDSEY 
Experienced  -  Confidential 
6645-5  Redmont  CrI,  Mesa,  AZ  85215 
(602)  807-7791  FAX  (602)  807-7795 


PHILLIPS  MEDIA  SERVICES,  INC. 
Consultants-Investments 
Management-  Brokers 
P.O.  Box  3308 
AAerrifield,  VA  221 16-3308 
(703)  846-8410  Fax  (703)  846-8406 


RICKENBACHER  MEDIA  CO. 

Your  broker  for  Southwest 
and  Middle  America. 

673 1  Desco  Drive 
Dallas,  TX  75225 

(214)  265-9300  Fax  (214)  369-6496 


NEWSPAPER  BROKERS 


Bolitho-Cribb  Report:  www.cribb.com 


Confidential  Appraisal  for 
Estate,  ESOP,  Partners, 
Bank  Tax,  Stock,  Assets 

Established  in  1923 
1  Annette  Park  Drive,  Bozeman, 


Bolitho-Cribb 
&  Associates 

Newspaper  Brokerage 
&  Appraisal 

406-586-6621 


John T.  Cribb  MT  59715  e-mail:  icribb@imt.net  Fax  406-586-6774 


http;//www.mediainfo.com 


NEWSPAPERS  FOR  SALE 


INTERNATIONAL  HEALTHCARE 
RECRUITMENT  TRADE  NEWSPAPER 
NO  DEBT,  established.  20%  revenue 
increase  annually.  (61 7)  431  -571 2 


SIX  WEEKLIES.  Southern  California. 
Owners  retiring.  Write:  Dais  Cole, 
23841  Avenida  Columbia,  Mission 
Viejo,  CA  92675. 


TWO  WEEKLIES  in  fast  growing, 
upscale,  southern  Arizona  markets. 
Write  or  call:  Publishers,  Box  9, 
Sonoita,  AZ  85637.  (800)  220-8821 . 


UNDER  10%  DOWN,  eosy  terms.  Long 
profitable  history,  only  weekly  in 
county.  Owners  retiring.  Bill  Berger, 
ATN,  Inc.,  (512)  476-3950,  1801 
Exposition  Blvd,  Austin,  TX  78703. 


NEWSPAPERS  WANTED 


AWARD-winning  Midwest  newspaper 
group  seeks  to  add  paid  newspapers 
to  its  group  of  fine  publications.  Large 
down  payments  or  all-cash  available. 
Seeking  medium-sized  and  large 
circulation  quality  papers  and  groups. 
Management  welcome  to  stew  in  place. 
All  replies  guaranteed  held  confiden¬ 
tial.  Reply  to  Box  071 48,  Editor  &  Pub¬ 
lisher. 


PUBUCATIONS  WANTED 


SUCCESSFUL  family-owned  trade  pub¬ 
lisher  seeking  potential  acauisitions. 
Prefer  trade  publications  and  industry 
directories  with  positive  cash  flow, 
national  or  regional.  Will  consider 
newspapers/community  papers.  Please 
fax  letter  of  interest  to  Publisher,  Zeller- 
Routh  Media,  Inc.,  fax  #  (425)  430- 
1915.  All  replies  held  in  strictest  con¬ 
fidence. 


Editor  &  Pi  BLISHER  51 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


SQUeeze  Lenses 
Herb  Carlbom  •  CK  Optical 
(310)  372-0372. 


MAILROOM 


2  LINES  5  into  1  Muller  Martini  227 
inserting  machines  will  sell  all  or  add 
on  pockets,  as  is  rebuilt  or 
remanufactured.  Call  Andrew 

(903)  596-6250 


ALL  MAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(205)  997-9355/(205)  997-9656  Fax 


MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)  273-521 8  Fax  (407)  273-901 1 


MODEL  512  Kirk  Rudy  6  into  1  inserter 
and  1  up  Labeler.  Like  new,  $35,000. 
Call  Ron  Buckley  (601 )  764-3104. 


Refurbished  add  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 
(800)  356-4886. 
www.midAmericagraphics.com 
email;  dkgeorge@midAmerica- 
graphics.com 


MAILROOM 


MULLER  MARTINI 
REBUILT  227S  INSERTERS 
TANDEM  &  ADD-ON  POCKETS 
Joe  Scott  &  Associates,  Inc. 

(205)  997-9355/(205)  997-9656  Fax 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-581 7  Fax  (770)  590-7267 


NEWSPRINT  FOR  SALE 


30#  -  28#  -  25#-  ALL  SIZES 
BEHRENS  INTERNATIONAL  -  N.B.  CA 
(71 4)  644-2661 ,  Fax  (71 4)  644-0283 


NEWSRACKS 


NEWSRACKS  FOR  SALE 
$30  each,  will  ship  to  US.  50  cents/lb 
plus  packing,  will  buy  racks  too. 

Call  Mark  (209)  486-1958 
(209)  778-231 1  pager 


PRESSES 


Qiufity  that  makes  an  impression  worldwide 

Sckct  from: 

□  Complete  Presses 
O  Additions  to  Existir>g  Presses 

□  3<o)or  Satellites 

□  44Hi  ArrarTgements 

□  Stacked  Ur>its 
O  Integral  Roll  Stand  Unrts 

□  Half  and  Quarter  Folders 

□  Cutoff;  20“  -  21 V4*  -  22"  -  22%' 

O  18,500  to  30,000  IPH 

SALES  -  SERVICE  -  PARTS  A  I VA 
Phone:  (770)  552-1528  MLIM 
Fax:(770)552-2669  GRAPHCSI! 


OPERATIONS  CONSULTANT 


FACILITIES/PRESS/OPERATIONS 
Small/Medium/Large  Newspapers 
Telephone/Fax  (813)  781-5550 
Walt  Hempton 
Print  Media  &  Graphics 


PRESSES 


INLAND  NEWSPAPER 
MACHINERY  CORP. 

Serving  the  newspaper  industry  since 
1910.  Please  call  us  -  we  specialize  in 
quality  pre-owned  web  presses. 

1  (800)  255-6746 
Fax:  (913)492-6217 
Virww.inlandnews.com 


8/u  Color  King  w/KJ8  folder,  1978 
but  rebuilt  1995  w/all  new  cylinders, 
running,  best  offer,  (91 3)  362-01 19. 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fax  (770)  552-2669 


DON'T  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International  Web  Press  Sale 

“Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses" 

PRESSES  WANTED:  HARRIS  V25  V22 
VI 5A  VI 5D  or  845,  KING  Process 
Color  or  Daily;  GOSS  Community 
Urbanite  Metro;  SOLNA  D30  C96 

Tel:  (913)  362-8888 
Fax:  (913)  362-8901 


PRESSES 


OFFERED  FOR  SALE: 

10-unit  Goss  Urbanite  U-1047  series 
press  (5  floor  units,  4  stacked)  with  3- 
Color  unit;  2  folders,  upper  former,  6 
rollstands,  and  press  drives. 

(913)  541-8886 
Inter-Continental  Graphics,  Inc 


WANTED  TO  BUY 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fax  (816)  887-2762. 

WWW.  midAmericagraph  ics .  com 
email:  dkgeorge@midAmerica- 
graphics.com 


URGENT! 

Searching  for  a  9-  to  10-unit  Urbanite 
press  with  or  without  3-colour  unit. 
Tel:  (973)  541-8891 
Fox:  (913)541-8960 


WANTED  DEAD  OR  ALIVE 
Muller  Martini/Harris 
Inserters  &  Stilcher/Trimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 

(205)  997-9355/(205)  997-9656  Fax 


WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817  Fax  (770)  590-7267 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


17  OFFICES  NATIONWIDE 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 

(800)  247-2338 


BLENKARN 

Your  Telemarketing  Partner 
JEFF  BLENKARN 
(616)  458-6611 


GROWING  NIE  &  HOME  DELIVERY 
CIRCULATION  IS  SPEQRUM'S 
BUSINESS  -  CAa  DOUG  REESE 
(800)  972-6778 


LEVIS  NATIONAL,  INC. 
Guaranteed  Quality  Telemarketing 
1  (800)  495-2688 

PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 


Run  your  ad  for  12,  26 
or  52  issues  to  increase 
awareness  while 
benefitting  from  our 
low  contract  rates. 
CaU  (212)  675-4380 


CIRCULATION  SERVICES 

PHONEROOM/CALL  CENTER 
NEED  A  CHECK  UP? 

The  phoneroom  doctor  is  making 
house  calls  to  increase  sales  in  your 
phoneroom/call  center.  This  is  no 
“consulting  job,”  this  is  hands-on  sales 
training  for  your  Telemarketing  Man¬ 
ager  and  their  telemarketers,  fircellent 
rates!  Excellent  results!  Call  the 
PHONEROOM  DOaOR  now: 

_ (800)  274-1004 _ 


HEADLINE  PROMOTIONS  INC. 

Telemarketing  Programs 
Designed  to  respond  to  your  needs. 
Dennis  McQuillan 
(800)  260-9823 

COMPUTER  SOFTWARE 

SOFTWARE  for  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains, 

Tel:  (303)791-3301 
http://wrww.fakebrains.com/ scout 


PRESSROOM  SERVICES 

DO  YOU  NEED  HELP  ON  YOUR 
ELEQRICAL  DRIVE  SYSTEM? 

N^ASTHEAD  can  provide:  New  or  used 
drive  motors  and  consoles  for  single  or 
double  width  presses.  Also:  Parallel 
drives,  horsepower  upgrades  or  new 
AC  Drive  Conversions. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908,  24  hr.  line 
(505)  842-1357 
P.O.  Box  1952 
Albuquerque,  NM  87103 

PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAaiON! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 10 


PRESSROOM  SERVICES 

Standard  Electric  &  Engineering: 

The  Industry's  Standard 

ELEaRICAL  PROBLEMS? 

ADDING  OR  STACKING  UNITS? 
ADDING  TOWERS? 

DRIVE  PROBLEMS? 

We  provide: 

TROUBLESHOOTING  SERVICES 
MANUFACTURE  OF 
CUSTOM  EQUIPMENT 
EQUIPMENT  INSTALLATION 

Standard  Electric  &  Engineering  Com¬ 
pany  Inc.  has  been  the  Full  Service 
Electrical  Shop  for  the  Web  Printing 
Industry  for  over  30  years. 

We  specialize  in  “No  Down  Time,  No 
Missed  Production"  drive  retro-fits  for 
single  and  double  width  presses.  We 
work  with  DC  or  modern  AC  drives 
and  are  the  only  company  to  have  suc¬ 
cessfully  retro-fitted  AC  drives  onto 
doublewidth  printing  presses. 

STANDARD 

ELEaRIC  &  ENGINEERING 
COMPANY  INC. 

930  Linden  Avenue 

South  San  Francisco,  CA  94080 

(800)  439-6503 
Voice:  (415)  952-6500 
Fax:  (415)  952-0102 
E-mail;  seecol@msn.com 

"Standard  Electric  &  Engineering: 
The  Industry's  Standard" 


NEWSPAPER  EXECUTIVE  SEARCH  I  NEWSPAPER  EXECUTIVE  SEARCH 


Established  1975 

“Executive  search,  recruitment  and 

placement  services. ..to  fit  your  needs.” 

Haas/Watkins  &  Associates 

713-977-8955  Fax  713-777-0910 

Ron  Haas 

52  Editor  &  PlIBLKSHER 
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The  Powerhouse  Ne 
Directories  from  E&R 


EDITOR  &  PUBLISHER  RESOURCE  ORDER  CARD 


Please  ship  the  following  publication(s)  to  the  name  and 
address  below.  My  credit  card  number  or  check  is  enclosed. 

Name _ 

Company _ 

Street  Address _ 

(Sony:  no  dsIvertM  to  PO.  bcM 


(In  case  we  have  questions  about  your  order) 


(  )  My  check  is  enclosed  (payable  to  Editor  &  Publisher  Company). 

Payment  must  be  in  US  Dollars  drawn  on  a  US  bank 
(  )Chargemy(  )V1SA(  )MC  (  )AMEX 
# _ 


Exp.  Date. 


.Signature. 


COLOR 

PUBUCATtON  #  COPIES 

COST/COPY 

RED 

1997  International 

Year  Book 

$125 

BLUE 

1998  Edttor&Pubjsher 

Market  Guide 

SI  00 

caraN 

1998  E&P/FPP  Community, 

Specialty  and  Free 

$99 

Publications  Year  Book 

*Orders  shipped  outside  the  US  and  Canada  must  add 

SHIPPING 

$25  per  shipment.  **Califomia,  District  of  Columbia, 

TAX** 

New  York  and  Ohio  residents  must  add  applicable  tax. 
Canada  residents  please  add  GST. 

MY  total  ORDER 

1  Your  Business  (Check  one  Category  Only) 

1.  J  Newspaper 

11.  -I  Service  Industry 

2.  J  Newspaper  Equip.  Mfr. 

1Z  J  Unversity/Public  Ubrary 

3.  J  Syndicate/News 

13.  J  Rnancial 

Service 

14.  J  Retail 

4.  J  Advertising  Agency 

15.  J  Public  Transportation 

5.  -i  Public  Relations  Rrm 

16.  J  Individual 

6.  J  Legal  Rrm 

17.  J  Publishing  Other  Than 

7.  J  Government 

Newspaper 

8.  J  Mfr. -General 

18.  J  Real  Estate 

9.  J  Mfr.- Auto  &  Truck 

19.  -1  Other 

10.  J  Mfr. -Food 

Mail  to:  Editor  &  Publisher  Company,  1 1  W.  19th  St, 
NYC,  NY  10011.  Fax  number :(212)  691-6939. 
e-mail  us  at  edpub@medlainfo.com. 

VISIT  THE  E&P  WEB  SITE  AT  http://vwvw.mecfainfb.com 


BLUE 
&GREEN. 

The  Powerhouse  Newspaper 
Directories  from  E&R 

Stock  your  library  with  the  indispensable 
newspaper  resources  available  ONLY  from  the 
researchers  at  Editor  &  Publisher: 

13 1^  1^  f  Editor  &  Publisher  International  Yee 
fVX!iJL/e  Book.  The  premier  US  &  Internationc 


13  T  T  JUl  •  1998  Editor  &  Publisher 
JLi  •  Market  Guide.  City-by-city 

market  data  for  over  1,600  US  &  Canadian  cities 
with  daily  newspapers.  Exclusive 
E&P  rankings  for  all  MSAs,  top 
250  daily  newspaper  counties 
and  cities.  Valuable  '98  economic  forecasts, 

An  indispensable  tool  for  your  marketing 
needs.  Also  available  on  CD-ROM.  Call  for  more 
information. 


13 1^  1^  f  Editor  &  Publisher  International  Year 
fl/XLlJL^e  Book.  The  premier  US  &  International 
directory  of  daily  and  weekly  newspa¬ 
pers.  Published  in  two  volumes, 
the  YEAR  BOOK  includes 
priceless  newspaper  data, 
installed  equipment,  con¬ 
tacts,  phone/fax  num¬ 
bers,  e-mail  and  Web 
sites.  Continuously  pub¬ 
lished  since  1921.  Also 
available  on  CD-ROM  with 
or  without  listing  capabilities.  Call  for  details  and  FREE 
demonstration  disk! 

INTERNATIONAL  YEAR  BOOK  $125 


MARKET  GUIDE  $100 


T?  Editor  &  Publisher/Free 

xJT  •  Paper  Publisher  Community, 


Specialty  &  Free  Publications  Year  Book. 
New  directory  of  US  &  Canadian  week¬ 
ly,  community,  free,  niche,  alternative 
and  TMC  publications.  Includes  news¬ 
paper  data,  contacts,  phone/fax  num¬ 
bers,  Web  site  URL,  e-mail  addresses 
and  MORE! 

E&P/FPP  YEAR  BOOK  $99 


ORDER  YOUR  COPIES  TODAY!  USE 
THE  EASY-ORDER  FORM  IN  BACK,  OR 
CALL  212-675-4380. 
SATISFACTION  GUARANTEED! 


NO  POSTAGE 
NECESSARY 
IF  MAILED 
IN  THE 

UNITED  STATES 


BUSINESS  REPLY  MAIL 

FIRST-CLASS  MAIL  PERMIT  NO.20  NEW  YORK,  NY 
POSTAGE  WILL  BE  PAID  BY  ADDRESSEE 
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HELP  WANTED 


_ ACADEMIC _ 

GRADUATE  assistanfships  available. 
Stipend  plus  partial  or  full  tuition 
waiver,  rail  admission  application 
deadlines:  M.A.,  March  1;  Ph.D.,  Feb¬ 
ruary  15.  Graduate  Studies,  School  of 
Journalism  and  Mass  Communication, 
University  of  Colorado,  C.B.  287, 
Boulder,  CO  80309.  Phone:  (303) 
492-5008;  E-mail: 

DeborahTaylor@colorado.edu 

JOURNALISM:  Assistant  Professor, 
Tenure  Track.  Teach  ail  levels  of  jour¬ 
nalism  courses,  preferably  in  both  print 
and  electronic  journalism.  Ability  to 
teach  general  communication  courses 
a  plus.  Bockground  in  international 
communication  or  another  communica¬ 
tion  field  a  plus.  Master's  degree  and  a 
record  of  professional  work  required; 
Ph.D.  preferred.  Demonstrated 
excellence  in  teaching  preferred. 
Appointment  begins  Fall  1998.  Initiol 
appointments  are  for  two  years.  Salary 
and  benefits  are  competitive  Send  a 
letter  of  application,  curriculum  vitae, 
graduate  transcripts,  teaching  evalua¬ 
tions  (if  available),  samples  of  work, 
statement  of  teaching  philosophy,  and 
three  letters  of  reference  to:  Dr.  Alex 
Nesterenko,  Director,  School  of  Com¬ 
munications,  Grand  Valley  State  Uni¬ 
versity,  Allendale,  Ml  49401. 
DEADLINE:  Materials  must  be 
postmarked  by  December  1 ,  1 997. 
Grand  Valley  is  an  Equal  Opportunity 
Affirmative  Action,  Americans  with  Dis¬ 
abilities  Act  Institution. 

ROY  H.  PARK 

SCHOOL  OF  COMMUNICATIONS 
ITHACA  COLLEGE 

The  Journalism  Program  in  the  Roy  H. 
Park  School  of  Communications  at 
Ithaca  College  has  a  tenure-eligible 
position  beginning  in  the  Fall  of  1998 
(or  an  assistant  professor  to  teach  a  com¬ 
bination  of  courses  in  the  areas  of 
news  writing  and  reporting  for  print,  as 
well  as  one  or  more  of  the  following 
areas:  news  editing,  journalism 
research,  journalism  ethics  and  law,  com¬ 
puter-assisted  reporting,  and  public 
affairs  reporting  and/or  feature  writ¬ 
ing.  Ability  to  teach  at  all  levels  of  cur¬ 
riculum  is  required.  The  successful 
candidate  will  maintain  a  program  of 
professional  and/or  scholarly  work. 
The  candidate  will  also  advise  students 
and  serve  on  department  school  and 
college  committees. 

Ph.D.  or  Master's  degree  in  journalism 
or  related  field,  as  well  as  significant 
professional  experience  (3  years  mini¬ 
mum),  and  successful  teaching  experi¬ 
ence  required.  Commitment  to  a  liberal 
arts  education  within  a  professional 
program  is  expected.  Applicants  must 
send  a  current  vita,  statement  of 
interest,  including  professional 
specialization,  with  areas  of  teaching, 
and  the  names,  addresses  and  phone/ 
fax  numbers  of  at  least  three  references 
to  Dr.  John  Hochheimer,  Chair,  Print 
Journalism  Search  Committee, 
Department  of  Television-Radio,  328 
Roy  H.  Park  Hall,  Ithaca  College, 
Ithaca,  New  York  1 4850-7253. 

Phone:  (607)  274-3260 
Fax:  (607)  274-1664 

Screening  begins  November  21,1997, 
however,  applications  will  be  accepted 
until  the  positions  are  filled.  Ithaca  Col¬ 
lege  is  an  Equal  Opportunity/ 
Affirmative  Action  Employer. 


_ ACADEMIC _ 

TENURE-TRACK  agricultural  journalism 
position  available  for  Fall  1998, 
possibly  Spring  1998.  Teach  under¬ 
graduate/graduate  courses,  conduct 
research,  perform  service.  Qualifica¬ 
tions  and  experience  needed  in  agri¬ 
cultural  journalism.  Secondary 
teaching  areas  needed  include  advertis¬ 
ing,  history,  international  mass  com¬ 
munication,  new  media,  science/ 
technology  journalism.  Assistant  pro¬ 
fessor  anticipated,  but  with  right 
qualification  and  experience,  we  may 
be  able  to  bump  the  rank  up  to  associ¬ 
ate  professor.  Ph.D.  required.  Send  let¬ 
ter  of  application,  vitae,  names  and 
addresses  of  three  references  to  Dr. 
Douglas  Perret  Starr,  Chair,  Journalism 
Search  Committee,  Department  of 
Journalism,  Texas  A&M  University,  Col¬ 
lege  Station,  TX  77843-41 1 1  (office 
(409)  845-0048;  Fax  (409)  845- 
5408;  d-starr@tamu.edu).  Texas  A&M 
is  an  Equal  opportunity/affirmative 
action  employer.  And  check  our 
Website:  http://l65.91.126.222 

TENURE-TRACK  broadcast  journalism 
position  available  for  Fall  1998, 
possibly  Spring  1998.  Teach  under¬ 
graduate/graduate  courses,  conduct 
research,  perform  service.  Qualifica¬ 
tions  and  experience  needed  in  broad¬ 
cast  journalism.  Secondary  teaching 
areas  needed  include  advertising,  his¬ 
tory,  international  mass  communica¬ 
tion,  new  media,  science/technology 
journalism.  Assistant  professor 
anticipated,  but  with  right  gualification 
and  experience,  we  may  be  able  to 
bump  the  rank  up  to  associate  pro¬ 
fessor.  Ph.D.  required.  Send  letter  of 
application,  vitae,  names  and 
addresses  of  three  references  to  Dr. 
Douglas  Perret  Starr,  Chair,  Journalism 
Search  Committee,  Department  of 
Journalism,  Texas  A&M  University,  Col¬ 
lege  Station,  TX  77843-41 1 1  (office 
(409)  845-0048;  Fax  (409)  845- 
5408;  d-starr@tamu.edu).  Texas  A&M 
is  an  equal  opportunity /affirmative 
action  employer.  And  check  our 
Website:  http://l65.91.126.222 

THE  UNIVERSITY  OF  MONTANA 
School  of  Journalism  seeks  two  pro¬ 
fessionals  for  tenure-track  faculty  posi¬ 
tions  for  its  nationally  recognized  pro¬ 
gram  in  photojournalism  and  design 
and  its  developing  curriculum  in 
multimedia.  Applicants  must  be  well 
'  ualified  in  photography,  publication 
esign  or  multimedia,  preferably  in  at 
least  two  of  these  areas.  Significant 
full-time  professional  journalism  expe¬ 
rience  is  required.  Teaching  experience 
is  preferred.  Master's  degree  pre¬ 
ferred.  Courses  in  the  program  include 
news  and  documentary  photo¬ 
journalism,  publications  design  and 
digital  multimedia,  among  others. 

Send  letter  of  application,  resume  and 
somples  of  work  to  Chair,  Search  Com¬ 
mittee,  School  of  Journalism,  The  Uni¬ 
versity  of  Montana,  Missoula,  MT 
59812.  Review  of  applications  will 
begin  January  10,  1998. 

The  University  of  Montana  is  an  equal 
opportunity/affirmative  action 
employer  and  encourages  applications 
from  women,  minorities,  Vietnam-era 
veterans  and  persons  with  disabilities. 


_ ACADEMIC _ 

TWO  POSITIONS... 
ASSOCIATE  PROFESSOR  OF 
MASS  COMMUNICATION 
AND 

ASSISTANT  PROFESSOR  OF 
MASS  COMMUNICATION 
Manship  School  of 
Mass  Communication 
Louisiana  State  University 
and  A&M  College 

The  Manship  School  of  Mass  Commu¬ 
nication  is  recruiting  faculty  members 
who  are  committed  to  educating  media 
professionals  for  the  21st  century.  In 
order  to  position  itself  as  a  leader  in 
the  communications  revolution,  the 
Manship  School  has  developed  an 
enterprising  and  progressive  under¬ 
graduate  curriculum  that  features  a 
rich  blend  of  liberal  arts  media  educa¬ 
tion,  communication  competency  and 
critical  thinking  skills.  The  Manship 
School  also  offers  advanced  media 
education  through  its  master's  cur¬ 
riculum  and  is  in  the  final  stages  of 
developing  an  innovative  Ph.D.  pro¬ 
gram. 

The  Manship  School  seeks  qualified 
applicants  for  two  positions  for  August 
1 998,  one  at  the  rank  af  associate  pro¬ 
fessor  (or,  possibly,  professor),  and  the 
other  at  the  rank  of  assistant  professor. 
For  the  associate  professorship  a  Ph.D. 
in  Mass  Communication  or  related  field 
and  professional  experience  are 
required;  for  the  assistant  professorship 
a  Master's  in  Mass  Communication  or 
related  field  and  exemplary  pro¬ 
fessional  experience  are  required,  or 
Ph.D.  in  Mass  Communication  or 
related  field. 

POSITION  1 .  This  person  will  teach 
courses  in  political  communication  and 
in  at  least  one  other  area  of  our  cur¬ 
riculum:  print  and  broadcast  journal¬ 
ism,  visual  communication,  advertising, 
and  public  relations. 

POSITION  2.  This  person  will  teach  in 
a  combination  of  at  least  two  areas  of 
our  curriculum:  print  and  broadcast 
journalism,  visual  communication, 
political  communication,  advertising, 
and  public  relations. 

Review  of  applications  will  begin  Jan¬ 
uary  1 5,  1 998,  and  will  continue  until 
the  positions  are  filled.  Submissions 
should  include  a  letter  of  application,  a 
current  resume,  and  the  names, 
addresses,  and  telephone  numbers  of 
three  references.  Applications  should 
be  sent  to  Dr.  Alan  D.  Fletcher,  Chair, 
Search  Committee,  Manship  School  of 
Mass  Communication,  Louisiana  State 
University,  Baton  Rouge,  LA  70803- 
7202.  For  additional  information 
about  the  School,  visit  our  web  page  at 
http:// www.lsu.edu/ guests/ manship/. 

Louisiana  State  University  is  an  affirma¬ 
tive  action/equal  opportunity  employer 
and  encourages  applications  from 
women  and  minorities. 


_ ACCOUNTING _ 

CONTROLLER 

USA  TODAY  has  an  immediate  open¬ 
ing  for  a  Controller  in  our  New  York 
Region  office.  This  is  a  senior  man¬ 
agement  position  reporting  to  the  Gen¬ 
eral  Manager.  You'll  direct  a  staff  of 
five  with  responsibility  for  the  financial 
direction  of  the  market  (budgeting, 
financial  forecasting,  circulation  analy¬ 
sis)  and  customer  service  functions 
(data  entry,  tracking,  service).  This  posi¬ 
tion  requires  an  Accounting  degree 
and  3-5  years  of  management  experi¬ 
ence.  Strong  PC  skills  are  a  plus.  We 
are  the  largest  newspaper  in  the  USA 
owned  by  the  lorgest  newspaper  chain 
in  North  America,  Gannett.  This  is  a 
dynamic  environment  and  a  challeng¬ 
ing,  rewarding,  demanding  and  fun 
place  to  work.  We  offer  a  competitive 
salary,  great  benefits  and  a  401  (k) 
plan.  Any  interested  and  qualified 
individuals  should  send  their  resume 
with  salary  requirements  to: 

USA  TODAY 
99  Seoview  Boulevard 
Port  Washington,  NY  1 1 050 
Attention:  General  Manager/ 
Human  Resources 

CONTROLLER 

Medium  size  suburban  daily  newspa¬ 
per  seeks  controller.  Oversees  all  busi¬ 
ness  office  functions,  month  end  close, 
financial  package,  yearly  budget,  A/P, 
A/R,  credit  and  collections.  CPA  with 
public  accounting  background  is  pre¬ 
ferred.  Knowledge  of  AS400  and  Win¬ 
dows  95  preferred. 

We  offer  competitive  salary,  bonus 
and  full  benefits.  Reply  in  confidence 
with  resume  and  solary  history  to  (ax 
number  (440)  245-6922. 

ADMINISTRATIVE 

GENERAL  MANAGER 

Lancaster  Farming,  Inc. 
Lancaster  County  Weeklies,  Inc. 

We  are  searching  for  an  executive  to 
operate  and  grow  two  community 
weekly  newspapers,  a  48,000  circula¬ 
tion  weekly  farming  newspaper  and  a 
thriving  commercial  printing  operation. 
Qualified  candidates  shoulcfhave: 

•  Excellent  leadership  and  people 
management  skills 

•  Outstanding  written  and  oral  com¬ 
munication  abilities 

•  Ability  to  cultivate  and  develop 
customer  sales  relationships 

•  Prior  experience  in  newspaper  pub¬ 
lishing  and/or  commercial  printing 

We  offer  an  attractive  compensation 
package  including  excellent  fringe 
benefits.  Please  submit  a  cover  letter 
and  resume  to: 

M.  Steven  Weaver,  Personnel  Manager 
Lancaster  Newspapers,  Inc. 

8  W.  King  Street,  P.O.  Box  1 328 
Lancaster,  PA  1 7608-1328 
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ADMINISTRATIVE 

WANTED:  A  General/Sales  Manager 
that  can  take  a  one  paper  4  rep 
sleeper  to  a  5  paper  15  rep  machine 
in  two  years.  If  you  can  do  it,  send 
resume  to  Publisher,  P.O.  Box  9421, 
Greensboro,  NC  27429. 


_ ADVERTISING _ 

ADVERTISING  ACCOUNT 
EXECUTIVES 

The  Gwinnett  Daily  Post,  the  United 
States  fastest  growing  daily  newspa¬ 
per,  seeks  outstanding  sales  candidates 
to  work  in  one  of  the  nation's  top 
newspaper  markets.  We're  searching 
for  salespeople  with  enthusiasm  and 
drive  who  want  to  live  and  work  in  this 
expanding  southern  market  and  a 
great  sales  environment.  Sales  experi¬ 
ence  and  background  in  media  sales 
required. 

Attractive  salary,  commission  and 
package.  Please  fax  resume  to  Joel 
Jenkins,  advertising  director,  Gwinnett 
Daily  Post,  166  Buford  Drive,  Laweren- 
ceville,  GA  30045  or  fax  to  (770) 
339-8082. 

The  Gwinnett  Daily  Post  is  a  part  of  the 
Gray  Communications  Systems. 


Our  six-day  daily  in  Northern  Califor¬ 
nia's  finest  locale  will  need  a  new  ad 
director  sometime  between  now  and 
May. 

We're  looking  for  a  coach,  analyst, 
strategist  and  confident  supervisor.  If 
you'd  like  to  help  our  newspaper  excel, 
and  like  the  idea  of  living  in  a  beautiful 
place,  send  a  letter  about  yourself  to 
Box  08317,  Editor  &  Publisher.  Our 
own  people  know  about  this  opening. 


ADVERTISING  DIREQOR 

A  dynamic  upstate  New  York  daily  has 
an  excellent  opportunity  for  a  goal 
driven,  team  oriented  individual  to 
lead  our  advertising  sales  and  creative 
team.  The  ideal  candidate  must  be  a 
highly  motivated  self  starter  who 
possesses  a  strong  education  and 
results  oriented  ba«ground.  We  are 
looking  for  an  individual  with  the 
innovative  and  creative  skills  to  market 
our  products  and  develop  our  account 
base  in  a  highly  competitive  market. 
You  will  need  exceptional  sales  and 
coaching  skills  to  lead  our  retail  and 
classified  staffs  to  greater  success. 

This  is  an  outstanding  opportunity  to 
be  part  of  one  of  the  most  progressive 
newspaper  groups  in  the  country  and 
work  on  the  bleeding  edge  of 
technology.  If  you  are  interested  in  liv¬ 
ing  in  the  beautiful  Finger  Lakes  region 
and  working  with  the  empowered- 
consensus  management  style  of  a 
cheerleading  publisher,  send  resume 
and  cover  Tetter  to  Doris  Rush,  The 
Citizen,  25  Dill  St.,  Auburn,  NY  13021 
or  E-mail:  dgrush@relex.com 


ADVERTISING  SALES  MANAGER 
Large  weekly  shopper  85,000  weekly. 
Excellent  salary,  weekly  and  monthly 
bonus.  Call  K,  A.  Lesnar,  President 
(605)  339-3633  Sauth  Falls,  SD. 


_ ADVERTISING  « 

ADVERTISING  MANAGER 

Great  opportunity  for  creative, 
energetic,  organized  advertising  pro¬ 
fessional.  Job  entails  leading  seven- 
person  sales  staff  in  selling  ads  for 
three  high-quality  v.eekly  newspapers 
in  competitive  environment.  Papers  are 
located  in  resort  area  in  Southern  Wis¬ 
consin.  Our  corporate  culture  is  deman¬ 
ding,  but  supportive.  Deadline: 
November  21,  1997.  Send  resume  to 
General  Manager,  Walworth  County 
Publishing  LLC,  P.O.  Box  366, 
Delavon,WI  531 16-0366. _ 

ADVERTISING  MANAGER 

You  can  contribute  to  a  growing  news¬ 
paper  in  a  growing  market  if  you 
possess  the  following  skills:  the  ability 
to  think  big,  train,  plan  and  sell.  This  is 
a  twice-a-week  1  1 ,000  newspaper 
with  a  34,000  shopper  and  real  estate 
book.  Mail  cover  letter  and  resume  to: 

R.  Keith  Walters,  Publisher 
Journal-Tribune 

P.O.  Box  547,  Seneca,  SC  29679 


Advertising  Representative  needed  for 
Northeast  Indiana  location.  If  you  are 
creative  and  have  a  positive  attitude 
this  is  the  career  for  you.  Previous  sales 
experience  preferred  but  will  train  the 
right  individual.  We  offer  (list  benefits). 
Send  resume  to  Box  08340,  Editor  & 
Publisher. 


ADVERTISING  SALES 

We  are  currently  seeking  a  motivated 
account  executive  who  can  build  on  an 
expanded  and  established  account 
base  in  the  Healthcare  industry. 

The  px3sition  requires  a  thorough  know¬ 
ledge  of  the  concept  of  how  to  sell  to 
advertising  agencies  and  those 
involved  in  the  Healthcare  industry.  A 
strong  background  in  newspaper 
advertising  and  outside  sales  is 
required. 

Please  send  resume,  salary  require¬ 
ments  and  a  sample  of  a  written  pro¬ 
posal  used  in  order  to  sell  more  busi¬ 
ness  to  clients. 

To  apply,  please  send  to:  Debbie 
McCaw,  Atlanta  Journal  Constitution, 
National  Advertising  -  4th  Floor,  72 
Marietta  Street  NW,  Atlanta,  GA 
30303  ar  fax  to:  (404)  526-5156.  No 
phone  calls,  please. 


NATIONAL  SALES  MANAGER 

Leading  information  service  company 
locatecT  in  Zone  5  is  currently  expxind- 
ing  and  searching  for  a  professional 
with  newspaper  sales  experience, 
strong  marketing  background,  good 
presentation  skills  and  a  dynamic 
personality.  Some  travel  required.  If 
you  have  a  proven  success  record,  fax 
our  resume  and  confidential  salary 
istory  to  Rita  Galvin,  HR  Director, 
(630)  782-4362. 


_ ADVERTISING _ 

LOOKING  FOR  A  CAREER  CHANGE? 
Baseview  Products  develops  Macin¬ 
tosh-based  software  for  the  publishing 
industry.  We  are  currently  seeking 
several  individuals  to  fill  ENTRY  LEVEL 
positions  as  SYSTEMS  INSTALLERS/ 
TRAINERS.  These  pxjsitions  allow  you 
to  travel  the  country  while  you  work 
(50-60%).  You  should  be  an  energetic 
self-starter  with  a  great  persanality  and 
an  ADVERTISING  background  who  is 
willing  to  relocate.  If  you  also  have 
QuarkXPress,  accounting,  Macintosh/ 
AppleShare,  or  teaching  skills,  we 
want  to  hear  from  you. 

Baseview  offers  excellent  benefits  and 
a  relaxed  work  environment.  Please 
fax  a  cover  letter  and  resume  to  (313) 
662-5204  or  mail  to: 

Baseview  Products 
Attn:  Director,  l&T 
333  Jackson  Plaza 
Ann  Arbar,  Ml  48103 
E-mail:  training@baseview.com 


MAJOR  ACCOUNTS 
ADVERTISING  MANAGER 

The  San  Jose  Mercury  News,  a  Knight- 
Ridder  newspxipjer,  is  seeking  an  expe¬ 
rienced,  high-level  professional  to  join 
our  Advertising  Sales  Management 
team.  Responsibilities  include  man¬ 
agement,  leadership,  development  of 
the  retail  major  accounts  sales  group 
which  generates  advertising  revenue. 

Requirements  are:  4  year  college 
degree  in  advertising  or  marketing  and 
the  completion  of  Team  Leadership 
training  program.  Excellent  verbal  and 
written  communicatian  skills.  Along 
with  4  years  outside  newspaper 
advertising  or  other  media  selling 
expjerience  with  demonstrated  success 
managing  and  developing  territory 
revenues.  Minimum  of  3  years  suc¬ 
cessful  management  experience  in  a 
sales  environment. 

We  offer  a  compietitive  comp>ensation 
and  benefits  pxickage.  Qualified  appli¬ 
cants  should  submit  their  resume  and 
salary  requirements  by  mail,  fax  or  E- 
mail  in  Microsoft  Word  for  Windows 
or  text  format  to:  jobs@sjmercury.com. 
EOE  (RE:  Major  Accounts  Manager) 

FAX  (408)  271-3689 

Human  Resources  Department 
San  Jose  Mercury  News 
750  Ridder  Park  Drive 
San  Jose,  CA  95190 


SALES  REPRESENTATIVE 
HAVE  THE  COLUMBIA  RIVER  IN 
YOUR  FRONT  YARD...  and  the 
Cascade  Mountains  at  your  back  and 
sales  opportunities  everywhere  in 
between.  If  you  are  looking  for  a  sales 
oppxjrtunity  with  a  family  owned  pxipier 
where  your  opinion  counts,  economic 
growth  is  happening  and  a  beautiful 
place  to  call  home,  contact: 

Michael  J.  Fox 
The  Wenatchee  World 
(509)  664-71 30  or 
FAX  resume  to  (509)  663-91 1 0 


ADVERTISING  DIREaOR 


ADVERTISING  REPRESENTATIVE 


_ ADVERTISING _ 

NATIONAL  ADVERTISING 
SALES  MANAGER 

The  Louisville  Courier-Journal,  one  of 
the  country's  leading  newspapers, 
seeks  a  National  Advertising  Sales 
Manager. 

The  Courier-Journal  is  a  Gannett 
newspaper  of  240,423  circulation 
daily  and  328,896  Sunday  serving  the 
state  of  Kentucky  and  Southern  Indi¬ 
ana. 

This  executive  must  be  abe  to  travel 
and  make  sales  presentations  to  agen¬ 
cies  and  to  national  and  regional 
accounts.  The  successful  candidate 
must  be  able  to  work  on  multiple  pro¬ 
jects  or  tasks  simultaneously  and  to 
coordinate  sales  efforts  for  our  staff 
and  for  our  national  rep  firm.  News¬ 
papers  First, 

Candidates  must  be  success  oriented 
and  goal  driven,  with  excellent 
interpersonal  skills  and  exceptional  writ¬ 
ten  and  verbal  communication  skills. 
Also  required:  strong  motivational, 
problem-solving  and  analytical  skills;  a 
willingness  -  and  ability  -  to  make  suc¬ 
cessful  sales  calls  directly  to  accounts; 
and  prior  newspaper  or  advertising 
sales  and  management  experience. 
Knowledge  of  national  advertising 
sales  and  businesses  a  plus. 

This  pxssition  offers  a  competitive  salary 
plus  commission,  an  excellent 
oppiortunily  to  excel  on  one  of  the  best 
sales  teams  and  newspapers  in  the 
business  and  a  chance  to  live  in  a 
beautiful  pert  of  the  country  with  a  low 
cost  of  living. 

Tell  us  why  you  are  the  person  we 
should  hire  by  sending  your  cover  let¬ 
ter,  resume,  salary  history  and 
references  to  Display  Advertising 
Director  Ed  Kost  via  Fax  (502)  582- 
4760  or 

E-mail:  ekost@louisvil.gannett.com. 

Both  Gannett  and  the  Courier- Journal 
are  Equal  Oppertunity  Employers 


SALES/SALES  MANAGEMENT  -  Small 
service/retail  compxany  with  specialty 
in  print  advertising  is  looking  for  expae- 
rienced  sales  person  who  is  a  leader 
and  a  team  builder.  Individual  must  be 
highly  mativated,  aggressive,  have 
good  interpersonal  skills  and  strong 
oral/written  communication  skills.  Must 
be  able  to  set  goals,  is  results  driven, 
and  can  interface  closely  with  other 
depxartments.  For  the  right  p>erson  this 
is  an  excellent  career  opportunity. 
Company  offers  complete  benefit 
pxickage.  Please  send  cover  letter  and 
resume  to  Box  08331,  Editor  &  Pub¬ 
lisher. 


Lives  of  great  men  all  remind  us  we  can 
make  our  lives  sublime;  and,  departing, 
leave  behind  us,  footprints  on  the  sands 
of  time 

Longfellow 
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CIRCULATION  DIREaOR 

1(X),CXX)+  major  west  coast  newspa¬ 
per  is  ready  to  move  onward  and 
upward.  The  market  is  poised  for  rapid 
growth,  and  our  competition  wants  to 
beat  us  to  the  punch.  We  have  a  solid 
core  of  good  people,  but  we  need  an 
aggressive  innovative  leader  to  guide 
our  growrth.  You  will  have  the  support 
of  every  department  and  the  resources 
to  accomplish  your  goals.  This  is  not  a 
place  for  a  by-the-book  approach.  You 
must  be  a  risk  taker  who  understands 
accountability  and  responds  to  pres¬ 
sure.  Excellent  package  for  the  right 
person! 

Send  resume  and  cover  letter  with 
salary  history  to  Box  08318,  Editor  & 
Publisher. 


CIRCULATION  DIREaOR 
Suburban  group  of  15  weekly  news¬ 
papers  in  competitive  market  seeks  a 
Director  to  lead  Circulation  as  an  inte¬ 
gral  part  of  our  management  team. 
We  have  80,000  circulation,  including 
paid,  voluntary  paid  and  free  newspa¬ 
pers  distributed  via  mail,  carriers  and 
newsstands.  Candidates  should  have 
3-5  years  of  progressive  supervisory 
Circulation  experience,  including 
budgets,  audits  and  postal  reports. 
Excellent  communication  and  lead¬ 
ership  skills,  with  creativity  and  team¬ 
building  ability,  are  essential  for  suc¬ 
cess.  We  offer  a  competitive  salary 
and  excellent  benefits.  Send  resume, 
salary  requirements  to  Box  08335, 
Editor  &  Publisher. 


CIRCULATION  MANAGER 

Excellent  career  opportunity  at  a  group 
of  weekly  newspapers  located  In  scenic 
OH.  We  are  seeking  a  candidate  with 
exceptional  Circulation,  Marketing  and 
Sales  strategies.  Knowledge  of  collec¬ 
tions,  database,  ABC  Audit,  postal 
regulations,  retail  locations,  rack  sales, 
carrier  delivery,  list  management  and 
telemarketing.  This  person  will  be 
responsible  for  hiring,  training  and 
motivating  the  staff.  Winning  attitude, 
high  standards  and  the  ability  to  work 
in  a  FAST  paced  environment.  We 
offer  a  complete  benefit  package, 
salary,  401(k)  and  bonus 
opportunities.  Please  respond  in  con¬ 
fidence  to  The  Sun  Journal,  7215 
Whipple  Avenue,  NW,  Canton,  OH 
44720-71 37  or  Fax  (330)  966-01 45. 

Drug-Free  work  environment  and  EOE 

CIRCULATION  MANAGER 

Fast-growing  award  winning  twice- 
weekly  newspapers  looking  for  experi¬ 
enced  individual  to  aggressively  build 
circulation  figures  and  manage  home 
delivery  service.  Should  have  commit¬ 
ment  to  customer  service  and  ability  to 
motivate  staff.  Excellent  compensation 
and  benefit  program.  Send  resume  to 
Yatin  Shah,  P.O.  Box  C,  Sonoma,  CA 
95476. 


CIRCULATION 

CIRCULATION  MANAGER 

USA  TODAY  has  an  opening  for 
Circulation  Manager  in  our  Colorado 
region  office.  This  is  a  senior  man¬ 
agement  position  reporting  to  the  Gen¬ 
eral  Manager.  You  will  direct  a  staff  of 
10  with  six  district  Sales  Managers  as 
direct  reports.  This  position  is  responsi¬ 
ble  for  states  circulation  in  Colorado, 
Wyoming,  Western  South  Dakota, 
Western  Nebraska  and  Southern  Mon¬ 
tana.  The  candidate  must  have  five 
years  circulation  management  experi¬ 
ence  with  excellent  people  skill  and 
ability  to  lead  and  motivate  staff  to 
meet  goals,  along  with  proven  experi¬ 
ence  and  success  In  single  copy  sales 
and  home  delivery  growth  and 
excellent  custamer  service.  This  is  a 
dynamic  environment  ond  a  challeng¬ 
ing,  rewarding,  demanding  and  fun 
place  to  work.  We  offer  a  competitive 
salary,  great  benefits  and  a  401  (k) 
plan.  Qualified  individuals  should  send 
their  resume  with  salary  requirements 
to: 

USA  TODAY 
6020  West  91  st  Avenue 
Westminster,  CO  80030 
_ ATTN:  Generol  Manager _ 

CIRCULATION  MANAGER 

Outstanding  opportunity  for  an  experi¬ 
enced  circulation  manager  at  a 
40,000-circulation  AM  daily  in  Zone 
7. 

Successful  candidate  will  demonstrate 
an  ability  to  draw  the  best  out  of  peo¬ 
ple;  oversee  carriers  and  contract 
haulers;  monitor  circulation  department 
budget;  and  work  with  other  members 
of  the  newspaper's  management  team 
to  plan  and  coordinate  newspaper 
production  process. 

Competitive  pay  based  on  experience 
and  performance.  Benefits  include 
profit  sharing  program,  401  (k), 
medical  plan,  life  insurance  and  flexi¬ 
ble  spending  account. 

Please  submit  a  letter  of  application 
and  resume  to  Box  08336,  Editor  & 
Publisher. 


CIRCULATION  MANAGER 

If  you  feel  your  talents  warrant  a  move 
up  to  a  major  Metro  market,  this  may 
be  the  opportunity  of  a  lifetime.  We 
are  metropolitan  Midwest  AM  daily 
(Zone  5)  newspaper. 

Candidates  will  need  at  least  five  years 
circulation  management  experience, 
and  an  impressive  record  in  all  aspects 
of  circulation. 

Must  have  excellent  managerial  and 
people  skills,  with  ability  to  train  and 
motivate  staff  to  improve  customer  ser¬ 
vice,  home  delivery,  and  single  copy 
sales. 

Knawledge  of  circulation  systems 
(Neasi-Weber)  preferred.  Budgeting, 
ABC  reports,  PC  skills  are  necessary. 
College  degree  desired. 

Excellent  salary,  bonus,  and  benefits 
package.  Send  resume  and  salary  his¬ 
tory  to  Box  08337,  Editor  &  Publisher. 


_ CIRCULATION _ 

CIRCULATION  MANAGER-  ZONE  2 
Key  manager  with  responsibilities  for 
home  delivery  service  ond  growth 
goals.  Successful  candidate  will  hove  a 
minimum  of  5  years  circulation  experi¬ 
ence  with  the  ability  to  supervise  and 
develop  junior  field  managers  to  full 
potential.  Position  reports  to  circulation 
director.  Competitive  salary,  bonus 
package.  Candidates  please  forword 
resume  and  salary  requirements  to  Box 
08330,  Editor  &  Publisher. 

CIRCULATION  SALES  MANAGER 

The  Opelika-Auburn  News  a  14,000 
circulation  daily  is  searching  for  a 
circulation  sales  manager  to  oversee 
the  sales  department.  This  person  is 
responsible  for  the  preparation  and 
implementation  of  sales  and  distribu¬ 
tion  strategies  to  achieve  circulation 
growth.  The  sales  manager  supervises 
sales  personnel,  coaching  them  and 
giving  them  feedback  on  job 
performance,  devises  strategies  to  meet 
sales  goals.  The  circulation  sales  man¬ 
ager  will  supervise  the  following  areas: 
NIE,  Bulk,  and  Mail,  Outside  Sales  for 
home  delivery.  Carrier  and  Subscriber 
Promotions. 

EDUCATION  REQUIREMENTS: 

1.  1-2  years  prior  circulation  newspa¬ 
per  experience  preferred 

2.  BA  or  BS  degree  preferred 

3.  Computer  literacy  required 

DIREQ  REPORTS: 

1 .  1  part  time  NIE  coordinator 

2.  2  part  time  outside  salespeople 

3.  1  in  house  contracted  telemarketing 
salesperson 

COMPENSATION: 

1 .  Bose  salary 

2.  Bonuses 

3.  Mileage 

4.  Full  benefits  plus  401  (k)  program 

Send  cover  letter,  resume  and  salary 
requirements  to: 

Opelika-Auburn  News 
Gene  Shores,  Circulation  Manager 
3505  Peppered  Parkway 
Opelika,  AL  36803 

CIRCULATION  ZONE  SUPERVISOR 

The  Journal  Inquirer,  a  50,000- 
circulation  afternoon  daily  with  a  Sat¬ 
urday  morning  edition  in  a  competitive 
Connecticut  market,  seeks  a  manager 
to  supervise  4  district  managers, 
manage  motor  route  and  contract 
delivery,  in  a  zone.  This  position  is  for 
the  well-organized,  willing  to  take 
responsibility  person  who  has  man¬ 
agement  experience,  leadership  skills, 
and  the  enthusiasm  needed  to  motivate 
district  managers  and  carriers.  Com¬ 
petitive  salary  and  comprehensive 
benefits  package  offered,  including 
company  vehicle.  Send  letter,  resume, 
and  salary  requirements  to: 

Circulation  Director 
Journal  Inquirer 
P.O.  Box  510 
Manchester,  CT  06045 
Fax  (860)  646-9867 


HELP  WANTED 


_ CIRCULATION _ 

CONSUMER  DISTRIBUTION 

The  Orlando  Sentinel  seeks  an  experi¬ 
enced,  self  motivated  and  creative 
team  leader  for  the  position  of  FIELD 
OPERATIONS  MANAGER.  Qualified 
candidates  should  hove  solid  experi¬ 
ence  in  all  aspects  of  delivery,  be 
passionate  about  customer  satisfaction 
and  comfortable  in  an  independent  con¬ 
tractor  environment.  Responsibilities 
include  managing  a  quick  response 
team  of  four,  managing  a  budget  and 
working  closely  with  other  field  and 
circulation  department  personnel. 

This  position  is  an  excellent  opportunity 
to  join  an  outstanding  and  progressive 
multi-media  company.  We  offer  a  com¬ 
petitive  salary  and  bonus  program, 
plus  a  comprehensive  benefits 
package. 

Tell  us  why  yau're  the  right  person! 
Apply  online  to  SentHR@aol.com,  or 
mail  your  resume  and  salary  require¬ 
ments  to: 

The  Orlando  Sentinel 
Employment  Center  BG-MC 
633  North  Orange  Avenue 
Orlanda,  FL  32801 

EOE/M-F 


CREW  SALES 

Can  your  crews  meet  the  challenges  of 
o  competitive  market?  Earn  high  com¬ 
missions  plus  bonuses,  selling  Denver's 
#1  newspaper.  The  Rocky  Mountain 
News.  Call  Fred  Kissell  (303)  892- 
5467. 


GALVESTON  County  Daily  News, 
Texas'  oldest  newspaper,  seeks  experi¬ 
enced  and  aggressive  circulation 
director.  Sales  and  marketing  experi¬ 
ence  in  a  competitive  market  a  must. 
This  position  offers  a  very  attractive 
and  competitive  compensation 
package  for  the  right  candidate.  Many 
opportunities  for  advancement  in  a 
growing  newspaper  publishing  com¬ 
pany  with  locations  in  Texas  and  the 
Southeast.  Send  resumes  to  Dolph 
Tillotson,  publisher.  The  Daily  News, 
P.O.  Box  628,  Galveston,  TX  77553. 

E-mail:  dolph.tillotson@agalvnews.com 
Phone  (409)  744-361 1 


HOME  DEUVERY  MANAGER 

The  Austin  American-Statesman 
(Austin,  Texas)  is  seeking  an  experi¬ 
enced  home  delivery  manager  to  lead 
five  distribution  offices  (50,000  - 
60,000  circulation).  Emphasis  on 
customer  satisfaction  is  essential.  A 
strong  background  in  all  phases  of 
circulation  is  required  including  urban 
and  rural  distribution,  sales,  and  single 
copy.  A  minimum  of  5  years  experi¬ 
ence  in  circulation  management  is 
required.  If  interested  please  send 
resume  to: 

Ernie  Silva 
Circulation  Manager 
Austin  Amencan-Statesman 
P.O.  Box  670 
Austin,  TX  78767 
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CIRCULATION 


LOOKING  FOR  A  CAREER  CHANGE? 
Baseview  Products  develops  Macin¬ 
tosh-based  software  for  the  publishing 
industry.  We  ore  currently  seeking 
several  individuals  to  fill  ENTRY  LEVEL 
positions  os  SYSTEMS  INSTALLERS/ 
TRAINERS.  These  positions  allow  you 
to  travel  the  cauntry  while  yau  work 
(50-60%).  You  should  be  an  energetic 
self-starter  with  a  great  personality  and 
o  CIRCULATION  background  who  is 
willing  to  relocate.  If  you  also  hcjve  an 
aptitude  for  software,  hardware,  and 
teaching,  we  want  to  hear  from  you. 
Baseview  offers  excellent  benefits  and 
a  relaxed  work  environment.  Please 
fax  a  cover  letter  and  resume  ta  (313) 
662-5204  or  mail  to: 

Baseview  Products 
Attn:  Director,  l&T 
333  Jackson  Plaza 
Ann  Arbor,  Ml  48103 
E-mail:  training@baseview.com 


MANAGEMENT  team  opportunities  for 
two  7-day  papers  totaling  38,000 
circulation  to  build  service  excellence 
and  rapidly  grow  circulation.  Circula¬ 
tion  Marketing  Manager  to  develop 
and  manage  sales  efforts.  Strong  con¬ 
ceptual  skills,  solid  follow  through,  and 
analytical  skills  are  essentiaf.  Ideal 
candidate  can  build  volume  based  on 
product  value  and  retentian.  Hame 
Delivery  Manager  to  oversee  large  geo¬ 
graphic  operation  with  emphasis  an 
improving  customer  satisfaction, 
excellent  contractor  delivery  and  staff 
skill  develapment.  Ideal  candidate  can 
coach  employees  to  excellent 
performance  while  building  high 
expectations.  Both  positions  offer  a  com¬ 
bination  of  salary  and  MBO  in  the 
high  $30s  with  excellent  benefits.  Rele¬ 
vant  education  and/or  demonstrable 
successful  management  experience  of 
at  least  5  years  is  required.  Please 
forward  letter  of  interest  and  resume 
to: 

Central  Maine  Newspapers 
Attn:  HR,  Circulation  Manager 
274  Western  Avenue 
Augusta,  ME  04330 
Or  fax  to:  (207)  621-5610 
Or  E-mail  to:  nmanes@biddeford.com 

MARKETING  &  CIRCUIATION 
DIREQOR 

Prague,  Czech  Republic 
Duties:  manage  staff  of  4  full  time  and 
5  part  time  emplayees;  plan  and  imple¬ 
ment  marketing  strategies;  manage  dis- 
tributian  and  fulfillment  systems  and 
budgeting;  manage  key  accounts;  and 
provide  some  ccxjrdination  of  regional 
marketing  efforts  with  Budapest  and 
Warsaw  caunterparts.  Requires:  expe¬ 
rience  in  direct  marketing,  sales,  data¬ 
base  management  and  telemarketing; 
and  highly-energetic,  self-motivated 
and  goal-oriented. 

Prefers:  Czech  language. 

Please  send  cover  letter  and  resume  ta: 

Alison  Oliveira 
Prague  Business  Journal 
Sokolska  22 
120  00  Praha  2 
Czech  Republic 
Fax:  on  (420-2)  2426-1361 
E-mail:  aoliveira@pbi.cz 


CIRCULATION 


SALES  STRATEGIST  AND  TRAINER 

If  yau're  a  strategic  thinker  wha 
understands  circulation  sales  -  and 
can  communicate  that  understanding 
clearly  and  enthusiastically  in  a  train¬ 
ing  role  —  we'd  like  to  hear  from  you. 
This  opportunity  to  work  with  a  large 
number  of  newspapers  requires 
extensive  travel,  unflagging  energy 
and  excellent  skills  in  time  manage¬ 
ment,  organization  and  written  and 
verbal  communication. 

Resume,  salary  history  or  requirements, 
references  and  cover  letter  should 
come  to  Box  08329,  Editor  &  Pub¬ 
lisher. 


SINGLE  COPY 

100,000  plus  newspaper  in  Arizona 
seeks  a  competitive,  experienced  indi¬ 
vidual  to  manage  the  Single  Capy 
operation.  The  right  candidate  must  be 
a  "hands  on"  professional  with  pre¬ 
vious  experience  in  a  wholesaler  oper¬ 
ation.  Must  be  able  to  initiate  and 
implement  successful  wholesaler  and 
detail  campaigns  as  well  as  develop 
marketing  partnerships  with  local  retail 
market.  We  offer  a  competitive  salary 
and  benefits  package  with  potential  for 
future  growth.  Send  cover  letter  with 
resume  and  salary  history  to  The 
Tribune,  ATTN:  Jana  Crowe/MR,  120 
W.  1st  Avenue,  Mesa,  AZ  85210  or 
fax  in  confidence  to  (602)  898-6401 . 

EEO  M/F/V/D 


1 5,000  AM  DAILY  in  southeastern 
New  Mexico  looking  for  general 
assignment  reporter  3  days  a  week, 
caps  beat  2  days  a  week.  Great  staff 
and  working  environment.  J-degree, 
experience  preferred.  Send  cover  let¬ 
ter,  resume,  clips  to  Marifrank  DoHarb, 
managing  editor,  Roswell  Daily 
Record,  P.O  Box  1897,  Roswell,  NM 
88201-1897. 

ARTS  EDITOR 

Washington  City  Paper,  a  highly- 
regardecT  alternative  weekly  in  Wash¬ 
ington,  DC,  seeks  an  arts  editor.  Appli¬ 
cant  should  be  an  experienced  editor 
with  a  history  of  surpassing  convention 
and  prcxJucing  the  unexpected.  Please 
send  caver  letter,  clips,  editing  exam¬ 
ples  and  resume  ta  David  Carr,  Wash¬ 
ington  City  Paper,  2390  Champlain  St. 
NW,  Washingtan,  DC  20009. 

ASSISTANT  METRO  EDITOR 

The  Seattle  Post-Intellegencer  is  seeking 
an  assistant  metro  editor  to  handle 
local  and  regional  projects.  We're  Icxjk- 
ing  for  an  experienced  journalist  with  a 
hard-news  edge  and  the  skills  to  turn 
around  quick  enterprise  pieces  and 
guide  reporters  through  longer,  more 
complex  investigations.  Strong  writing 
skills  0  must;  computer  skills  a  plus 
Please  send  resume,  cover  letter  and 
examples  of  projects  you've  written  or 
edited  to  Kathy  Best,  metro  editor, 
Seattle  Post-Intelligencer,  101  Elliot 
Ave.  West,  Seattle,  WA  981 19-4220. 


ASSISTANT  NEWS  EDITOR  -  SND 
voted  us  one  of  the  world's  best- 
designed  and  now  we  want  to  get  bet¬ 
ter.  The  Longmont,  CO,  Daily  Times- 
Call  is  expanding  its  staff  and  looking 
for  someone  with  strong  news  judge¬ 
ment  and  design  skills  to  match.  Jab 
includes  daily  design  af  open  local  dis¬ 
play  page  with  occasional  A1  and 
wire  duties.  QuarkXPress  experience  a 
plus.  Send  resume  and  clips  to  Travis 
Pryor,  news  editor.  The  Doily  Times- 
Call,  P.O.  Box  299,  Longmont,  CO 
80502. 


BUSINESS  EDITOR  -  Growing  daily  in 
Big  Ten  university  community  has  an 
opening  for  an  editor  who  will  direct 
the  work  of  two  full-time  business 
reporters  and  alsa  contribute  to  local 
reporting.  Direct  coverage  in  ane  of 
Michigan's  hattest  high-tech  markets 
where  every  business  is  hustling  to  find 
enough  workers.  Strong  organizational 
skills  essential.  Apply  with  letter, 
resume  and  samples  of  local  business 
coverage  to  Metro  Editor  Rick 
Fitzgerald,  The  Ann  Arbor  News,  P.O. 
Box  1147,  Ann  Arbor,  Ml  48106- 
1147. 


BUSINESS  REPORTERS 
&  EDITORS 

CNN  Financial  News  seeks  Business 
Reporters  &  Editors  for  our  website. 

Reporting  positions  require  a  minimum 
of  4  years'  experience  at  a  daily 
newspaper,  business  weekly  or  wire 
service,  preferably  cavering  personal 
finance.  Editing  positions  require  5-10 
plus  years'  experience,  preferably 
including  supervisory  roles.  On-line 
experience  is  preferred  for  all  jobs. 

Please  send  resume,  four  clips  and 
salary  requirements  to  CNNfn,  Human 
Resources,  Dept.  BRE,  5  Penn  Plaza, 
New  York,  NY  10001.  No  phone  calls, 
please.  Equal  Opportunity  Employer. 

CNNfn 

The  Financial  News  Network 

CITY  BEAT  REPORTER 
We're  seeking  a  reporter  to  take  cam- 
mand  of  our  city  beat.  We  need 
someone  with  a  heart  for  community 
reporting  who  is  comfortable  with  a 
variety  af  writing  styles,  whether  its's  a 
human  interest  feature  ar  a  hard-hitting 
enterprise  piece.  We  prefer  someone 
with  one  year  daily  ar  weekly  newspa¬ 
per  experience;  recent  grads  will  be  can- 
sidered.  The  Courier  is  a  13,000 
circulation  daily  newspaper  just  north 
of  Houston.  Send  resume  and  five  clips 
to  Editor,  Conroe  Courier,  100  Avenue 
A,  Conroe,  TX  77301,  or  FAX  to  (409) 
756-6676. _ 

COPY  EDITOR  needed  for  online  sports 
site.  Duties  include  editing  and  packag¬ 
ing  stories,  writing  headlines  and 
phato  layout.  Degree  in  English  or 
journalism  required.  Familiarity  with 
HTML  and  the  internet  preferred.  Send 
resume  and  samples  to  Dennis  Black, 
Real  Fans  Sports  Network,  1 840  Oak 
Ave.,  Suite  212-S,  Evanston,  IL  60201. 
Or  fax  to  (847)  869-3673. 


CITY  DESK  EDITOR 

Chance  of  a  lifetime  for  an  experi¬ 
enced  small  daily  or  weekly  city  desk 
editor  to  advance  to  handling  some  of 
the  best  local  news  in  jaurnalism. 
Versatile,  creative  assignment/line 
editor  sought  for  fast-paced  city  desk 
at  50,000  circulation  New  Jersey-New 
York  metro  area  daily.  Strong  back¬ 
ground  in  handling  local  news  copy 
and  directing  young  reporters  is  essen¬ 
tial.  Applicants  must  show  an  ability  to 
step  into  any  city  desk  slot.  Send 
resume  and  tearsheets  to  Box  08333, 
Editor  &  Publisher. 


CITY  HALL  REPORTER 

We  are  seeking  an  energetic  and 
creative  reporter  to  set  the  agenda  in 
the  competitive  City  Hall  beat.  This 
reporter  will  be  experienced  at  cover¬ 
ing  government,  politics  and  cam¬ 
paigns  and  able  to  generate  high- 
impact,  quick  turnaround  enterprise 
stories.  Minimum  of  five  years  daily 
experience  a  plus. 

Send  resume,  clips  and  a  list  of 
references  to: 

Joe  Sciacca 

Deputy  Managing  Editor/ 

Politics  and  Special  Projects 
Boston  Herald 
One  Herald  Square 
P.O.  Box  2096 
Boston,  MA  02106-2096 


COPY  EDITOR  -  The  Monterey  County 
Herald  in  Monterey,  California,  has 
immediate  openings  for  copy  editors/ 
page  designers.  We  are  a  35,000- 
circulation,  daily  Knight-Ridder  paper 
located  in  scenic  and  Historic  Monterey 
County.  Candidates  should  have  two 
years  daily  newspaper  experience,  but 
we  will  consider  strong  internships  or 
college  work.  Duties  include  editing 
stories,  writing  headlines  and  cuHines, 
and  designing  section  fronts  and  inside 
pages.  Pagination  experience  a  plus. 
Please  send  resume  and  work  samples 
to  J.  Bruce  Baumann,  managing  editor, 
P.O.  Box  271 ,  Monterey,  CA  93942. 

EOE 

COPY  EDITOR 

Have  a  voice.  Work  days.  Really  edit 
copy.  The  News-Sentinel,  a  six-day 
Knight-Ridder  PM  in  a  strong  market, 
is  seeking  a  copy  editor  for  its 
universal  copy  desk.  We  need  an 
editor  who  knows  news,  cares  about 
how  a  story's  elements  work  together 
to  offect  readers,  and  who  can  and  will 
improve  stories  and  packages.  Layout 
skills,  QuarkXPress  experience,  and  Com¬ 
fort  with  the  Web,  MS  Excel,  MS 
Access  and  MS  Word  are  pluses.  Fort 
Wayne  is  a  comfortable  mid-size  and 
growing  city  with  several  colleges, 
many  churches,  and  minor  league 
baseball,  basketball  and  hockey  teams. 
It  also  has  an  active  theater  com¬ 
munity,  symphony  orchestra  and  great 
zoo.  Contact  Mark  Thompson-Kolar, 
assistant  managing  editor.  The  News- 
Sentinel,  P.O.  Box  102,  Fort  Wayne, 
IN  46801 ,  or  E-maii  at 

Mkolar@newssenti  nel .  com 
An  equal  opportunity  employer 
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EDITORIAL 


COPY  EDITOR 

If  your  interest  is  to  be  port  of  a  team 
intent  on  a  quality  product,  if  you  ore 
detail  oriented,  careful  and  cautious, 
know  when  to  check  and  question 
reporters'  copy  and  how  to  protect  the 
interests  of  tne  writer,  the  reader  and 
our  33,000-circulation  newspaper, 
we've  got  the  job.  We  cross  train  on 
layout  and  pagination.  Send  cover  let¬ 
ter  and  resume  to  Danny  Carter,  news 
editor,  The  Albany  Herald,  P.O.  Box 
48,  Albany,  GA  31 702-0048. 


COPY  EDITOR 

Men's  Health  magazine,  published  by 
Rodale  Press,  seeks  a  copy  editor  to 
assist  in  editing  and  production  work. 
Eligible  candidates  must  hove  a  strong 
grasp  of  English  grammar,  usage,  spell¬ 
ing  and  punctuation.  At  least  two  years 
of  magazine  or  newspaper  experience, 
proficiency  in  Microsoft  Word,  and  a 
working  knowledge  of  QuarkXPress 
are  necessary.  Preferred  candidate 
must  be  a  team  plover,  be  able  to  meet 
and  manage  deadlines,  hove  a  keen 
eye  for  detail,  possess  strong  organiza¬ 
tional  abilities,  and  hove  good  com¬ 
munication  skills. 

We  offer  a  competitive  salary  and 
excellent  benefits,  including  an 
employee  fitness  center,  a  day-care 
center,  and  a  generous  40 1  (k)  pro- 
grom.  Send  cover  letter  and  resume, 
along  with  salary  requirements,  to: 

Human  Resources  Dept.  (EP-CEMH) 
RODALE  PRESS,  INC. 

33  E  Minor  Street 
Emmaus,  PA  1 8098 
www.rodalepress.com 


COPY  EDITOR 

Rim  or  design  features  fronts  on  our 
eight-person  pagination/copy  desk. 
We  are  a  25,000-circulation,  seven 
day  AM  in  a  university  city.  QuarkX¬ 
Press  skills  a  plus,  recent  grads  OK. 
PROMPTLY  send  tearsheets  and 
references  to  Sarah  Akavickas, 
Oshkosh  Northwestern,  P.O.  Box 
2926,  Oshkosh,  Wl  54903-2926. 
E-mail:  tomlee@oshkoshonline.com 


COPY  EDITOR 

The  Fresno  Bee,  a  McClatchy  newspa¬ 
per  in  the  heart  of  California's  Central 
Valley  (circ.  155,000  daily  and 
190,000  Sunday),  has  an  immediate 

ring  for  o  copy  editor  to  work  on 
business  news  team. 
Responsibilities  include  editing,  approv¬ 
ing,  and  writing  headlines  for  local 
and  wire  stories.  Will  also  lay  out  and 
proof  pages.  Must  hove  minimum  2-3 
years  daily  copy  editing  experience, 
excellent  skills  in  page  design  and 
copy  editing,  knowledge  of  AP  style, 
and  be  computer  literate  (QuarkXPress 
preferred).  Competitive  salary  based 
on  experience  plus  full  benefit 
package.  We  value  a  diverse 
workforce.  Please  send  resume,  cover 
letter,  and  3-5  clips  by  November  24 
to  HUMAN  RESOURCES,  The  Fresno 
Bee,  1626  E  Street,  Fresno,  CA 
93786. 


EDITORIAL 


COPY  EDITOR 


The  Charleston  (W.  VA)  Daily  Mail, 
circulation  42,000,  is  seeking  appli¬ 
cants  with  strong  word,  editing  and 
design  skills  to  join  an  eight-member 
copy  desk  responsible  for  editing 
stories  and  designing  news  and  feature 
pages.  We  are  fully  paginated  using 
QuarkXPress  for  Windows  on  IBM  ter¬ 
minals.  We  are  a  highly  competitive 
afternoon  newspaper  in  a  state  capital. 
Send  resumes  to  Steven  Keith,  news 
editor,  1001  Virginia  Street  East, 
Charleston,  WV  25301;  Fax  to  (304) 
348-4847;  or  E-mail  to: 

dmnews@dailymail.com 


DYNAMIC  REPORTER  for  a  bare- 
knuckled  newspaper  at  which  nothing 
is  too  big  and  nothing  too  small  to 
cover.  Our  perfect  candidate  can  cover 
everything  with  skill  -  from  a  murder 
to  a  Fortune  500  company  to  the  locol 
arts  show.  We  believe  in  giving 
reporters  the  flexibility  to  excel  and  the 
freedom  to  showcase  their  reporting 
skills.  If  you  ore  ready  for  the  challenge 
and  the  opportunity  of  your  life  at  a 
growing  newspaper  in  upstate  New 
York,  send  cover  letter,  resume  and 
clips  to  Mike  Gossie,  managing  editor. 
The  leader,  P.O.  Box  1017,  Corning, 
NY  14830-0817.  Fax  to  (607)  936- 
9939.  E-mail  to: 

cleaderl  @stny.lrun.com 


EDITING  -  If  you're  bright  and 
ambitious,  this  is  the  job  for  you.  Penn¬ 
sylvania's  best  community  daily  has  an 
opening  on  its  editing  staff. 

While  we'd  prefer  someone  with  edit¬ 
ing  or  reporting  experience  at  a 
smaller  paper,  we're  willing  to  train  the 
right  beginner  in  our  state-of-the-art 


Women,  minorities,  men  and  non¬ 
minorities  encouraged  to  apply.  Send 
resume  and  non-returnable  clips  soon 
to  Carol  Talley,  editor.  The  Sentinel, 
P.O.  Box  130,  Carlisle,  PA  17013. 
Learn  more  about  Carlisle  and  the  fine 
living  it  affords  on  our  web  site: 
www.cumberlink.com 

EDITOR/REPORTER  WANTED  for 
weekly  newspaper  in  far  northern 
Maine.  We  paginate  with  QuarkXPress 
and  use  digital  cameras  to  help  us 
focus  on  content.  Send  letter,  resume 
and  three  published  articles  to  Paul  J. 
Gough,  managing  editor,  Aroostook 
Republican,  P.O.  Box  608,  Caribou, 
ME  04736.  Fax  (207)  492-4351 . 

EDITORIAL  WRITER 

The  writing's  the  thing.  Conservative 
but  not  predictable  Southern  daily 
(200,000)  seeks  talented  writer, 
rigorous  thinker,  hard  worker  with 
sense  of  humor  for  long-term  rela¬ 
tionship.  Object:  To  produce  best 
editorial  page  in  US.  Send  resume,  writ¬ 
ing  samples  to  Box  08322,  Editor  & 
Publisher. 


EDITORIAL 


EDITORS 
COPY  EDITORS 
REPORTERS 

The  Patriot  Ledger  is  looking  for  top¬ 
flight  journalists  interested  in  working 
in  the  Boston  area.  Our  news  desk  has 
openings  for  evening  and  overnight 
editors  who  have  demonstrated  they 
con  organize  coverage,  get  the  best 
from  reporters  and  produce  stories  that 
crackle  with  energy  and  excitement. 
On  the  copy  desk,  we  are  looking  for 
people  with  strong  skills  in  page  design 
and  headline  writing.  Our  reporting 
jobs  involve  general  news  and  com¬ 
munity  coverage  in  the  area  from  Bos¬ 
ton  south  to  Cape  Cod. 

The  Patriot  Ledger  sells  85,000  copies 
a  day  in  26  communities  south  of  Bos¬ 
ton.  We  ore  an  afternoon  paper  Mon¬ 
day  through  Friday,  with  a  Saturday 
nrrarning  edition.  We  thrive  on  vigorous 
local  coverage  and  exceptional 
performance  on  major  stories. 

Please  send  a  resume  and  samples  of 
your  work  to: 

Terry  Ryan 
Managing  Editor 
The  Patriot  Ledger 
400  Crown  Colony  Drive 
Quincy,  MA  02169 

As  an  Equal  Opportunity  Employer,  we 
encourage  minorities  to  apply. 


EDITORIAL  Page  Editor  for  growing 
Florida  daily.  Experience  required! 
Resume  and  clips  to  Editor,  The  News 
Chief,  650  Sixth  Street  SW,  Winter 
Haven,  FL  33880.  EOE 


Due  to  tremendous  growth  at 
Computer  Reseller  News,  a 
leading  trade  publication  of  CMP, 
the  following  career-growth 
positions  are  currently  available: 

ASSOCIATE  COPY  EDITOR 

Energetic,  detail-oriented 
indiv  with  computer  &  tech'l 
terminology  knowl  a  plus.  Heavy 
volume-newsweekly,  fast  paced 
deadline  environment. 

DEPUTY  MANAGING  EDITOR 

Manage  &  edit  several  interior 
sections  of  the  newspaper. 

TECHNICAL  EDITOR 

High  degree  of  tech'l  knowl  for 
key  position  in  high  profile  Test 
Center  Reviews  Dept. 

Attractive  compensation  ft 
bnfts.  Send/fax  resume  with 
sal  reqnrts  ft  specify  position 
of  interest  to  Recruiter  JKHC 
516-562-5131,  CMP  Media  Inc., 
600  Community  Dr, 
Manhasset  NY  11030,  EOE. 


cMp 


EDITORIAL 


EDITORIAL  WRITER 

You  con  live  next  to  Alaska's  wilder¬ 
ness  and  at  the  same  time  work  with 
talented,  award-winning  journalists  at 
one  of  the  nation's  best  small  metros. 
In  1989  we  won  our  second  Pulitzer 
Prize  for  public  service,  and  we  are 
building  ideas,  and  style.  Five  years  in 
journalism  preferred.  Please  send  a 
resume  arKi  clips  to  Anchorage  Daily 
News,  Attn:  Human  resources,  P.O.  Box 
149001,  Anchorage,  AK  99514. 
The  ArKhoroge  Daily  News  is  an  Equal 
Opportunity  Employer  and  welcomes 
a  diversity  in  applicants 


EDlX^riON  REPORTER 

The  Charleston  Gazette  has  an  open¬ 
ing  for  a  reporter  to  cover  schools  and 
local  and  state  education  issues.  Appli¬ 
cant  must  be  an  energetic  self-starter 
with  strong  writing  and  reporting  skills. 
Experience  is  helpful.  The  Gazette, 
circulation  52,000  daily  and  102,000 
Sunday,  is  in  a  capital  city  near  many 
outdoor  recreation  attractions.  Send 
resume,  6  to  10  clips  and  references  to 
Rosalie  Earle,  managing  editor.  The 
Charleston  Gazette,  1001  Virginia  Street 
E,  Charleston,  WV  25301 . 


ENTRY-LEVEL  position  on  news  desk  of 
Bay  Area  daily.  Excellent  editing, 
headline  writing,  design  essential; 
QuarkXPress  pagination  experience 
preferred.  Send  resume  to  Maureen  Fis- 
solo,  news  editor.  Daily  Republic,  Box 
47,  Fairfield,  CA  94533.  E-mail: 

drnews@dailyrepublic.com 


EXECUTIVE  EDITOR 

Top  editor  sought  for  mid-size  AM  dai¬ 
ly/Sunday  newspaper  in  Western 
Pennsylvania.  We're  LOCAL  in  empha¬ 
sis,  big-time  in  quality,  with  strong 
penetration  in  a  multi-community 
market.  We're  based  20  minutes  form 
the  Pittsburgh  Airport  in  Beaver 
County.  You  must  be  able  to  offer 
sensitive,  inspiring,  strategically- 
focused  and  compellingly  effective 
management  of  a  staff  of  consistent 
award-winners.  You  must  have  a 
strong  understanding  of  the  realities  of 
the  publishing  business,  newspaper 
marketing  and  what  it  takes  in  the 
newsroom  to  sell  and  retain  circulation. 
:  Send  resume,  copy  of  currently- 
j  affiliated  newspaper  and  current  salary 
:  level  ASAP  to  F.  W.  Gordon,  pub- 
j  lisher,  Beaver  Newspapers,  Inc.,  P.O. 
;  Box  400,  Beaver,  PA  15009.  Prior- 
i  faxed  resume  to  (412)  775-7212 
I  would  be  helpful.  No  phone  calls. 

:  FEATURES  WRITER:  The  Naples  (FL) 
I  Daily  News  is  looking  for  a  features 
I  writer.  Applicants  must  have  a 
I  bachelor's  degree  and  at  least  three 
I  years  reporting  experience  on  a  daily 
:  newspaper.  We're  looking  for  some- 
•  one  with  the  talent  to  brainstorm 
:  and  write  creative,  amusing,  heart- 
i  warming,  funky  feature  stories.  Send 
j  resume,  including  names  and  tele- 
:  phone  numbers  of  three  references, 
:  and  clips  to  Maria  Cote,  features 
I  editor,  Naples  Daily  News,  1075  Cen- 
:  tral  Ave.,  Naples,  FL  34102. 
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EUROPEAN  DESK  EDITOR 

The  European  Stars  &  Stripes,  a  daily 
newspaper  serving  the  US  military  com¬ 
munity  in  Europe,  is  looking  for  a  top- 
notch  journalist  to  head  its  European 
(City)  Desk. 

The  successful  candidate  will  supervise 
20  reporters,  two  photographers,  and 
a  desk  staff  of  six  assistant  editors,  who 
handle  everything  from  sports  and 
features  to  community  and  breaking 
news.  We're  looking  for  a  professional 
wha  can  work  with  a  wide  range  af 
reporters  and  editors  and  who  can 
instruct  and  motivate  a  staff  with  vary¬ 
ing  skill  levels  to  propel  them  to  higher 
levels  of  proficiency.  We  also  need  a 
wordsmith  with  a  familiarity  with  the 
US  military  who  can  ensure  fairness 
and  balance  in  news  coverage. 

A  bachelor's  degree  and  minimum  of 
eight  years  on  a  daily  newspaper,  with 
some  supervisory  experience,  is 
required.  Supervisory  experience  at  the 
level  of  city  editor  is  preferred. 

This  is  a  renewable  three-year  appoint¬ 
ment.  The  total  compensation  package 
of  approximately  $60,000  includes  a 
competitive  salary  of  $35,000  to 
$50,000,  dependent  on  experience 
level;  a  non-taxable  housing  allow¬ 
ance;  health,  retirement  and  savings 
programs;  moving  expenses;  use  of 
military  post  exchange  and  com¬ 
missary  facilities;  and  travel  between 
the  US  and  Germany. 

Applicants  should  send  a  resume  with 
three  references  and  three  writing  clips 
to  European  Stars  &  Stripes,  ATTN: 
Editor,  Unit  29480,  APO  AE  0921 1  or 
Fax  to  (011-49)  6155-601395.  E- 
mail:  phillipst@mail.estripes.osd.mil. 
Applications  must  be  received  by 
November  21,  1997,  to  be  con¬ 
sidered. 

Announcement  #NAF-SS-97-021 


FREELANCE  Business  Writers  needed 
to  cover  black  business  publication. 
(Career  finance,  marketing,  etc.)  Send 
writing  samples  to  Network  Journal, 
Attn;  Jacqueline  D.  Mitchell,  15354 
Grandville  Avenue,  Detroit,  Ml  48223. 


GROWING  PAINS  -  Jacksonville,  Flor¬ 
ida  is  the  sixth-fastest  growing  metro 
area  in  the  country,  with  over  1  million 
people.  That  rate  of  growth  makes 
stressful  demands  on  local  government, 
which  creates  fertile  ground  for  good 
stories.  We  need  two  smart,  aggressive 
and  savvy  reporters  who  are  good  at 
source  building  to  spearhead  our  core 
city  government  coverage;  the 
Mayors's  Office  and  City  Council.  Com¬ 
puter  assisted  reporting  experience  a 
plus.  Send  resume  and  six  clips  to  John 
Burr,  news  editor.  The  Florida  Times- 
Union,  1  Riverside  Avenue, 
Jacksonville,  FL  32202. 

We  are  a  DRUG-FREE  WORKPLACE 
EOE 


HELP  US  DELIVER  GREAT  JOURNALISM 
We  need  smart,  creative  reporters  to 
join  the  twice  Pulitzer  Prize-winning 
Anchorage  Daily  News.  We  are  one  or 
America's  best  small-metro  dailies,  cov¬ 
ering  huge,  beautiful  and  ever- 
fascinating  Alaska.  Applicants  should 
have  at  least  3  years  of  good  quality 
experience,  and  clips  to  prove  it.  We 
want  resourceful  reporters  able  to  turn 
complicated  issues  or  fast-moving  news 
into  interesting,  intelligent,  accurate 
stories.  Immediate  openings.  Com¬ 
petitive  salaries.  Excellent  benefits.  Send 
cover  letter,  resume  and  a  dozen  recent 
clips  to:  ADN,  Attn:  Human  Resources, 
P.O.  Box  149001,  Anchorage,  AK 
99514. _ 

GOVERNMENT  REPORTER 
Hobbs  News-Sun,  a  SE  New  Mexico 
daily,  is  seeking  a  city,  county,  and 
government  reporter  to  join  out  award 
winning  staff.  Please  send  resume  and 
clips  to  News  Editor,  P.O.  Box  860, 
Hobbs,  NM  88241 . 


^  EDITORIAL  ^ 
OPENINGS 
WEST  &  EAST 
COAST 

Due  to  tremendous  growth  at 
Computer  Reseller  News,  a 
leading  trade  publication  of  CMP, 
the  following  career-growth 
positions  are  currently  available. 

SENIOR  EDITOR/HARDWARE 

Cover  high  profile  systems  &  server 
beat-Silicon  Valley  preferred. 

SENIOR  EDITOR/CHANNEL 

Report  on  policy  issues  that 
affect  the  channel  &  integration 
companies. 

SENIOR  EDITOIVTECHNOLOGY 

Enterprising  reporter  to  cover  new 
technological  trends  in  software  & 
the  Internet-West  Coast  preferred. 

MANAGING  EDITOR/ONLINE 

Scoop-oriented  editor  to  coordinate 
CRN's  Web  news  efforts  -  West 
Coast  preferred. 

ASSISTANT  EDITOR/ 
SPECIAL  REPORTS 

Coordinate  several  high  profile 
information  directories  &  learn 
features  writing. 

ASSOCIATE  EDITOR/SOFTWARE 

Software  application  reporter- 
West  Coast  preferred. 

Take  the  initiative  &  be  part  of 
a  competitive  compensation 
&  bnfts  package.  Send/fax 
resume  with  sai  reqmts  & 
indicate  POSITION  &  LOCATION 
of  interest  to  Recruiter  JKHC 
516-562-5131,  CMP  Media  lnc„ 
600  Community  Dr.,  Manhasset 
NY  11030.  EOE. 


cMp 


EDITORIAL 


LOCAL  NEWS  -  Vibrant  PM  needs 
resourceful,  dynamic  deputy  metro 
editor  to  work  with  ambitious, 
aggressive  staff;  must  be  planner, 
storyteller,  motivator.  Salary  to  $35K. 
Letter,  resume:  ME,  The  Hour,  346 
Moin  Ave.,  Norwalk,  CT  06851 . 


LOOKING  FOR  A  CAREER  CHANGE? 
Baseview  Products  develops  Macin¬ 
tosh-based  software  for  the  publishing 
industry.  We  are  currently  seeking 
several  individuals  to  fill  ENTRY  LEVEL 
positions  as  SYSTEMS  INSTALLERS/ 
TRAINERS.  These  positions  allow  you 
to  travel  the  country  while  you  work 
(50-60'%).  You  should  be  an  energetic 
self-starter  with  a  great  personality  and 
an  EDITORIAL  background  who  is  will¬ 
ing  to  relocate.  If  you  also  have  QuarkX¬ 
Press,  Macintosh/AppleShare,  or 
teaching  skills,  we  want  to  hear  from 
you. 

Baseview  offers  excellent  benefits  and 
a  relaxed  work  environment.  Please 
fax  a  cover  letter  and  resume  to  (313) 
662-5204  or  mail  to: 

Baseview  Products 
Attn:  Director,  l&T 
333  Jackson  Plaza 
Ann  Arbor,  Ml  48103 
E-mail:  training@baseview.com 


MANAGING  EDITOR:  Knight-Ridder 
newspaper  in  growing  Sun  Belt  market 
seeks  highly  motivated  journalist  to 
lead  67-person  newsroom  toward  the 
guality  readers  deserve.  Best  candi¬ 
dates  will  have  intense  editing  and 
management  experience,  a  passion  for 
community,  the  intellectual  wherewithal 
to  know  news  when  they  see  it,  the 
intestinal  wherewithal  to  go  get  news 
when  they  don't  see  it,  the  ability  to 
direct  and  inspire  others  to  their  best 
work,  and  an  unstinting  commitment  to 
edit  for  readers,  write  for  readers,  lead 
for  readers  and  listen  to  readers.  Rare 
moment  in  diverse,  beautifully  situated 
community  of  200,000  people:  Voters 
just  approved  $160  million  (or  schools; 
banking  services  company  has  begun 
$100  million  expansion;  groundbreak¬ 
ing  on  $60  million  performing  arts  cen¬ 
ter  is  imminent;  new  sports  facilities 
and  river  walk  offer  attractive  recrea¬ 
tion;  Olympic  effort  in  '96  helped 
citizens  think  bigger.  Beach  is  three 
hours  away;  mountains  four,  major 
metro  area  90  minutes.  Newspaper 
(51,000  daily;  67,000  Sunday)  must 
grow  and  improve  with  community.  It'll 
take  courage,  hard  work  and  a  manag¬ 
ing  editor  with  modern  vision  and  the 
.  will  to  make  it  happen.  Send  a  resume, 
i  biography,  references  and  proof  of 
:  your  effectiveness  to  Mike  Burbach, 

:  executive  editor,  Columbus  Ledger- 
:  Enquirer,  P.O.  Box  711,  Columbus, 
i  GA  31902. 

I  MANAGING  EDITOR 

\  Award-winning,  editorially  driven 
i  group  of  suburban  weeklies  in  metro- 
:  NY  region  seeks,  editor/manager  to 
i  lead  20-person  editorial  team.  If  you 
:  know  how  to  create  lively,  informative, 
:  quality  publications  on  time  and  on 
:  budget,  we'd  like  to  talk  to  you.  You 
I  should  have  strong  writing,  editing  and 
;  page  design  skuls,  leadership  and 
i  management  ability  and  a  working 
;  knowledge  of  QuarkXPress,  pagina- 
:  tion,  ancT the  internet.  Excellent  salary/ 
•  benefits  package.  Send  resume/clips  to 
:  Box  08321 ,  Editor  &  Publisher. 


MEDICAL,  TRANSPORTATION  AND 
POLITICAL  REPORTERS 

The  Orange  County  (CA)  Register  is 
looking  for  experienced  reporters  to: 

-  join  its  medical  team  covering  health 
care  delivery  to  a  diverse  population. 
Orange  County  is  home  to  some  of  the 
country's  largest  HMOs  as  well  as  the 
University  of  California,  Irvine,  one  of 
the  leading  research  institutions  in 
America.  The  team  won  the  1996 
Pulitzer  Prize  for  investigative  report¬ 
ing. 

•  cover  transportation  in  car-crazy 
Southern  California,  explaining  how 
our  new  tollroads,  proposed  li^t  rail 
system  and  network  of  highways 
impact  everyone's  personal  commute. 

-  explain  local  politics  in  a  place  where 
national  trends  start.  Orange  County  is 
home  to  many  of  the  Republican  Par¬ 
ty's  most  well-heeled  donors.  Califor¬ 
nia's  demographic  changes,  however, 
ore  putting  pressure  on  the  old  order 
and  creating  new  majorities. 

The  Register  is  a  4(X),000  circulation 
newspaper  in  the  highly  competitive 
Southern  California  market.  Successful 
candidates  will  have  a  minimum  of  5 
:  years  reporting  experience  on  a  daily 
I  metro,  a  demonstrated  ability  to  bring 
i  clarity  to  complex  issues  and  the  desire 
:  to  work  as  part  of  a  team. 

;  Please  submit  a  packet  demonstrating 
:  current  work  as  well  as  a  resume  and 
:  one-page  statement  of  philosophy  to: 
i  John  Doussard,  625  N.  Grand  Ave., 

:  Santa  Ana,  CA  92701.  Fax:  (714) 

I  565-3681. 

j  MUSIC  EDITOR 

:  New  Times  has  an  immediate  opening 
i  for  a  music  editor  at  its  weekly  news- 
:  paper  in  Miami.  Strong  writing  skills 
:  essential.  Job  entails  planning/editing 
:  music  section,  hiring  freelance 
i  reviewers,  and  writing  a  local  music 
;  column  as  well  as  feature-length 
i  pieces.  Send  cover  letter,  resume  and 
:  five  best  clips  to:  Christine  Brennan, 
j  P.O.  Box  5970,  Denver,  CO  80217. 

:  No  calls  or  E-mails,  please. 

:  NEWS  EDITOR  -  Manager  needed  to 
:  creatively  crunch  wire  and  meet 
:  deadlines  on  PM;  must  lead  small  desk. 

:  Salary  to  $40K.  Letter,  resume;  ME, 

•  The  Hour,  346  M.ain  Ave.,  Norwalk, 

I  a  06851. 

j  NEWS  EDITOR 

i  A  Gannett  newspaper  in  the  beautiful 
:  Hudson  Valley  region  of  upstate  New 
;  York  seeks  a  solid  leoder  to  manage 
:  the  news  desk.  Candidates  will  not  only 
:  have  strong  copy  editing  skills,  but  the 
:  demonstrated  potential  to  manage  and 
;  lead.  The  ideal  candidate  will  have 
:  high  standards,  a  commitment  to 
;  aggressive  community  news  coverage 
i  and  a  desire  ta  advance  his/her 
:  career.  QuarkXPress  pagination  expe- 
:  rience  a  plus.  To  apply,  send  a  cover 
i  letter,  resume  and  six  examples  of  your 
:  work  to  Derek  Osenenko,  executive 
:  editor.  The  Poughkeepsie  Journal,  85 
:  Civic  Center  Plaza,  Poughkeepsie,  NY 

i  12601. 
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_ EDITORIAL _ 

NEWS  EDITOR 

7,000  PM  in  Indiana  seeks  NE  lo 
direct  staff  of  6.  Management,  editing, 
internet  and  page  design  (Mac- 
QoarkXPress)  experience  needed.  Com¬ 
petitive  benefit  package.  Send  your 
resume  with  cover  letter  and  samples  of 
work  plus  salary  requirements  to  Box 
08343,  Editor  &  Publisher. 

PAGE  DESIGNER/GRAPHIC  ARTIST 

Gazette  Newspapers,  a  group  of  25 
weekly  newspapers  owned  by  The 
Washington  Post  in  the  Maryland  sub¬ 
urbs  of  Washington,  DC,  is  looking  for 
a  skilled  page  designer  with  experi¬ 
ence  creating  graphics.  Top  candidates 
will  be  able  to  design  sharp  feature 
pages  and  interesting  news  pages, 
then  turnaround  and  create  a  locator 
map  or  informational  graphic. 
Expertise  in  QuarkXPress  and  a  strong 
knowledge  of  Illustrator  or  Freehand 
are  a  must.  Copy  editing  skills  definitely 
a  plus.  Send  cover  letter,  resume  and 
tearsheets  to  Page  Designer/Graphic 
Artist,  Human  Resources  Director, 
Gazette  Newspapers,  1 200  Quince 
Orchard  Road,  Gaithersburg,  MD 
20878. _ 

PERFECT  FOR  college  student  or  any¬ 
one  with  a  few  hours  of  spare  time  on 
their  hands  Nwho  wants  to  break  into 
“cyberjournalism”. 

The  Charlotte  Sun-Herald  is  looking  for 
an  Internet  copy  editor  who  can  help 
us  put  our  newspaper  on-line  two 
nights  a  week.  Job  is  from  8  p.m.  to  1 1 
p.m.,  approximately.  Knowledge  of  com¬ 
puters  a  must.  Knowledge  of  HTML 
helps  but  not  required.  Must  be  a  good 
speller  who  can  catch  mistakes. 

The  Charlotte  Sun-Herald  is  a  drug- 
free  workplace;  pre-employment  drug 
testing  required.  If  this  sounds  like  you, 
please  call  Charlie  Marquis,  night  desk 
manager,  at  (941 )  255-81 35. 

NIGHT  POLICE  REPORTER  for  Illinois' 
largest  downstate  daily.  Minimum  one 
year  daily  newspaper  experience;  pra- 
ven  enterprise  and  productivity. 
Women  and  minorities  especially 
encouraged  to  apply.  Send  resume, 
clips  to  Jerry  D.  McDowell,  metro/city 
editor.  Journal  Star,  1  News  Picza, 


_ EDITORIAL _ 

PAGE  DESIGNER  needed  for  growing, 
dynamic  Southern  California  newspa¬ 
per  chain.  Goad  eye,  attitude  and 
work  ethic  all  mandatory  plus  QuarkX¬ 
Press  experience.  Send  resume  and 
designed  pages  to:  Steve  Marble,  Cali¬ 
fornia  Community  News,  330  W.  Boy 
St.,  Costa  Meso,  CA  92627. _ 

POUCE  REPORTER 

We  hove  an  immediate  opening  for  a 
skilled,  aggressive  reporter  who  can 
find  the  story,  get  it  right  and  get  it  to 
our  readers  first.  We're  looking  for 
someone  who  can  develop  sources, 
write  well  and  explain  to  our  33,000 
households  what  the  crime  trends 
mean  to  them.  Send  cover  letter, 
resume  and  work  samples:  Jim 
Hendricks,  managing  editor.  The 
Albany  Herald,  P.O.  Box  48,  Albany, 
GA  31702-0048. _ 

POSITION  AVAILABLE:  Managing 
Editor,  The  Chicago  Reporter.  Manage 
the  day-to-day  editorial  operations  of 
an  independent,  investigative  monthly 
that  covers  issues  of  race  and  poverty. 
Four  to  six  years  investigative  reporting 
and/or  editing  experience,  especially 
in  investigative  reporting.  Proficiency  in 
computer-assisted  reporting.  Strong 
manogement  skills.  Salary  $40,000  to 
$45,000;  excellent  benefits.  Send 
resume  to  Laura  S.  Washington,  editor 
and  publisher.  The  Chicago  Reporter, 
332  South  Michigan  Avenue,  Chicago, 
IL  60604.  An  equal  opportunity/ 
affirmative  action  employer. 

REPORTER  -  The  Tribune-Democrat  in 
Johnstown,  PA,  (49,000  daily-AM, 
53,000  Sunday)  has  an  opening  for  a 
reporter. 

We  need  someone  with  experience 
who  can  dig  for  news  and  develop 
stories  on  a  daily,  Sunday  and  long¬ 
term  basis.  Knowledge  of  computer- 
assisted  reporting  would  be  a  plus  but 
not  essential. 

We  are  one  hour  from  Pittsburgh,  three 
from  Washington,  DC,  in  a  friendly  com¬ 
munity,  pleasant  surroundings.  Please 
send  resume  and  clips  to  Human 
Resources  Manager,  The  Johnstown 
Tribune  Publishing  Company,  P.O.  Box 
340,  425  Locust  Street,  Johnstown,  PA 


Pioneer  Press,  a  Chicago  suburban 
chain  of  48  newspapers  with  a  paid 
circulation  of  204,000,  is  seeking 
aggressive,  enterprising  reporters. 
Ideal  candidate  will  have  journalism 
degree  and  2-4  years  experience.  We 
seek  enthusiastic,  hard-working 
reporters  willing  to  go  beyond  gov¬ 
ernment  board  to  get  stories  and  who 
take  creative  approaches  in  their  work. 
We  can  offer  a  competitive  package  af 
benefits.  Fax  or  mail  resumes  with  clips 
to  Pioneer  Press,  2201  Waukegan 
Road,  Bannockburn,  IL  60015.  Fax: 
(847)317-1022. 

REPORTER 

Pulitzer  Prize-winning  newspaper  is 
seeking  an  enthusiastic,  aggressive 
reporter  who  can  write  hard-hitting 
news  stories  and  also  has  an  eye  (or 
people  features.  Seeking  a  reporter 
with  one  or  two  year's  experience  or  a 
sharp  beginner.  We  are  an  Equal 
Opportunity  Employer.  Send  resume, 
five  of  your  best  clips  and  three 
references  to  Ernest  Murray,  managing 
editor.  The  Lufkin  Daily  News,  P.O. 
Box  1089,  Lufkin,  TX  75902. 

REPORTERS  &  EDITORS 
Investor's  Business  Daily  continues  to 
expand  its  staff  as  it  builds  a  national 
franchise.  Paper  seeks  reporters  (busi¬ 
ness,  technology,  economics),  editors 
(news,  copy,  senior)  and  graphic  art¬ 
ists,  mostly  in  Los  Angeles.  Fax  resumes 
and  clips  to  Susan  Warfel,  managing 
editor,  at  (310)  577-7350. 


The  Aspen  Times,  a  combined  doily/ 
weekly  in  a  competitive  market  (circula¬ 
tion  1 2,000),  seeks  a  highly  motivated 
general  assignment  reporter.  Primary 
focus  will  be  on  daily  police  and  courts 
reporting,  along  with  other  beats  and 
assignments  to  be  determined  by 
editors,  and  a  strong  emphasis  on 
feature-writing  and  in-depth  reporting. 
Applicants  must  hove  at  least  one 
yeor's  experience  at  a  daily  --  no 
whiners  or  prima  donnas  need  apply. 
Send  resume  and  clips  to  Aspen  Times, 
P.O.  Box  E,  Aspen,  CO  81611,  or  call: 
(970)  925-3414. 

REPORTER 

The  Catholic  Spirit,  newspaper  of  the 
Archdiocese  of  St.  Paul  and  Min¬ 
neapolis,  has  an  opening  (or  a  full-time 
staff  writer.  Candidates  should  be  com¬ 
fortable  covering  the  moral  and  ethical 
issues  of  the  day;  writing  feature  stories 
and  occasional  columns;  editing  copy, 
and  designing  pages.  Macintosh  famil¬ 
iarity,  including  QuarkXPress,  helpful. 
Knowledge  and  comfort  with  the 
teachings  of  the  Catholic  Church 
required.  No  phone  calls.  Send  resume 
and  up  to  three  clips  to: 

Dennis  Heaney 
The  Catholic  Spirit 
244  Dayton  Avenue 
Saint  Paul,  MN  55102 


E6^P  Classified 

It^s  Your  Peoplc'tO'People 
Meeting  Place 

Find  your  editor,  advertising  manager,  artist,  sales 
representative,  circulation  manager,  public  relations 
or  production  person  with  an  ad  in  Editor  & 
Publisher.  We  reach  the  working  journalists  you 
want  to  reach,  every  week... 50,000  strong. 

To  increase  accuracy  and  expedite  placement.  Fax 
your  ad  to  (212)  929-1259,  or  mail  it  to: 


Peoria,  IL  61643. 


15907-0340. 
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In-Column  Advertisements 
Tuesday  noon  (EST)  for  following  Saturday  issue 
Classified  Display 

Friday  5pm  (EST)  8  days  prior  to  publication 


Classified  Department 
1 1  W.  1 9th  Street 
New  York,  NY  10011 
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HELP  WANTED 


EDITORIAL _  j _ EDITORIAL 

REPORTER  I  RESTAURANT  CRITIC 


The  Lewiston  Tribune,  a  25,000  daily 
in  northern  Idaho,  seeks  a  public  edu¬ 
cation/general  assignment  reporter  to 
cover  issues  throughout  our  circulation 
area.  We  give  our  reporters  mean¬ 
ingful  assignments  and  freedom  to 
report.  Outstanding  outdoors 
opportunities,  a  safe  community  and 
great  access  to  higher  education  institu¬ 
tions.  Will  consider  recent  grads  with 
successful  internships.  Clips,  resume 
and  references  to:  Paul  Emerson, 
managing  editor,  P.O.  Box  957, 
Lewiston,  ID  83501 . 

REPORTING  JOBS  IN  EUROPE 
The  Stars  &  Stripes,  a  daily  newspaper 
serving  the  U.S.  military  community  in 
Europe,  is  searching  for  world-class 
reporters  to  fill  openings  at  its  home 
base  in  Darmstadt,  Germany,  and 
several  of  our  bureau  locations.  Stripes 
is  a  First  Amendment  newspaper 
owned  by  the  government  but  with 
strong  safeguards  against  command 
influence  in  editorial  operations.  We 
distribute  in  27  countries  and  soon  will 
add  remote  printing  operations  in  Eng¬ 
land  and  Italy. 

Stripes  seeks  productive,  highly 
motivated  reporters  eager  to  work  in 
Europe  and  who  know  how  to  do  solid, 
in-depth  reporting  and  write  with  com¬ 
pelling  flair.  Candidates  are  required  to 
nave  at  least  three  years  of  daily 
newspaper  reporting  experience  or  a 
college  degree.  The  ability  to  speak 
German,  Italian  or  other  languages  is 
a  plus  but  not  required.  A  minimum  of 
40  wpm  and  knowledge  of  word¬ 
processing  as  well  as  phota  processing 
and  communicatians  programs  is  also 
required. 

Because  we  cover  the  U.S.  military, 
applicants  must  be  willing  and  able  to 
deploy  on  short  notice  to  the  world's 
trouble  spots,  including  such  places  as 
Bosnia  and  Africa.  Extensive  travel, 
mast  within  Europe,  is  likely.  Know¬ 
ledge  of  the  military  is  a  plus  but  nat 
required.  The  ability  to  take  phata- 
graphs  is  a  definite  plus  in  an  enviran- 
ment  in  which  it  is  often  impossible  to 
dispatch  a  reporter-photagrapher 
team. 

These  jobs  are  renewable  three-year 
appointments  accompanied  by  an 
attractive  compensation  package.  Our 
compensation  package,  which  approx¬ 
imates  $50,000,  includes  a  competitive 
salary  of  $28,000  to  $40,000,  depen¬ 
dent  on  experience  level;  NF-4  grade 
level;  an  allowance  to  offset  the  high 
costs  of  housing  in  Europe;  health, 
retirement  and  savings  programs;  mov¬ 
ing  expenses;  use  of  military  post 
exchange  and  commissary  facilities; 
and  travel  from  and  to  the  United 
States.  Applicants  should  submit  a 
resume  with  references,  story  clips, 
photographic  samples  and  other  perti¬ 
nent  material  to:  Editor,  The  Stars  & 
Stripes,  Unit  29480,  APO  AE  09211, 
or  E-mail; 

phillipst@mail.estripes.osd.mil 
Faxed  applications  also  will  be 
accepted  from  the  United  States  at 
(011-49)  6155-601395.  Those  send¬ 
ing  faxed  applications  must  follow  with 
a  mailed  copy.  All  applications  must 
be  received  by  November  28.  Please 
refer  to  announcement  #NAF-SS-97- 
023.  The  Stars  and  Stripes  is  an  Equal 
Opportunity  Employer.  Positions  open 
to  US  Citizens  only. 


New  Times  is  looking  for  a  restaurant 
critic  for  its  award-winning  weekly 
newspaper,  Houston  Press.  We  want 
stylish,  opinionated  columns  by  writers 
who  are  knowledgeable  and 
passionate  about  food,  both  up-scale 
and  down-home.  Fulltime  position  with 
benefits  requires  a  1,500-word  weekly 
restaurant  review,  plus  additional  writ¬ 
ing  and/or  editing  duties  based  on  the 
applicant's  experience.  New  Times 
publishes  magazine-style  weeklies  -  cov¬ 
ering  local  news,  politics,  arts  and 
music  —  in  Phoenix,  Denver,  Miami, 
Dallas,  Houston,  San  Francisco  and  Los 
Angeles. 

To  apply,  send  your  clips,  resume  and 
cover  letter  (plus  a  sample  review,  if 
you  haven't  reviewed  before)  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  8021 7 
No  calls  or  E-mails,  please. 


ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisco  and  Los  Angeles  We  publish 
in-depth,  well-crafted  stories  that 
explore  the  issues,  events  and 
personalities  that  make  our  com¬ 
munities  tick.  Our  stories  inform  and 
entertain  readers,  provoke  strong  reac¬ 
tions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  writers  in  Denver,  Miami,  Dallas 
and  Houston.  Our  new  paper  in  Ft. 
Lauderdale,  starting  in  the  fall  of  1 997, 
will  need  both  news  and  feature 
writers. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits. ..and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls  or  E-mails,  please)  to: 
Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  80217 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 


_ EDITORIAL _ 

RETAIL/ 

CONSUMER  AFFAIRS  REPORTER 

The  Virginian-Pilot  (220,000  daily) 
needs  an  experienced  business  or 
retail  writer  to  jump  in  and  caver  the 
dynamic  retail  market  in  Hampton 
Roads.  The  coverage  area  includes 
Virginia  Beach  and  Norfolk.  Dillard's 
and  Target  have  moved  in.  Home 
Depot  is  on  its  way,  and  a  major  mall 
is  under  construction  in  downtown 
Norfolk.  The  beat  also  includes  local 
car  dealerships  and  consumer  issues. 
The  Business  News  section  is  a  daily 
section  front,  and  business  writers 
receive  frequent  A1  display.  If  you're  a 
precise  and  energetic  writer  with  a 
four-year  degree  and  at  least  two 
years  of  business  reporting  experience, 
apply  to  M.L.  Lake,  recruiting  director. 
The  Virginian-Pilot,  150  West  Bram- 
bleton  Avenue,  Norfolk,  VA  23510. 
The  Pilot  is  a  team  management  orga¬ 
nization. 


SOUTHERN  CALIFORNIA  public 
affairs  firm  seeks  copy/news  writer  for 
releases,  collateral,  media  contact,  etc. 
Journalism  degree  and  1-3  years  news 
experience  required.  $30-35K/year. 
Fax  resumes  to  (562)  435-5735. 


SPORTS  COPY  EDITOR;  Seeking  a 
dedicated  individual  to  polish  the  writ¬ 
ing  of  an  award-winning  staff.  Posi¬ 
tion  involves  editing  wire  and  local 
copy,  and  producing  a  clear,  compre¬ 
hensive,  interesting  sports  section  three 
to  four  times  a  week.  Familiarity  with 
QuarkXPress  is  extremely  helpful,  but 
not  necessary.  Will  have  on 
opportunity  to  write.  Send  resume/ 
layouts/clips  to  Gregory  Gay,  Times 
executive  sports  editor,  Watertown 
Daily  Times,  260  Washington  Street, 
Watertown,  NY  1 3601 . 


SPORTS  DESIGNER/COPY  EDITOR 

Within  one  year  our  sports  section  will 
be  widely  regarded  as  the  best  in  Cen¬ 
tral  Illinois.  If  you  are  a  design  ace 
then  you  can  help  us  get  there.  We  are 
the  Herald  &  Review,  a  44,000  daily 
with  a  strong  commitment  to  sports. 
Our  ideal  candidate  will  hove  a  flair 
for  page  design,  headline  writing  and 
copy  editing.  Join  our  award-winning 
staff  and  help  us  make  Central  Illinois 
take  notice.  Send  resume  and  work 
samples  to:  Jeff  Lampe,  sports  editor. 
Herald  &  Review,  P.O.  Box  311, 
Decatur,  IL  62525. 

SPORTS  DESIGNER 

We  have  the  writing  covered  at  the 
York  Daily  Record,  a  43,000  AM  daily 
and  APSE  finalist.  We're  looking  for  a 
designer  who  can  give  our  award¬ 
winning  writers  the  display  they 
deserve.  This  is  the  No.  2  post  in  our 
sports  department,  which  covers  three 
pro  teams,  Penn  State,  high  schools 
and  produces  regular  enterprise  and 
projects.  The  Daily  Record  is  located 
50  miles  north  of  Baltimore.  Visit  our 
web  site  at  www.ydr.com.  Salary; 
$459.75  -  $665.64.  Send  resume, 
clips  ta  Sports  Editor,  York  Daily 
Record,  P.O.  Box  15122,  York,  PA 
17405-7122.  EOE. 


_ EDITORIAL _ 

SENIOR  EDITOR 

Leading  business  technology  maga¬ 
zines  for  retailing  and  manufacturing 
seek  senior  editor  lo  become  manag¬ 
ing  editor.  Edgell  Communications,  10 
W.  Hanover  Avenue,  Suite  107,  Ran¬ 
dolph,  NJ  07869-4214  or  fax  (973) 
895-9363. _ 

SPORTS  DESK  OPENING 

The  Hutchinson  News  Sports  Depart¬ 
ment  needs  a  desk  editor  for  its  award¬ 
winning  five-person  staff.  We're  look¬ 
ing  for  a  designer  with  good  copy  edit¬ 
ing  skills  who  can  produce  lively  sec¬ 
tion  fronts  and  inside  pages.  You'll 
also  be  asked  to  cover  occasional 
assignments,  so  solid  reporting  skills 
are  also  necessary.  Send  resume, 
references,  and  examples  of  page 
design  and  writing  to  Kathy  Beshears, 
human  resources  director,  Hutchinson 
News,  P.O.  Box  190,  Hutchinson,  KS 
67504-0190.  Deadline  to  apply: 
November  28. 

SPORTS  EDITOR  -  If  you  like  sports, 
we'll  give  you  all  you  want.  The 
Tribune-Democrat  in  Johnstown,  PA 
(49,000  daily — 53,000  Sunday)  is  look¬ 
ing  (or  a  sports  editor  who  can  handle 
the  full  schedules  of  32  high  schools, 
and  player-development  franchises  in 
professional  hockey  and  baseball. 
We're  in  Pittsburgh  Steeler,  Penguin 
and  Pirate  country  between  Pitt  and 
Penn  State.  This  is  a  management  posi¬ 
tion  that  involves  copy  editing,  design, 
scheduling,  coverage  and  yes,  you'll 
write  a  column.  If  you're  ready  to  step 
up,  send  resume  and  clips  to  Human 
Resources  Manager,  The  Johnstown 
Tribune  Publishing  Co.,  P.O.  Box  340, 
425  Locust  St.,  Johnstown,  PA  15907- 
0340. _ 

SPORTS  EDITOR 

Knight-Ridder/Tribune  News  Service  is 
seeking  a  sports  editor.  The  job  com¬ 
prises  the  selection,  editing  and  mov¬ 
ing  of  copy;  building  strong  rela¬ 
tionships  with  editors  at  client  papers 
and  compiling  daily  budgets.  The  job 
requires  strong  organizational  skills; 
the  ability  to  work  under  deadline 
pressure;  and  night  and  weekend 
work.  Applicants  must  have  a  college 
degree;  five  years  of  newspaper  or 
wire-service  experience;  a  strong 
knowledge  of  and  interest  in  all  sports; 
strong  editing  skills.  The  job  calls  (or 
the  ability  to  use  a  PC  (AAacintosh  and 
Windows)  and  the  Internet.  Applicants 
should  send  letter  and  resume  to: 
Managing  Editor,  KRT,  790  National 
Press  Building,  Washington,  DC 
20045.  EOE _ 

SPORTS  WRITER  position  available  in 
Barre,  Vermont.  Responsibilities 
include  copy  editing  and  page  layout. 
College  degree  desired  and  experience 
preferred.  Sports  coverage  ranges 
from  high  school  to  Division  I  college. 
Send  clips  and  resume  to;  The  Times 
Argus,  Box  707,  Barre,  VT  05641. 
Attn:  Jeffrey  Martin,  sports  editor. 


Faith  is  God  felt  by  heart,  not  by  reason 

Blaise  Pascal 
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_ EDITORIAL _ 

STORYTELLER  -  Need  features  writer 
wfio  can  dig  out  stories  that  captivate. 
Work  in  busy  features  department; 
page  design  helpful.  Letter,  resume: 
ME,  The  Hour,  346  Main  Ave., 
Norwalk,  a  06851. 


TEAM  LEADER 

The  Fayetteville  Observer-Times,  a 
75,000  morning  daily  in  North  Caro¬ 
lina,  is  looking  for  on  editor  to  lead 
one  of  its  new  reporting  teams  and 
help  run  the  local  news  operation  at 
night.  Editors  from  smaller  papers  or 
reporters  with  five  years  experience 
will  be  considered.  The  ideal  candidate 
has  passion  for  local  news,  strong 
leadership  skills  and  commitment  to 
excellence. 

Send  resume  and  work  samples  to 
Mike  Arnholt,  managing  editor.  The 
Fayetteville  Observer-Times,  P.O.  Box 
849,  Fayetteville,  NC  28302. 

THE  CAPE  COD  TIMES,  an  award¬ 
winning  daily  newspaper  located  in 
one  of  the  East  Coast's  premier  vaca¬ 
tion  destinations,  seeks  a  full-time  page 
designer.  We're  looking  for  a  creative 
thinker  with  a  flair  tor  design,  the 
ability  to  produce  features  and  news 
pages  under  deadline,  a  way  with 
words  and  a  passion  for  quality.  Must 
be  fluent  in  QuarkXPress.  Minimum 
two  years  newspaper  design  experi¬ 
ence  required.  Qualified  candiaates 
should  submit  a  cover  letter,  resume, 
and  five  non-returnable  virork  samples 
by  November  21  to:  Mindy  Clawson, 
graphics  editor.  Cape  Cod  Times,  319 
Main  Street,  Hyannis,  MA  02601 .  No 
phone  calls,  please.  Equal  Opportunity 
Employer. 

THE  HARRISBURG  Patriot-News  is  look¬ 
ing  for  talented,  hard-charging 
reporters  who  want  to  work  at  a  grow¬ 
ing,  100,000-circulation  capital  city 
paper.  Reporters  with  experience  and 
interest  in  covering  courts,  police,  or 
government  at  any  level  are 
encouraged  to  apply.  We  have  a 
strong  commitment  to  local  news  and 
offer  reporters  a  chance  to  tackle  in- 
depth,  enterprise  stories.  Interested? 
Send  resume,  cover  letter  and  clips  to 
Bob  Heisse,  city  editor.  The  Patriot- 
News,  812  Market  Street,  Harrisburg, 
PA  17101. 


THE  ISLAND  PACKET  (Hilton  Head 
Island,  SC)  needs  a  copy  editor/ 
paginator.  A  McClatchy-owned  paper, 
the  Packet  has  high  editorial  standards. 
Mail  or  fax  a  cover  letter  and  resume 
with  references  to  Fitz  McAden,  execu¬ 
tive  editor.  Island  Packet,  P.O.  Box 
5727,  Hilton  Head  Island,  SC  29938. 

THE  ORANGE  LEADER  has  an 
immediate  opening  for  an  aggressive 
general  assignment  reporter  able  to 
write  strong  features  as  well  as  in- 
depth  news  stories.  We  are  a  seven- 
day  newspaper.  Send  resumes  and 
clips  ASAP  to  Glenda  Dyer,  executive 
editor,  P.O.  Box  1028,  Orange,  TX 
77631. 


_ EDITORIAL _ 

THE  ORLANDO  SENTINEL  is  seeking 
on  experienced  reporter  to  cover 
health  and  medicine.  Our  emphasis  is 
on  providing  health  information  that's 
relevant  and  useful  to  our  readers.  The 
job  requires  versatility,  enterprising 
reporting  and  colorful  writing.  Appli¬ 
cants  must  have  at  least  five  years  of 
experience  at  a  daily  newspaper, 
including  at  least  two  on  a  medical 
beat.  Send  a  resume  and  five  to  seven 
varied  clips  to  James  C.  Clark,  staff 
development  editor.  The  Orlando  Sen¬ 
tinel,  P.O.  Box  2833,  Orlando,  FL 
32802. 


THE  TIMES  LEADER  seeks  an  experi¬ 
enced  news  page  designer.  Sports 
layout  and/or  pagination  experience 
are  a  plus.  What  we  really  need,  how¬ 
ever,  is  someone  with  sound  news  judg¬ 
ment  and  an  eye  for  detail.  Send  a 
resume,  cover  letter  and  3  best  layout 
samples  to:  Chris  Ritchie,  development 
editor.  The  Times  Leader,  15  N.  Main 
St.,  Wilkes-Barre,  PA  18711-0250. 
No  phone  calls,  please  EOE. 


TOP-NOTCH  community  daily  needs 
aggressive  reporter.  Resumes, 
references  to  Tom  Auclair,  The  Keene 
Sentinel,  P.O.  Box  546,  Keene,  NH 
03431 ,  or  E-mail: 

news@keenesenti  nel .  com 


WE'RE  LOOKING  for  a  die-hard  news 
person  who  wants  to  moke  a  real 
impact  on  our  award-winning  daily  as 
an  assistant  city  editor.  You  need  an 
instinct  for  news,  the  ability  to  coach 
and  motivate  a  staff  of  1 0,  and  a  crav¬ 
ing  to  go  head-to-head  with  the  com¬ 
petition.  Send  resume  and  clips  to: 
Managing  Editor,  The  Chronicle- 
Telegram,  225  East  Ave.,  Elyria,  OH 
44035. 


_ EDITORIAL _ 

WE'RE  GOOD,  destined  to  be  great. 
New  Florida  daily  with  strong  owner 
seeks  talent,  experience.  Layout, 
reporters,  editors  needed.  Reply  to  Box 
08328,  Editor  &  Publisher. 

MAILROOM 

ASSISTANT  MAILROOM  MANAGER 
Zone  2  seven-day  operation  seeking 
an  assistant  manager  to  work  with  leod 
managers  in  overseeing  Mail  Room 
operation.  Qualified  candidates  must 
hove  supervisory  experience.  The  posi¬ 
tion  requires  an  individual  with  strong 
leadership  and  excellent  people  skills, 
while  being  able  to  meet  deadline 
goals  and  maintain  a  clean,  safe  wark 
environment.  Hands  on  work  experi¬ 
ence  with  inserting  equipment  is  desira¬ 
ble. 

We  affer  a  campetitive  salary  and 
benefit  package.  For  consideration 
please  send  resume  and  a  salary  his¬ 
tory  to  Box  08338,  Editor  &  Publisher. 

EOE 


PRODUa  PACKAGING  SUPERVISOR 

100,000  plus  newspaper  in  Arizona 
seeks  a  competitive,  experienced  indi¬ 
vidual  to  supervise  our  Product  Packag¬ 
ing  operation.  This  position  involves 
hands-on  responsibility  for  operating 
and  managing  4  SLS1000  inserting 
machines  and  crews.  Duties  will  also 
include  the  completion  of  productive 
work  environment.  We  offer  a  com¬ 
petitive  salary  and  benefits  package 
with  potential  for  future  growth.  Send 
cover  letter  with  resume  to  The  Tribune, 
AHN:  Jana  Crowe/VR,  120  W.  1st 
Avenue,  Mesa,  AZ  85210  or  fox  in  con¬ 
fidence  to  (602)  898-6401 . 

EEO  M/F/V/D 


_ MARKETING _ 

DIREaOR  OF  MARKETING 

The  Janesville  Gazette,  a  seven  day 
newspaper  serving  Southern  Wiscon¬ 
sin,  is  expanding  its  marketing 
department. 

This  position  will  be  responsible  for  the 
coordination  of  all  marketing  related 
activities  for  the  newspaper  including 
research  and  onalysis,  strategic  plan¬ 
ning,  target  marketing,  product  devel¬ 
opment  and  other  related  aspects.  In 
addition,  this  individual  will  oversee 
the  public  relations  manager  and  staff. 
Successful  candidates  must  be  a  team 
player  and  will  work  closely  with  the 
director  of  advertising,  circulation  and 
news.  Demonstrated  communication 
and  creative  skills  and  a  track  record 
of  successful  strategic  management  is 
critical. 

Minimum  qualifications  include  3-5 
years  experience  in  research,  con¬ 
sumer  behavior  and  long-term  plan¬ 
ning.  Bachelor's  degree  in  marketing 
or  related  field  required,  master's 
degree  preferred. 

The  Gazette  serves  a  growing  com¬ 
munity  and  is  part  of  a  stable,  suc¬ 
cessful,  family-owned  media  group 
with  an  excellent  reputation.  We  offer 
a  competitive  salary  and  benefits 
package  including  401(k)/profit  shar¬ 
ing,  dental,  medical  and  life  insurance, 
short-term  disability  and  an 
opportunity  for  advancement.  This  is  a 
new  position  and  offers  an  exciting 
career  for  the  right  candidate.  Send 
resumes  to  Mary  Jo  Villa,  The 
Janesville  Gazette,  P.O.  Box  5001, 
Janesville,  Wl  53547-5001.  We  are 
an  equal  opportunity  employer. 


MARKETING  DIREaOR 

Excellent  career  opportunity  in  North¬ 
east  Indiana.  We  are  currently  looking 
for  a  Marketing  Director  with  proven 
sales  record  and  a  can-do  attitude.  The 
right  individual  must  be  creative, 
results  oriented  and  able  to  thrive  in  a 
competitive  market.  We  offer  (list  bene¬ 
fits). 

Send  resume  and  cover  letter  to  Box 
08339,  Editor  &  Publisher. _ 


MARKETING  EXECUTIVE 

The  Sun  Journal  is  seeking  Professional 
Marketing  Executives  to  Sales/ 
Newspaper  Advertising  Space.  We  are 
a  fast  paced,  growing  environment. 
This  position  requires  great  people  and 
marketing  skills  with  the  Sales  motiva¬ 
tion  to  become  #1  in  our  sales  depart¬ 
ment.  We  are  willing  to  train  the  right 
candidates.  Newspaper  sales  a  plus. 
We  offer  a  competitive  base  salary 
plus  an  incentive  plan,  complete  bene¬ 
fits's  package  including  a  401  (k)  plan. 
EOE/Drug  Free  environment.  Please 
respond  in  confidence  to  The  Sun 
Journal,  7215  Whipple  Avenue,  NW, 
Canton,  OH  44720-7137  or  Fax  (330) 
966-0145. 


Attention  Classified 
Advertisers! 

Deadlines  for  Nov.  29 


Line  ads 

Copy  Nov.  21  @  12  noon  EST 

Display  ads 

Space  Nov.  19  @  5:00  EST 
Copy  Nov.  20  @  3:00  EST 

for  more  information,  please  call 

(212)  675-4380  ext.  171  or  173 
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HELP  WANTED 


NEW  MEDIA 


EXECUTIVE  PRODUCER 

The  Seattle  Times  New  Media  Group 
has  an  immediate  opening  for  an 
EXECUTIVE  PRODUCER  located  in  Seat¬ 
tle,  WA.  This  position  is  responsible  for 
the  strategic  and  tactical  oversight  of 
the  New  Media  News  and  Content 
Group  and  the  Graphics  and  Design 
Group.  Also  acts  as  the  strategic  and 
tacticol  lead  for  all  on-line  news  sites, 
information  sites  and  channels;  devel¬ 
ops  and  plans  new  on-line  products 
and  services  with  an  eye  toward 
revenue  opportunities.  Minimum 
requirements:  BA  degree;  four  years 
experience  creating,  developing, 
designing  and  overseeing  web  sites 
and  on-line  content  channels; 
demonstroble  writing/editing  experi¬ 
ence;  four  years  combined  project  and 
line  management  experience;  four 
years  experience  working  in  cross¬ 
functional  product  development  teams; 
requirement  analysis,  customer  service 
and/or  database  experience;  budget 
experience;  two  years  user  interface 
design  experience;  one  year  strategic 
planning  or  strategic  marketing  expe¬ 
rience;  Master's  degree  preferred;  on¬ 
line  experience  in  both  Internet  and 
Interactive  TV  environments  preferred. 
Interested  candidates  should  send 
resume  with  salary  requirements  to; 
The  Seattle  Times,  HR-EP,  P.O.  Box  70, 
Seattle,  WA  98111  or  E-mail: 
resume@seatimes.com.  No  phone  calls, 
please.  Only  candidates  to  be 
interviewed  will  be  contacted. 

EOE  M/F/H 


PREPRESS 


PREPRESS  PRODUaiON  MANAGER 

Zone  3  daily  seeks  hands-on  manager 
to  supervise  our  evening  shift  Macin¬ 
tosh  ad  production,  composing, 
camera  and  platemaking  departments. 
Successful  candidate  will  possess 
strong  organizational  and  people 
skills.  Newspaper  production  experi¬ 
ence  and  newspaper  management 
experience  desired.  Willing  to  develop 
the  right  candidate.  Send  resume  and 
salary  history  to  Box  08342,  Editor  & 
Publisher. 


THE  PREPRESS  DEPARTMENT  of  the 
Milwaukee  Journal  Sentinel  has  a 
challenging  management  opportunity 
in  our  expanding  Digital  Design 
Department.  This  results  oriented  man¬ 
ager  will  supervise  a  staff  of  eight  full 
time  employees  along  with  toning, 
color  correcting  and  manipulation  of 
photos  and  art  work  as  well  as 
electronic  output  of  ads  using  various 
applications.  This  person  must  be  able 
to  work  in  a  fast  pace  environment, 
produce  consistent  quality  reproduc¬ 
tions,  and  keep  current  with  the 
technological  advancements. 

The  ideal  candidate  will  possess  a 
Bachelors  degree  in  Graphic  Arts  or 
equivalent,  have  previous  supervisory 
experience  in  a  production  environ¬ 
ment.  Strong  Macintosh  skills  accom¬ 
panied  with  software  knowledge  in 
Photoshop,  QuarkXPress  and  Freehand 
required. 

Send  resume  and  cover  letter  with  posi¬ 
tion  title,  salary  requirements  in  con¬ 
fidence  to: 

Journal  Sentinel,  Inc. 

Human  Resources  Department 
333  W.  State  Street 
Milwaukee,  Wl  53203 
Fax  (414)  224-2897 
Journal  Sentinel,  Inc, 

An  Equal  Opportunity  Employer 


PRESSROOM 


IMMEDIATE  POSITIONS  available  for 
WEB  and  SHEETFED  press  operators  at 
several  locations: 

ANDERSON-Newspaper  press 
operator  needed  for  Goss  Urbanite® 
operation.  Availability  for  night/ 
weekend  work  required.  Stripping,  plat¬ 
ing  and  supervisory  experience  helpful. 

ANDERSON-Quality  conscious  press¬ 
man  needed  for  sheetfed  and  Did- 
die®  web  printing  operation.  Night 
and  weekend  work  required. 

GREENSBURG-Newspaper  press 
operator  needed  for  Goss  Community® 
press.  Weekend  availability  required. 
Camera/plate  experience  helpful. 

LOGANSPORT-Goss  Community® 
press  operator  needed  for  newspaper 
printing  operation.  Availability  for 
night/weekend  work  required.  Com¬ 
mercial  printing  and  camera/plate 
experience  helpful. 

Send  or  fax  resume  stating  the  location 
desired  to: 

Thomson  Indiana 
Production 
P.O.  Box  1090 
Anderson,  IN  46016 
Fax;  (765)640-4815 
EOE 


Reach  the  Best  and  the  Brightest  Newspaper  ProfesSiai 


EdfP  runs  monthly  recruitment  features  and  special  sections 
highlighting  issues  that  affect  Human  Resource  profession- 
als  at  newspapers. 

To  place  an  advertisement  in  any  of  these  sections  call  the 
E6?P  Classified  Department  (212)  675-4380.  Ext.  171  or  173. 

1997  Recruitment  &  HR  Features: 


The  communication 
link 
of  the 
newspaper 
industry  every 
week 

since  1884. 


Editor  &  Pi  BLISHER 


Issue  Dates; 

Space  Deadlines: 

November  22 

November  1 1 

December  20 

December  2 

Recruitment  &  HR  Features  and  ^Special  Sectians; 

Issue  Dates; 

Spoce  Deadlines; 

January  24 

January  1 3 

*February  21 

February  10 

March  21 

March  10 

April  25 

April  1 4 

May  23 

May  12 

http://www.mediainfo.com 

PRESSROOM 


JOURNEYMAN  PRESSMEN  needed  for 
a  33,000  AM  daily  in  North  Carolina. 
Applicants  must  be  willing  to  work  day 
or  night  shifts.  Experience  on  Goss 
Metro  a  plus. 

Candidates  should  possess  good  com¬ 
munication  skills,  and  good  work 
ethics.  Openings  are  available  due  to 
retirements  of  several  long  time 
employees. 

Benefits  include  health  insurance,  paid 
vacations  and  holidays  and  401  (k). 
Forward  all  replies  to:  Production 
Director,  P.O.  Box  1CX)9,  High  Point, 
NC  27262  or  E-mail  to: 

wills@hpe.com 


PRESSMAN/MANAGER  for  6  1/2  unit 
Goss  Urbanite.  Minimum  five  years 
experience.  16,500  circulation  7  day 
AM  paper  located  in  beautiful  historic 
New  Bern,  NC.  Competitive  salary  and 
excellent  benefits  package.  Please  send 
resume  and  salary  history  to  John 
Graham,  publisher.  Sun  Journal,  P.O. 
Box  1 1 49,  New  Bern,  NC  28563. 

FAX  (9 19)  638-1577 


PRESSMAN/SUPERVISOR:  Hudson 
Valley  Area.  Working  Foreman  Posi¬ 
tion.  Web  Offset  Experience.  Excellent 
compensation,  $52K  plus,  benefits, 
401  (k).  Reply  to  Box  08344,  Editor  & 
Publisher. 


PRESSROOM  MANAGER 

Zone  3  daily  is  searching  for  an  expe¬ 
rienced  Pressroom  Manager.  Suc¬ 
cessful  candidate  will  hove  at  least  5 
years  Pressroom  management  experi¬ 
ence  (flexa  experience  is  a  plus),  be 
quality  conscious  and  have  excellent 
peaple  skills.  Send  resume  and  salary 
requirements  to  Box  08341,  Editor  & 
Publisher, 


PRESS  OPERATORS 
JOURNEYPERSON 

The  Cincinnati  Enquirer  is  seeking 
quality  conscious  individuals  with  a 
minimum  of  one  years'  journeyperson 
experience  operating  Goss  metro/ 
metroliner  presses  and  multi-presses.  If 
interested  in  more  information  please 
call  Valerie  Mays  at  (513)  768-8211 
and  fax  or  send  resumes  to  (513)  768- 
8210. 


PRODUaiON/TECH 


PRODUaiON  MANAGER 

:  We  are  seeking  a  knowledgeable  and 
i  enthusiastic  leader  for  our  growing 
■  publishing  and  commercial  printing 
;  company  located  in  southeastern 
:  Nebraska.  The  right  person  will  be 
i  leading  a  capable  group  of  production 
:  personnel  in  our  central  printing  facility 
:  with  on  8  unit  Goss  pressline  and 
;  modern  production  equipment. 
\  Excellent  compensation,  MBO  and 
;  benefits  plus  a  great  area  to  raise  a 
:  family  are  some  of  the  benefits  you  will 
:  enjoy.  Strong  knowledge  in  electronic 
i  prepress  and  Goss  operations 
:  required.  Apply  in  confidence  with 
i  resume  including  salary  history  to  Pres- 
:  ident.  Maverick  Media,  Box  “O", 
:  Syracuse,  NE  68446. 
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CLASSIFIED  ADVERTISING  RATES 

Foreign/Positions  Wanted  advertisers  must  pre-pay. 
Ettective  January  1, 1997 


LINE  ADS 

1  we«k-$9.05  p«r  line 

2  weeks-$8.00  pet  line,  per  issue. 

3  weeks-$7.00per  line,  per  issue. 

4  weeks-$6.05  per  line,  per  issue. 

Add  S  12.00  per  insertion  for  box  sen/ice. 
Count  os  on  additional  line  in  copy 


POSITIONS  WANTED 

1  week-$4.50  per  line 

2  weeks-$3.80  per  lirte,  per  issue. 

3  weeks-$3.15  per  line,  per  issue. 

4  weeks-  $2.90  per  line,  per  issue 

Add  $6.00  per  insertion  tor  box  senrice 
Count  os  on  additional  line  in  copy. 


EILEEN  LONG/CAM/ext.170  HAZEL  PREUSS/ASST.CAM/ext.  171 
MAH  WILCOX/SALES/ext.  173 

Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 

DISPL/iy  CLASSIFIED 

The  use  of  borders,  boldface  illustrations,  logos,  etc.,  on  classified  ads  charged 
the  following  rates  per  column  inch,  per  insertion:  1  time.  $106;  2  to  5  times.  $100 
6  to  13  times.  $95;  14  to  26  times  $90;  27  to  52  times  $86. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 


POSITIONS  WANTED 

ADMINISTRATIVE 

EDITORIAL 

DAILY,  weekly,  magazine  publisher. 
Community,  profit-minded.  Start  up, 
niche  experience.  |630)  245-4672. 

AWARD-winning  TV-film-critic,  feature 
writer  seeking  short/long  term  assign¬ 
ments.  LJeziak@aol.com  for  more  info. 

WARM  CLIMATE  is  number  one 
priority  for  this  newspaper  pro¬ 
fessional.  Will  consider  any  adminis¬ 
tration/department  head  position  in 
Gulf  Ccxist  area.  Results  guaranteed. 

COMPUTER-SAVVY  journalist  with 
lO-i-  yeors'  writing  experience  seeks  to 
join  magazine/ newspaper.  Reference 
and  clips  upon  request.  Reply  to  Box 

08325,  Editor  &  Publisher. 

Beach  preferred  but  optional.  Reply  to 
Box  08326,  Editor  &  Publisher. 

PRESSROOM 

EXPERIENCED  PRESSMAN  with  new 

CIRCULATION 

business  decree  in  operations  man¬ 
agement  ancf  decision  sciences  seeks  to 
become  an  asset  for  a  newspaper  at 
the  pressroom  and/or  corporate  level. 

For  more  information,  please  call  Steve 

Mallett  at  (404)  627-1869,  E-mail  to 
smallett@mindspring.com  or  see 
www.mindspring.com/ -smallett. 

EXPERIENCED  Zone  Manager  seeking 
position  in  Zone  6.  Reply  to  Box 
08345,  Editor  &  Publisher. 

EXPERIENCED  circulation  manager 
seeks  position  in  the  Orlando  area. 

Seven  years  home  delivery  and  single 
copy  with  the  Chicago  Tribune. 

TRAVEL  WRITERS  WANTED 

E-mail:  dan708@aol.com  or  call 

Don  Johnson  (407)  248-0247 

TRAVEL  photographer  seeks  writers! 

For  magazines,  newspapers,  books! 

Free  travel!  Jeff  (973)  575-1005. 

Box  number  resporises  are  mailed  each  day  as  they  are  received. 

Name _ 

Company _ 

Address _ 

City _ 

State  _ 

Zip  _ 

Phone _ 

Classification  _ 

Authorized  Signature _ 

No.  of  Insertions: _  Amount  Enclosed:  S 

Copy: _ 


Attn:  Positions  Wanted  Advertisers 

For  quicker  placement,  you  can  Fax  your  Positions 
Wanted  ad  along  with  your  Visa/Mastercard/ 
American  Express  number  and  expiration  date  to 

(212)  929-1259 


Making  The  Most 
Of  The  Wires 


Take  YOUR  pick. 

The  Hartford  (Conn.) 
Courant  is  fortunate 
because  it  has  so  many 
wire  services  to  provide 
national  and  international  news. 

The  Courant  is  limited  because  it 
must  rely  on  the  wires  for  national  and 
international  coverage. 

Better  yet,  try'  a  little  of  both. 

Because  it  has  no  bureaus  abroad  and 
only  a  few  reporters  in  Washington,  the 
Courant  has  the  free¬ 
dom  to  select  the  best 
national  and  interna¬ 
tional  stories  from  the 
wire  services.  ,\mong 
them  are  the  woric  of 
the  Washington  Post, 

Los  Angeles  Times.  Wall 
Street  Journal. 

Associated  Press, 

Chicago  Tribune,  Philadelphia 
Inquirer,  Miami  Herald  and  a  number 
of  other  smaller  newspapers. 

However,  the  space  for  national  and 
international  news  is  limited  and  edi¬ 
tors  must  make  careful  choices. 

Readers  have  complained  recently 
about  wire  coverage  for  a  few  reasons: 

♦  Events  not  reported.  One  reader 
called  because  she  hadn’t  read  anything 
in  the  Courant  about  the  questions 
raised  concerning  expenditures  by  the 
head  of  the  National  Baptist 
Convention,  USA  —  a  story'  that  had 
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been  reported  on  television  and  in  the 
national  press.  The  Baptist  convention 
is  the  largest  African-American  denomi¬ 
nation  in  the  country  with  more  than 
two  dozen  churches  in  Connecticut.  An 
article  finally  ran  Friday. 

Another  reader  wanted  to  read  more 
about  the  floods  that  have  devastated 
Poland.  The  Courant  had  published 
only  one  brief  item  w'hen  she  called. 

♦  Errors,  bias  or  one-sidedness  in  wire 
reports.  In  the  past  couple  of  months, 
a.ssistant  managing  edi¬ 
tor  Paul  Spencer  and  I 
ultimately  agreed  with 
two  reader  complaints 
that  wire  stories  about 
the  Israeli-Palestinian 
conflict  were  inaccu¬ 
rate  and  one-sided. 

One  article,  by  a  Los 
Angeles  Times  corre¬ 
spondent,  reported  that  the  Israelis 
broke  off  peace  negotiations  with  the 
Palestinians  on  the  day  of  the  Tel  Aviv 
cafe  bombing.  We  investigated,  and 
after  the  I.os  Angeles  Times  refused  to 
recognize  its  error,  published  our  own 
correction. 

Next,  a  reader  complained  that  an  AP 
story'  devoted  only  a  couple  of  lines  to 
the  Israeli  position  during  a  cla.sh  with 
Palestinians  in  Gaza.  Spencer  concluded 
—  and  I  concurred  —  that  editors 
should  have  published  a  more  balanced 
article  from  a  different  wire  service. 

Alternatively,  he  said,  editors  could 
have  pieced  together  information  from 
several  sources  to  create  a  combined 
wire  report. 

The  Courant  tries  to  apply  the  same 
standards  to  wire  stories  as  it  does  to  its 
own  reporting,  he  said,  but  “it’s  harder 
to  enforce  the  standards  when  you 
don’t  have  the  reporter  on  your  staff." 

Many  sections  of  the  newspaper  rely 
on  wire  reporting.  A  retired  dentistry 
professor  from  the  University  of 
Connecticut  wrote  because  a  Chicago 
Tribune  article  in  the  Health  &  Science 
section  about  replacing  dental  drills 
with  lasers  never  mentioned  the  poten¬ 
tial  damage  to  other  tissue  from  laser 
use.  The  longer,  original  version  of  the 
article  had  included  some  of  the  objec- 

http://www.mediainfo.com 


tions  to  la.sers. 

Another  reader  complained  that  an 
AP  article  on  the  Business  cover  about 
cosmetologists’  fighting  deregulation  in 
a  number  of  states  was  one-sided.  He 
thought  it  did  not  give  equal  weight  to 
the  arguments  in  favor  of  eliminating 
state  licensing  of  beauticians  and  hair¬ 
dressers,  such  as  removing  barriers  for 
new  businesses  and  promoting  compe¬ 
tition. 

I  had  a  different  problem:  The  article 
never  reported  the  licensing  situation 
in  (x)nnecticut  or  whether  the  dispute 
in  other  parts  of  the  country  had  been 
replicated  here.  (It  hadn’t.)  Comments 
or  information  “kx:alizing"  wire  stories 

—  linking  them  to  local  readers  —  are 
often  added  to  national  reports, 
althougli  they  were  not  in  this  case. 

To  the  other  concerns  about  wire 
reporting,  1  would  add  a  third: 

♦  Relate  wire  reports,  whenever  pos¬ 
sible,  to  the  interests  and  experiences 
of  kxal  readers.  People  in  Ckmnecticut, 
where  many  trace  their  ancestry'  to 
Poland,  care  about  the  worst  flinxling 
in  central  Europe  in  decades.  They  also 
will  want  to  follow  the  struggles  of  a 
mainstream  religious  organization  with 
members  and  churches  all  over  the 
state.  And  they  will  want  to  know  what 
dentists  here  think  of  the  new  laser 
technology  and  whether  they  plan  to 
u.se  it. 

I  also  suspect  that  Connecticut  read¬ 
ers  —  most  of  whom  get  their  hair  cut 

—  wondered  where  their  hairdressers 
st(K)d  in  the  regulatory  debate. 

When  used  appropriately,  the  wire 
services  provide  a  wonderful  supple¬ 
ment  to  the  Courant  reportorial  leg- 
work. 

They  offer  readers  a  selection  of 
some  of  the  best  reporting  in  the  coun¬ 
try'  —  so  long  as  editors  recognize,  and 
compensate  for,  the  iKcasional  lapses  in 
accuracy  and  balance  and  strive  to  pro 
duce  a  useful,  rounded  report  for  all  the 
communities  they  serve. 

Papirno  is  reader  representative  and 
an  associate  editor  at  the  Courant, 
where  this  first  appeared  in  slightly 
different  form. 
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From  the  Associated  Press  Mana^iri"  Editors  association  to: 


Winner  of  the  1997  APME  Public  Service  award  for  newspapers  with  a  circulation  of 
50,000  or  more,  for  a  report  titled  “Safety  at  Issue:  The  737”  which  revealed  mechanical  problems 
in  one  of  the  worlds  most  widely-used  aircraft. 


Th«  Vlfcl«  lsl*IKb 


Daily  #  News 


Winner  of  the  1997  APME  Public  Service  award  for  newspapers  with  a  circulation  of  less  than 
50,000,  for  a  project  called  “Cheating  Our  Children,”  which  revealed  inadequacies  in  the  public  school 
system  and  efforts  by  officials  to  hide  the  failures. 

(of  Hackensack,  N.J.) 


Winner  of  the  1997  APME  Freedom  of  Information  award,  for  exposing  a  local  police  practice  of  failing 
to  report  crimes  such  as  rape,  sexual  assault  and  armed  robbery. 


For  Public  Service: 

The  Boston  Globe 
Chicago  Tribune 
The  Cincinnati  Enquirer 
Sun-Sentinel,  Fon  Lauderdale,  Fla. 
The  Kansas  City  (Mo.)  Star 
The  Palm  Beach  Post, 

West  Palm  Beach,  Fla. 


Congratulations  to  the  finalists 

The  Philadelphia  Inquirer 
The  Toronto  Star 
USA  Today 

The  Herald-Dispatch,  Huntington, 

W.  Va. 

The  Advertiser,  Lafayette,  La. 

The  Tribune  Chronicle,  Warren,  Ohio 
Daily  Ixjcal  News,  West  Chester,  Pa. 


For  Freedom  of  Information: 
The  Advocate,  Baton  Rouge,  La. 
Daily  News,  New  York 
The  Palm  Beach  Post,  West  Palm 
Beach,  Fla. 

News-Herald,  Port  Clinton,  Ohio 
Waterbury  (Conn.)  Republican- 
American 


The  Associated  Press  Managing  Editors  association  honors  and  encourages  newspapers  that  promote  public 
service  and freedom  of  the  press.  Each  year,  APME  pays  tribute  to  the  best  ^orts  in  these  areas. 


Register  now  for  APME  ’98  Oct.  14-17  in  Anaheim. 

Send  a  check  to  APME  Treasurer  Deanna  Sands  at  the  Omaha  World-Herald, 
World-Herald  Square,  Omaha,  NE  68102.  If  your  postmarked  response  is  on  or 
before  Dec.  31,  1997,  send  only  $350,  APME’s  reduced  registration  early-bird  offer. 


Mew  ergonomk  design 


Durable  magnesium  alloy  frame 

iXioomlens 

1.3  million  square  pixels 


The  new  Fujix  DS-300  digital 
camera  features  many  technological 
breakthroughs.  Its  price 
happens  to  be  one  of  them. 


Autoexposure 

Autofocus 

Autoflash 

hokssktnal  omride 
Optional  Continuous  mode  Mature 
MG  data  compression 
Video  out  Old  image  preview 
I  Direct  dawidoad 

i 


From  the  first  moment  you  see  the  new 
Fujix  DS-300  digital  camera,  you  can  tell  it's  different. 
Unlike  current  digital  cameras,  it's  smaller  and 
lighter.  And  thanks  to  a  magnesium  alloy  frame,  it's 
more  durable.  The  price  also  sets  the  Fujix  DS-300 
apart  from  comparable  digital  cameras.  And  with  a 
high-precision  2/3-inch  CCD  with  1.3  million  square 
pixels,  the  image  quality  is  clear  and  undistorted. 
In  fact,  it's  the  same  type  used  in  our  top-of-the- 
line  digital  SLRs.The  Fujix  DS-300  also  combines 
quality  and  simplicity.  Features  like  autoexposure,  auto¬ 
focus  and  autoflash  leave  you  free  to  concentrate  on  your 
subject.  Or,  you  can  set  the  professional  override  for  total  control.  And  the  Fujix  DS-300's 
3X  zoom  lens  covers  focal  lengths  equivalent  to  the  35  -105mm  range  of  a  35mm  camera. 

Previewing  images  is  made  simple  with  a  video  cable  that  connects  to  any  LCD  or 
TV  monitor.  And  by  storing  images  on  a  fast  PC  card  with  unlimited  picture-taking 

capability,  transferring  images  to  a 
computer  takes  seconds.  You  can  also 
output  data  to  a  computer  using  the 
Fujix  DS-300's  serial  port.  Or  for  greater 
flexibility,  add  the  optional  Extension 
Unit.  Its  Continuous  mode  lets  you 
shoot  at  4.5  frames  per  second  and 
allows  you  to  download  directly  onto  a  computer  or  to  the  Fujix  Pictrography  3000. 

With  all  the  features  of  a  high-end  digital  camera  at  a  fraction  of  the  size  and 
cost,  you'll  find  the  Fujix  DS-300  easier  to  carry.  Physically  and  financially. 

For  more  information,  visit  our  Web  site  at  www.fujifilm.com  or  call  1-800-800-FUJI. 
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^  FUJIFILM  You  can  see  the  future  from  here. 
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